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THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  NEWSPAPERING 


Several  express 
interest  In 
buying  UPl 
(See  page  14) 


The  Detroit  News  has  a 
reputation  for  excellence. 

A  Pulitzer  Prize  and  other 
prestigious  journalistic  awards 
prove  it. 

The  Detroit  News. 

For  the  well-informed. 


Ihe  Detfoit  News 


Michigan’s  Largest  Newspaper 


A  MEMBER  OF  I  a  J  THE  EVENING  NEWS  ASSOCIATION 
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by  Steve  Benson 

Steve  Benson’s 

biting  style  always  delivers  the  message . . .  usually  i 
the  regret  of  his  subjerts. 

As  Benson  himself  put  it,  “I  like  to  roast  my 
subjects  over  a  slow  fire. 

“1  try  to  make  my  work  cut  aaoss  ideological 
boundaries.  I  don’t  want  to  tell  people  what  to 
think,  but  what  they  should  think  about.  At 
any  rate,  I  try  to  give  my  readers  something  they 
can  really  sink  their  teeth  into.” 

Winner  of  the  1984  Headliner  Award  for 


editorial  cartooning,  Benson’s  work  appears 
regularly  in  America’s  top  newspapers  and 
magazines,  including  the  New  York  Times,  Boston 
Globe,  Washington  Post,  Newsweek,  Time  and 
U.S.  News  and  World  Report. 

Put  one  of  America’s  premier  talents  to  work 
on  your  editorial  page.  Call  John  Matthews  at 
1-800-322-3068  for  the  best  of  Steve  Benson 
four  times  a  week. 


A  Tradition  of  Creativity 


Tribune  Media  Services 
720  North  Orange  Avenue 
Orlando,  Florida  32801 
(305)  422-8181 
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The  Institute  of  Scrap  Iron  and  Steel  thinks  it's 
time  for  manufacturers  who  include  hazardous  ma¬ 
terials  in  their  products  to  be  accountable  and  re¬ 
sponsible  for  their  actions.  If  their  product  eventu¬ 
ally  becomes  a  hazardous  waste,  why  should  the 
public  and  the  scrap  industry,  at  the  end  of  the  line, 
be  the  victims?  Manufacturers  might  think  through 
the  possible  ramifications  of  using  the  materials 
they  do  in  making  new  products  if  they  were  ac¬ 
countable  for  them  from  the  outset. 

Design  engineers  and  manufacturing  executives 
need  to  think  ahead  about  their  product  -  the  ma¬ 
terials  used,  how  the  materials  can  be  recycled, 
what  might  hinder  recyclability,  simple  changes  in 
design  or  materials  specifications  that  could  make 
the  difference  between  efficient  recycling  and  haz¬ 
ardous  waste  disposal.  Recyclability  must  be  de¬ 
signed  into  every  product  before  it  leaves  the  draw¬ 
ing  board  if  we’re  going  to  preserve  our  scarce  re¬ 
sources  and  protect  and  enhance  our  environment. 

The  regulatory  effort  now  seems  to  be  concen¬ 
trated  on  cleaning  up  hazardous  wastes  at  the  end 
of  the  line.  We  are  not  comfortable  with  that  ap¬ 


proach  to  hazardous  materials.  Scrap  processors 
think  it’s  time  to  look  at  the  problem  from  the  other 
end.  from  the  beginning.  The  best  way  to  reduce 
the  hazardous  waste  problem  is  to  start  at  the  very 
beginning.  Think  about  recyclability  at  the  front 
end,  and  don’t  expect  the  metallic  scrap  processor 
to  do  the  impossible  at  the  tail  end. 

The  Institute  has  prepared  a  background  paper 
on  this  subject.  It  points  out  that  states  concerned 
about  cleaning  up  and  prohibiting  hazardous 
wastes  should  take  a  look  at  the  front  of  the  line 
where  those  materials  are  being  created.  It’s  time 
we  get  the  attention  of  those  who  decide  on  materi¬ 
als  that  have  such  a  tremendous  impact  on  our 
lives. 

For  a  copy  of  the  Institute’s  paper  or  its  perspec¬ 
tive  on  hazardous  materials  and  recycling,  call  Dr. 
Herschel  Cutler,  ISIS  Executive  Director,  at  (202) 
466-4050. 


Representing  America’s  Processors 
of  Metallic  Scrap  for  Recycling 
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By  Doug  Borgstedt 


SEPTEMBER 

27-29 — Virginia  Press  Women,  Fall  Convention,  Holiday  Inn  South, 
Fredericksburg,  Va. 

29-10/2— INPA,  Western  Region  Conference,  Snowbird  Resort,  Salt  Lake  City. 


OCTOBER 

1- 2— New  York  State  Associated  Press  Association,  White  Plains  Hotel, 

White  Plains. 

2- 6— Women  in  Communications,  Inc.,  Adams  Mark  Hotel, Indianapolis. 

3- 5— New  York  State  Dailies  Advertising  Managers,  Fall  Meeting, 

Syracuse  Hotel,  Syracuse. 

3-5— Suburban  Newspapers  of  America,  Classified  Advertising  Conference, 
Holiday  Inn  O’Hare/Kennedy,  Rosemont,  III. 

5- 8— Inter-State  Circulation  Managers  Association,  Hilton  Hotel, 

Pittsburgh,  Pa. 

6- 8— INPA,  Central  Region  Conference,  Alameda  Plaza,  Kansas  City,  Mo. 
6-8 — Mid-Atlantic  Circulation  Managers  Association,  Omni  International, 

Norfolk,  Va. 

6-8— Ohio  Circulation  Managers  Association,  Netherland  Plaza  Hotel, 
Cincinnati. 

6-9— INPA,  Eastern  Region  Conference,  Gideon  Putnam  Hotel, 
Saratoga  Springs,  N.Y. 

9- 12— Cal-West  Circulation  Managers  Association,  Red  Lion,  Hotel, 

San  Jose,  Calif. 

10- 12— Catholic  Press  Association,  Southern  Regional  Conference, 

Hyatt  Birmingham  Hotel,  Birmingham,  Al. 

11- 12— Wisconsin  Newspaper  Association,  Fall  Conferene,  The  Inn 

Towner,  Madison. 

13- 15— Northern  States  Circulation  Managers  Association, 

Sheraton  Inn,  Aberdeen,  S.D. 

14- 17 — Inter  American  Press  Association,  41st  General  Assembly, 

Cartagena  Hilton  International,  Cartagena,  Colombia. 

14-17— Inter  American  Press  Association,  Cartagena  Hilton  International, 
Cartagena,  Colombia. 

16-16— Catholic  Press  Association,  Midwest  Regional  Conference, 

Park  East  Hotel,  Milwaukee. 

20-22— Inland  Daily  Press  Association,  Westin  Hotel,  Chicago. 

20-23— International  Newspaper  Financial  Executives,  Annual 

Meeting,  Loews  Anatole,  Dallas. 

24-25— International  Federation  of  Newspaper  Publishers  (FIEJ), 

Annual  Management  and  Marketing  Symposium,  Hilton  Hotel, 
Bnjssels,  Belgium. 

28-31- Associated  Press  Managing  Editors,  St.  Francis  Hotel, 
San  Francisco. 

Seminars/Workshops/Clinics 


SEPTEMBER 

29- 10/2- SNPA  Foundation,  Seminar,  "Libel,"  University  of  North 

Carolina,  Chapel  Hill. 

30- 10/4 — ANPA,  Advanced  Offset  Press  Operations  Seminar,  The  Newspaper 

Center,  Reston. 

OCTOBER 

6-9 — ANPA/IRB/PNNA,  Labor  Relations  Seminar,  Doubletree,  Monterrey, 
Calif. 

6-11— American  Press  Institute,  Journalism  Educators,  Reston,  Va. 

8- 11 — ANPA  Foundation,  NIE  Instnictor  Training  seminar,  Airlie  House, 

Warrenton,  Va. 

9- 11 — ICMA/Indiana  U.-Purdue  U.  Circulation  Management  Seminar, 

Indianapolis. 

10- 11 — ANPA/CPPA  Technical  Section  Newsprint  Seminar,  Hyatt  Regency, 

Chicago  0-Hare  Airport. 

13-23 — American  Press  Institute,  Feature  and  Lifestyle  Editors,  Reston,  Va. 
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About  Awards 


Housing  series  honored.  The  National  Association  of 
Housing  and  Redevelopment  and  the  Associated  Press 
Managing  Editors  have  recognized  The  Dallas  Morning 
News  for  its  series  titled  “Separate  and  Unequal:  Subsi¬ 
dized  Housing  in  America.” 

Housing  and  Redevelopment  officials  awarded  The 
Morning  News  the  1985  Media  Recognition  Award,  and 
reporters  Craig  Flournoy  and  George  Rodrigue  were  hon¬ 
ored  at  the  organization’s  Southwest  Conference  in  June 
in  Oklahoma  City,  Okla. 

Canadian  winners.  Michael  Auger  of  La  Presse  Cana- 
dienne  and  Liss  Jeffrey,  a  Toronto  writer  and  broadcaster, 
are  the  winners  of  the  Canadian  Bar  Association  Louis  S. 
St.  Laurent  Fellowships  in  Legal  Journalism  for  1985-86. 

The  fellowships,  which  are  worth  up  to  $2,000  a  month, 
allow  journalists  to  become  more  familiar  with  the  Cana¬ 
dian  legal  system  while  studying  at  a  university. 

Newspaper  Design  winners.  The  Society  of  Newspaper 
Design  named  its  gold  and  silver  medal  winners  in  its  sixth 
annual  awards  competition. 

Gold  medal  winners  were:  Los  Angeles  Herald  Examin¬ 
er,  breaking  news,  multi  edition',  Allentown  Morning  Call, 
regularly  appearing  lifestyle/feature  sections;  Toronto 
Star,  regularly  appearing  entertainment  section;  Washing¬ 
ton  Post,  two  awards  for  regularly  appearing  travel  section 
and  page  design  —  travel;  Washington  Times,  page  design 
—  opinion,  viewpoint,  editorial;  E!  Nuevo  Dia,  lifestyle/ 
feature  page  design;  Boston  Globe,  four  medals  for  news¬ 
paper  and  magazine  special  sections,  photo  story  design 
and  magazine  page  design  —  two  or  more  pages;  Roches¬ 
ter  Democrat  &  Chronicle,  magazine  page  design  —  two 
or  more  pages;  New  York  Times,  magazine  design  —  two 
or  more  pages;  Cleveland  Plain  Dealer,  overall  magazine 
design;  Philadelphia  Inquirer,  portfolio  of  photojournal¬ 
ism  work;  USA  Today,  informational  graphics,  black  and 
white. 

Silver  medals  for  overall  design  went  to  the  Los  Angeles 
Herald  Examiner,  Hartford  Courant  and  Dallas  Morning 
News,  150,000  circulation;  and  the  Rochester  Times- 
Union,  circulation  75,000  to  150,000. 
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Josqjh  C.  Harsch, 

Senior  Diplomatic  Columnist  of 
The  Christian  Science  Monitor* 


^  a  newspaper  editor 
you’ll  appreciate  the  difference. 

It’s  been  said  of  fighters  that  you 
can  teach  them  how  to  throw  a 
good  punch,  but  only  experience 
can  teach  them  when  to  throw 
one.  The  same  can  be  said  of  a 
good  columnist.  And  Joseph  C. 
Harsch  is  one  of  the  best.  He’s 
been  at  it  for  more  than  50  years, 
and  very  few  writers  have  seen  as 
many  battles — both  political  and 
military — as  he  has.  Whether  he’s 
writing  about  the  American-Soviet 
arms  build-up  or  a  congressional 
debate,  he  knows  how  to  hit 
his  target  with  grace,  power  and 
balance.  He  knows  how  to 
hit  it  clean. 

Look  for  his  column  every 
Monday,  Wednesday  and  Thurs¬ 
day  on  the  Monitor  wire. 

As  a  newspaper  editor — as  a 
newspaper  reader — you’ll 
appreciate  the  punch  he  can  bring 
to  your  paper. 


News,  columns,  features,  analysis,  solutions.  1-213-972-7973 

The  CHRISTIAN  SCIENCE  MONITOR  NEWS  SERVICE 

Our  reputation  is  always  on  the  line. 

SYNDICATE 


of  your  trademark 
in  E&P’s  special 
December  7  Trademark 
supplement 


Advertising  in  EDITOR  &  PUBLISHER 
saves  your  trademark  from  potential  loss  in 
two  ways: 

First,  by  publishing  its  identity  and  correct 
use  in  the  news  industry’s  leading  maga¬ 
zine,  so  misuses  by  the  press  will  be  less 
likely. 

Second:  if  your  exclusive  right  to  it  is  dis¬ 
puted,  your  ad  serves  as  a  testimonial  to 
your  continued  intention  to  protect  your 
trademaric. 

E&P’s  December  7  Trademark  supplement 
closes  November  20.  Call  your  representa¬ 
tive  or: 

Donald  L.  Parvin 
Advertising  Manager 
(212)  675-4380 

Editor  &  Publisher 

11  West  19th  Street,  New  York,  N.Y.  10011 


About  Awards 


ANCAM  honors  McDonald.  Roy  McDonald,  publisher 
of  the  Chattanooga  (Tenn.)  Free  Press  received  the  1985 
James  McGovern  Memorial  Award  from  the  Association 
of  Newspaper  Classified  Advertising  Managers.  The 
award  honors  a  publisher  who  has  contributed  to  the  de¬ 
velopment  and  promotion  of  classified  advertising. 

Best  adviser.  Richard  P.  Johns,  ajournalism  instructor  at 
the  University  of  Iowa,  was  selected  as  the  1985  Distin¬ 
guished  Campus  Adviser  of  the  Society  of  Professional 
Journalists,  Sigma  Delta  Chi.  Johns  will  be  honored  at  the 
Society’s  November  13-16  convention  in  Phoenix. 

Distinguished  teacher.  John  Bremer,  University  of  Kan¬ 
sas  professor  of  journalism,  has  won  the  1985  Distin¬ 
guished  Teaching  in  Journalism  Award  of  the  Society  of 
Professional  Journalists,  Sigma  Delta  Chi.  Bremer  will  be 
honored  for  his  “outstanding  excellence’’  as  a  teacher  at 
the  Society’s  November  13-16  convention  in  Phoenix. 


IN  BRIEF 


No  deal  for  Columbus  C-J 

Scripps  Howard  and  Equity  Planning  Corporation  of 
Beachwood,  Ohio,  have  terminated  their  negotiations  for 
the  latter’s  purchase  of  the  Columbus  Citizen-Journal. 

Scripps  Howard  president  Lawrence  A.  Leser  said  the 
company  is  continuing  to  pursue  other  possibilities  “con¬ 
cerning  the  future’’  of  the  newspaper. 

The  Citizen-Journal  is  part  of  a  joint  operating  agree¬ 
ment  with  the  Columbus  Dispatch  Printing  Co.  that  ex¬ 
pires  on  December  31,  1985. 

The  Dispatch  has  announced  it  does  not  intend  to  renew 
the  agreement. 

ENA  sale  benefits  school 

Cranbrook  Educational  Community,  a  college  prep 
school,  art  academy  and  natural  history  museum,  will 
receive  $47.5  million  for  the  sale  of  its  stock  in  the  Evening 
News  Association  to  Gannett  Co. 

Cranbook  is  selling  its  29,983  shares  in  ENA  to  Gannett 
as  part  of  the  latter’s  $717  million  aquisition  of  the  Detroit- 
based  company. 

The  non-profit  Cranbrook  organization  was  founded  by 
George  and  Ellen  Scripps  Booth.  Booth  was  president  of 
ENA  and  publisher  of  ENA-owned  Detroit  News  from 
1905  to  1929. 


College  daily  bans  military  ads 

The  Wayne  State  University  student  newspaper  has 
banned  military  recruitment  advertisements  to  protest 
U.S.  policy  in  Central  America. 

Patricia  Maceroni,  student  editor  of  the  South  End, 
charged  in  a  signed  editorial  that  the  U.S.  military  is 
financing  “terror  and  sabotage’’  in  the  region,  particularly 
in  Nicaragua  and  El  Salvador. 

“That’s  why  military  ads  will  not  be  seen  in  this  year’s 
South  End,’’  Maceroni  wrote. 

The  ban  will  cost  the  newspaper  about  $4,000  of  its 
projected  $85,000  in  ad  revenues  this  year,  but  will  not  put 
the  paper  in  the  red,  Maceroni  said. 
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Some  papers  that  have  made  the  right  choice! 


Now,  there  is  a  choice  for  TV  listing  services.  For  custom  formatting, 
superior  accuracy  and  excellent  service,  TVibune  TV  Log  is  the  unrival^ 
producer  of  TV  listings. 

With  TVibune  TV  Log  you  get  the  format  of  your  choice.  Choose  rolling  logs  or 
multi-line  grids;  then  add  other  details  like  time  codes,  type  styles  and  editorial 
content  to  suit  your  paper’s  individual  needs.  Your  format  will  be  tailored  to  be 
distinctive  and  different  from  your  competitors’. 

Choose  Tribune  TV  Log  for  unbeatable  accuracy.  We  take  pride 
in  producing  the  most  error-free  listings  available  2inywhere, 
because  when  there’s  a  mistake  in  your  listings, 

your  readers  know  it.  — = 

Choose  Tribune  TV  Log  and  get  outstanding  il^ 

service.  We  assign  a  personal  editor  to  work 
directly  with  your  newspaper  —  someone  _ 

who’s  always  available  to  solve  a  problem.  Zrp 

Choose  Tribune  TV  Log  for  your  TV  listings  and  — 
make  the  right  choice.  For  format,  accuracy 
and  service,  no  other  listing  service  comes  close. 

Call  Tom  Beatty  at  1-800-322-3068  for  more 
information  today. 


THbuneTV 


A  Tiadiooo  of  Creativity 


720  N.  Orange  Ave.,  Orlando,  FL  32801 
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Election  dollars 

In  acknowledging  her  defeat  in  the  recent  New  York  City  primary 
campaign  for  mayor,  one  of  the  candidates  said  the  $6  million  cam¬ 
paign  fund  that  winner  Ed  Koch  had  at  his  disposal,  versus  the  $1 
million  she  had,  made  the  difference.  There  was  no  acknowledgement 
that  there  may  have  been  other  reasons  swaying  thevotesoftheNew 
York  electorate,  therefore,  only  money  made  the  difference,  in  her 
opinion. 

Then  another  losing  candidate  was  quoted  in  the  New  York  Times 
as  saying  “I  can  lay  claim  to  the  most  cost-effective  campaign”  be¬ 
cause,  as  the  paper  noted,  “his  under-financed  effort  generated 
enough  votes  to  put  his  performance  in  the  $1.50-a-vote  class.  That 
was  a  few  cents  more  than  Ronald  Reagan’s  1984  Presidential  cam¬ 
paign  spent  to  generate  a  vote,  but  it  hardly  compared  with  the  $12  a 
vote  spent  by  Mayor  Koch  this  summer.” 

The  article  went  on  to  say  a  candidate  for  City  Council  spent  $18 
apiece  for  his  votes.  He  was  defeated  by  a  man  who  spent  $7  per  vote. 

Everyone  understands  that  present-day  political  campaigns  cost  a 
lot  of  money.  But,  isn’t  the  press  demeaning  the  political  process  by 
reducing  it  to  cost-effectiveness  —  so  many  bucks  bring  so  many 
votes?  What  ever  happened  to  the  issues,  the  voting  records,  person¬ 
alities,  debates?  Don’t  they  count  anymore? 


Investment  in  the  future 

A  little  publicized  announcement,  but  one  critically  important  for 
the  newspaper  business,  has  just  been  made: 

More  than  100  newspaper  corporations  and  related  organizations 
have  contributed  or  pledged  $1.25  million  to  the  International  News¬ 
paper  Advertising  and  Marketing  Executives  Foundation  to  fund  an 
expanded  educational  program  to  strengthen  the  teaching  of  news¬ 
paper  advertising  in  schools  of  business  and  communications. 

This  subscription  is  a  quarter  of  a  million  dollars  over  the  campaign 
goal. 

This  is  not  only  an  investment  in  the  future  of  newspapers  but  a 
ringing  testimonial  of  faith  in  that  future  from  leaders  in  that  busi¬ 
ness.  Members  of  INAME  are  to  be  congratulated  for  their  vision 
and  longe-range  planning.  Those  who  are  supporting  the  program 
show  good  business  judgment. 


Tax  on  reading 

There  is  a  move  afoot  to  rescind  the  state  and  city  sales  tax  in  New 
York  on  books.  Fortunately,  the  New  York  sales  tax  does  not  apply 
to  newspapers  or  magazines  but  some  states  and  cities  do  levy  such 
taxes. 

We  have  always  viewed  these  as  a  tax  on  reading,  a  tax  on  know¬ 
ledge,  a  tax  on  information  which  should  not  be  levied  on  the  Amer¬ 
ican  public  which  enjoys  freedom  of  speech  and  press.  They  should  be 
eliminated  wherever  they  exist. 


The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

with  which  have  been  merged:  The  Journalist  established 

March  22,  1884;  Newspaoerdom  established  March.  1892: 

the  Fourth  Estate.  March  1, 1894;  Editor  &  Publisher,  June 

29,  1901;  Advertising,  January  22.  1925. 
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Letters  to  the  Editor 


Perlik  defends  the  Newspaper  Guild,  raps  chains 


Two  writers  to  your  letters  column 
have  expressed  antagonistic  views  to¬ 
ward  recent  Newspaper  Guild  posi¬ 
tions. 

Kenneth  R.  Warren’s  letter  attack¬ 
ing  the  Newspaper  Guild  for  its  pro¬ 
posal  to  limit  the  size  of  newspaper 
chains  {E&P,  Aug.  17)  is  strangely 
premised,  to  say  the  least. 

Warren  believes  that  “takeovers 
by  media  chains  .  .  .  insures  two 
things:  jobs  for  journalists  and 
another  voice  in  the  community.” 

We  would  be  pleased  to  hear  chap¬ 
ter  and  verse.  What  chain  —  other 
than  Murdoch’s,  before  he  decided  to 
seek  greener  media  pastures  —  has 
galloped  in  to  rescue  a  failing  news¬ 
paper  in  a  competitive  situation? 
Where  were  the  chains  —  those  that 
weren’t  escaping,  that  is  —  when  the 
Philadelphia  Bulletin,  the  Cleveland 
Press  and  the  St.  Louis  Globe- 
Democrat,  to  cite  some  of  the  most 
recent  examples,  went  under  or  were 
on  the  verge? 

The  chains  aren’t  interested  in  fail¬ 
ing  papers,  particularly  the  larger 
ones,  such  as  Gannett  and  Thomson, 
which  would  be  affected  by  our  pro¬ 
posed  legislation.  They  are  interested 
in  sweeping  up  cash-laden  local 
monopolies.  Where  efforts  have  been 
made  to  salvage  a  sinking  paper 
(Cleveland,  St.  Louis)  they  have 
usually  been  by  independent  buyers. 

And  while  the  chains  haven’t  been 
interested  in  saving  these  papers,  the 
Guild  and  other  unions,  whose 
“shortsighted  approach”  Warren 
blames  for  their  demise,  have  readily 
accepted  wage  cuts,  staff  reductions 
and  other  sacrifices  in  vain  attempts 
to  keep  them  afloat. 

Far  from  insuring  “another  voice  in 
the  community,”  the  chains  eliminate 
the  community’s  local  newspaper 
voice  and  substitute  an  identical  voice 
in  towns  from  coast  to  coast.  The 
potential  danger  of  that  development 
is  precisely  what  our  legislation  is  all 
about. 

Peter  B.  Whelpton,  in  his  letter 
(E&P,  Aug.  24)  shows  some  apprecia¬ 
tion  of  the  problem,  but  thinks  our 
remedy  would  violate  the  First 
Amendment. 

He  ignores  the  provision  specifical¬ 
ly  designed  to  avoid  such  a  violation 
—  an  exemption  from  the  size  limita¬ 
tion  for  any  newspaper  established, 
rather  than  purchased,  by  a  chain. 
The  First  Amendment  gives  everyone 
the  right  to  a  voice,  not  to  an  exclusive 
megaphone. 
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Whelpton’s  own  antidote  against 
“a  political  group  assembling  a  chain 
of  newspapers  and  asserting  undue  in¬ 
fluence  on  America”  borders  on  the 
absurd  —  and  falls  into  the  very  pit  he 
sees  ours  tumbling  into.  He  proposes 
that  the  Guild  include  in  its  contracts  a 
provision  “prohibiting  management 
from  distorting  a  news  story.” 

We  already  have  in  our  (Collective 
Bargaining  Program  a  provision  going 
as  far  in  this  direction  as  a  collective 
agreement  can  go.  It  provides  that 
“no  employee  shall  be  required  to 
write,  process  or  prepare  anything  for 
publication  in  such  a  way  as  to  distort 
any  facts  or  to  create  an  impression 
that  the  employee  knows  to  be  false.” 

But  an  attempt  to  prohibit  the  news¬ 
paper  itself  from  engaging  in  distor- 

Article  on  La  Prensa 

We  read  with  interest  your  recent 
column  regarding  Nicaragua’s  cen¬ 
sorship  of  La  Prensa,  Nicaragua’s 
sole  “opposition  newspaper.”  Two 
implications  of  this  short  but  factual 
column  particularly  piqued  our  in¬ 
terest. 

Initially,  we  recognize  that  it  would 
be  absurd  to  have  expected  that  the 
U.S.  media  would  have  reported  the 
significant  Soviet/Cuban  involvement 
in  the  “Sandinista”  revolution.  Thus, 
we  were  pleasantly  surprised  that  it 
has  taken  only  six  years  for  the  media 
to  assert  that  perhaps  the  Nicaraguan 
situation  is  not  as  rosy  as  some  had 
thought.  We  are  truly  pleased  that  the 
media  has  decided  to  allow  at  least 
small  reports  of  “Sandinista”  inade¬ 
quacies  to  seep  through. 

Secondly,  we  were  glad  to  note  that 
responsible  journalism  is  not  dead. 
The  media’s  staunch  support  of  the 


tion,  through  the  medium  of  its  editors 
and  any  willing  employes,  would  raise 
precisely  the  First  Amendment  con¬ 
siderations  about  which  Whelpton  is 
concerned.  He  recognizes  the  quick¬ 
sand  under  his  feet  when  he  concedes 
that  “distortion”  is  impossible  to  de¬ 
fine.  Any  attempt  to  outlaw  this  slip¬ 
pery  concept  through  penalties  that 
would  limit  the  unfettered  exercise  of 
speech  would  certainly  infringe  on 
press  freedom.  We  don’t  want  to  eli¬ 
minate  anyone’s  voice,  no  matter 
how  slanted,  from  the  marketplace  of 
ideas.  We  just  want  to  assure  that  the 
marketplace  is  still  there. 

Charles  A.  Perlik,  Jr. 

(Perlik  is  president  of  the  Newspaper 
Guild.) 

piqued  his  interest 

“Sandinista”  government  has  been 
premised  on  fantasy.  The  reality  of 
the  situation  is  that  the  Somoza  gov¬ 
ernment  may  have  been  a  cancer,  but 
it  was  benign.  The  Sandinista  regime 
through  a  curtailment  of  civil  liberties 
and  exported  revolution  has  proven 
to  be  a  viciously  malignant  replace¬ 
ment. 

The  American  public  welcomes  the 
“seepage”  of  truth  about  Soviet/ 
Cuban  totalitarianism  in  Nicaragua 
simply  because  it  is  truth.  The  pub¬ 
lic’s  right  to  know  encompasses  real¬ 
ity,  not  distortion. 

It  is  time  we  “newspaper  people” 
of  the  world,  and  certainly  the  United 
States  of  America,  more  closely 
adhere  to  representation  of  the  abso¬ 
lute  truth.  David  H.  Barron 
(Barron  is  chairman,  The  Jefferson 
Educational  Foundation,  Washington, 
D.C.) 


Drive  IT  Forb^ 

Auto  Tips  From  Expert  Bob  Sikorsky 

“This  column  should  be  in  every  daily  paper  in  the  country. . . .  Don’t 
toss  it  aside. . .  .You  v^ill  be  making  a  mistake  if  you  do.” 

FRANK  E.  XXNSON,  executive  editoi;  The  Arizona  Daiy  Star. 
Available  weekly. 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  8(X)-972-3550  or 
212-972-1070/Bill  Higsinbotham  in  Ft.  Worth,  817-292-8165/ 

Paul  FirKh  in  Los  Angeles,  213-852-1579. 

2(X)  Park  Avenue,  New  York,  N.V  10166 
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So  you  think 
you  know 

Newlfork  City ! 


•  New  York  City’s  highest  median  EBi  income  ... 
$35,958 

•  The  youngest  median  age ...  32.0  years  old 

•  The  ONLY  county  in  N.Y.C.  that  is  growing,  with  a 
growth  rate  of  4-6% 

•  Over  1000  acres  of  prime  undeveloped  land 

•  Leads  all  New  York  State  in  building  starts 

•  Has  no  local  T.V.  stations 

•  Three-quarters  of  the  adults  are  homeowners 

•  Almost  a  two  billion  dollar  market 

•  50%  of  the  female  market  is  employed  outside  the 
home 


YoHil 

ii  Ciiy,^of  fiftviitiB  these  envleble  attrlbiitee: 

•  Has  only  one  local  daily  and  Sunday  newspaper  ... 
reaching  9  out  of  10  adults  ...  one  of  the  highest 
readership  penetration  percentages  in  America. 

In  case  you  haven’t  already  guessed  ...  the  market  is 
Staten  Island  (Richmond  County)  and  the  newspaper  is 
the  . . . 

^aten  Salanli  Aduance 

Represented  nationally  by  Newhouse  Newspapers.  For 
more  on  this  gem  of  a  market  call  the  Advance’s 
marketing  dept,  at  (718)  981-1234. 

Source:  S&MM  1985  Survey  of  Buying  Power 
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News  ink  prices  may  doubie 

Government’s  new  ‘righUto-know’  labeling  law  is  causing  ink 
firms,  at  the  request  of  newspapers,  to  come  up  with  new  formulas 


By  George  Garneau 

How  much  is  the  perception  of 
safety  worth? 

American  newspapers  are  finding 
out  it’s  not  cheap. 

Newspapers  will  soon  be  paying  as 
much  as  double  for  new  formulations 
of  news  inks  that  do  not  require  label¬ 
ing  of  cancer  risks,  according  to 
several  major  newspapers. 

One  news  ink  manufacturer  said  the 
prices  would  rise  as  much  as  60%. 
Another  said  increases  would  be 


“substantial.” 

The  cause  of  this  major  reshuffling 
of  formulas  and  prices  in  the  news  ink 
business  is  the  federal  Occupational 
Safety  and  Health  Administration. 
Beginning  Nov.  25,  OSHA’s  Hazard 
Communication  Standard,  commonly 
called  the  federal  “right-to-know” 
law,  requires  that  all  materials  in  the 
workplace  that  contain  more  than 
0. 1%  of  a  material  deemed  hazardous 
must  bear  labels  warning  of  risks. 

According  to  the  standard,  news 
inks  will  have  to  have  labels  saying 


that  the  untreated  napthenic  oils, 
comprising  60%  to  90%  of  the  inks, 
have  been  found  to  cause  tumors  on 
the  skin  of  laboratory  animals.  The 
exact  wording  of  the  label  has  not 
been  determined. 

Because  newspapers  fear  possible 
lawsuits,  labor  action  and  reader 
reaction,  they  are  generally  refusing 
to  take  news  inks  labeled  as  potential 
cancer  causers.  And  ink  makers  are 
scurrying  to  reformulate  their  entire 
lines  of  news  ink  —  black  and  color 
(Continued  on  page  20) 


Cabinet  departments  get  good  grades  in  FolA  compiiance 


By  James  E.  Roper 

Eight  cabinet  departments  com¬ 
plied  in  full  with  91.9%  of  the  Free¬ 
dom  of  Information  Act  requests  that 
were  processed  in  calendar  1984. 

Rep.  Glenn  English  (D-Okla.),  in 
announcing  the  figures,  declared: 
“These  statistics  show  that  the  FolA 
is  successfully  accomplishing  its 
primary  purpose  —  making  govern¬ 
ment  documents  available  to  those 
who  want  them. 

“The  FolA  works  and  it  works 
well.  Few  government  programs  have 
a  success  rate  in  excess  of 
91%....  FolA  is  successful  in  spite 
of  general  bureaucratic  and  political 
hostility  to  the  principles  of  disclo¬ 
sure.” 

English  is  chairman  of  the  House 
Government  Operations  Subcommit¬ 
tee  on  Government  Information.  He 
compiled  the  figures  from  annual  re¬ 
ports  which  the  cabinet  departments 
submitted  to  his  subcommittee. 

He  cautioned,  however,  that  the 
statistics  do  not  show  whether  agen¬ 
cies  are  processing  requests  in  a  time¬ 
ly  fashion,  whether  fee  waivers  are 
being  granted  to  those  entitled  to 
them,  whether  all  disclosable  docu¬ 
ments  are  actually  disclosed,  and  how 
many  requests  were  submitted.  He 
also  could  have  noted  that  the  sum¬ 


mary  does  not  indicate  how  many  of 
the  processed  requests  came  from  the 
media  and  how  many  came  from  other 
sources  such  as  commercial  interests. 

“There  is  still  plenty  of  room  for 
improvement  in  the  handling  of  FolA 
requests,”  he  said.  “Many  requests 
are  not  processed  within  the  statutory 
ten-day  time  limit,  and  agencies  need 
to  work  harder  to  meet  that  dead¬ 
line.” 


Among  the  eight 
cabinet  departments  for 
which  figures  were 
avaiiabie,  the  highest 
success  rate  was 
reported  by  the 
Department  of  Heaith  and 
Human  Services,  98.9%. 

The  State  Department 
had  the  iowest  success 
rate,  29.1%. 


For  statistical  purposes,  a  request 
that  was  denied  in  part  was  counted  as 
denied  completely.  Requests  that 


were  submitted  under  incorrect  pro¬ 
cedures  and  were,  therefore,  denied 
were  not  counted  in  figuring  the  “suc¬ 
cess  rate”  of  processed  requests  — 
the  percentage  of  properly  submitted 
requests  that  were  granted  in  full. 

In  all,  English  reported  the  proc¬ 
essing  of  226,193  properly  submitted 
requests,  with  207,978  granted  in  full, 
for  a  success  rate  of  91.9%. 

Among  the  eight  cabinet  depart¬ 
ments  for  which  figures  were  avail¬ 
able,  the  highest  success  rate  was  re¬ 
ported  by  the  Department  of  Health 
and  Human  Services,  98.9%.  It  com¬ 
plied  with  101,602  of  the  102,729  re¬ 
quests  that  were  processed  during  the 
year. 

The  State  Department  had  the 
lowest  success  rate,  29.1%.  But  even 
with  this  low  rate,  English 
announced,  the  State  Department  still 
released  in  full  more  than  103,000 
pages  of  documents.  An  additional 
42,601  pages  were  released  in  part  and 
39,311  were  withheld.  But  the  back¬ 
log  of  requests  at  the  State  Depart¬ 
ment  rose  to  3,444  from  2,236,  an  in¬ 
crease  of  52%. 

Success  rates  for  other  depart¬ 
ments  were:  Commerce,  72.4%;  De¬ 
fense,  92.4%;  Education,  88.9%; 
Energy,  92.1%;  Justice,  74.4%;  and 
Treasury,  80.6%. 
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A  USA  Today  update 

On  the  national  newspaper's  third  anniversary,  Gannett  officials 
announce  a  new  combination  subscription  package  with  Florida  daily 


By  Andrew  Radolf 

Gannett  Co.  celebrated  the  third 
anniversary  of  USA  Today  by  inau¬ 
gurating  an  “R&D”  project  of  offer¬ 
ing  its  national  daily  in  a  combination 
subscription  package  with  one  of  its 
local  newspapers. 

Announced  in  the  Sunday,  Septem¬ 
ber  15,  edition  of  Florida  Today,  the 
offer  will  enable  subscribers  to  the 
Cocoa  Beach  paper  to  also  receive 
USA  Today  at  what  Gannett  officials 
term  “a  very  attractive  price.”  USA 
Today  was  launched  on  Sept.  15, 
1982. 


Overby  said  the 
combination  being 
offered  in  Cocoa  is  "not 
much  different  than  other 
morning  and  evening 
combination  saies.” 


‘  This  is  just  part  of  an  overall  effort 
to  aggressively  market  USA  Today,” 
said  Charles  Overby,  Gannett  vice 
president  for  corporate  communica¬ 
tions.  “We  believe  if  you  give  two 
good  newspapers  that  meet  people’s 
need,  people  will  buy  them.” 

Gannett’s  idea  is  to  provide  heavy 
state  and  local  coverage  in  Florida  To¬ 
day  and  have  USA  Today  give  read¬ 
ers  in  the  Cocoa  market  the  bulk  of 
international  and  national  news. 

Overby  said  Florida  Today  will  also 
“refer  to  USA  Today”  in  stories 
where  readers  might  want  more  in- 
depth  coverage  of  national  or  interna¬ 
tional  news. 

Overby  said  the  combination  being 
offered  in  Cocoa  is  “not  much  differ¬ 
ent  than  other  morning  and  evening 
combination  sales.” 

However,  Florida  Today,  with 
about  72,000  daily  and  87,000  Sunday 
circulation  according  to  September 
1984  ABC  figures,  is  also  a  morn¬ 
ing  daily  and  both  papers  will  be 
delivered  mornings  to  readers’ 
doorsteps. 


Gannett  execs  (from  left):  Lee  Guittar, 
USA  Today  president;  Allen  Neuhorth, 
Gannett  chairman;  and  Cathleen  Black, 
USA  Today  publisher. 

Since  USA  Today  is  printed  at  the 
Cocoa  plant,  Gannett  said  it  will 
achieve  considerable  savings  by  using 
the  same  personnel  and  trucks  to  de¬ 
liver  both  papers. 

Gannett  began  preparing  readers 
for  the  new  package  several  weeks  in 
advance.  It  changed  the  name  of 
Cocoa  Today  to  Florida  Today,  hired 
about  20  reporters  and  editors,  and 
changed  the  paper’s  focus  to  state  and 
local  news.  Florida  Today  also  began 
running  more  color  and  was  made  to 
appear  more  similar  to  USA  Today  in 
design. 

Overby  said  Florida  Today  “is  not 
cutting  out”  national  and  internation¬ 
al  news,  but  is  giving  mainly  briefs 
and  “highlights”  instead. 


Overby  said  the 
combination  offer  is  “a 
great  opportunity  for 
readers.  Fiorida  Today 
couid  never  give  the  kind 
of  nationai  package  that 
USA  Today  gives  them." 


“All  our  surveys  show  people  want 
new  and  expanded  local  news,”  he 
said.  “The  best  local  and  state  pack¬ 
age  (will  be)  in  Florida  Today,  the 
best  national  package  in  USA 
Today.” 

Overby  said  the  combination  offer 
is  “a  great  opportunity  for  readers. 


Florida  Today  could  never  give  the 
kind  of  national  package  that  USA 
Today  gives  them.” 

At  a  press  conference  in  USA  To¬ 
day’s  headquarters  in  Rosslyn,  Va., 
Gannett  chairman  Allen  H.  Neuharth 
stressed  that  Cocoa  readers  still  have 
a  choice  of  which  newspapers  to  buy. 

“Selling  newspapers  in  combina¬ 
tion  does  not  force  anybody  to  do  any¬ 
thing.  It  gives  readers  an  opportunity 
to  buy  two  newspapers  at  a  consider¬ 
ably  discounted  price,”  Neuharth 
said. 


"Seiiing  newspapers  in 
combination  does  not 
force  anybody  to  do 
anything.  It  gives  readers 
an  opportunity  to  buy 
two  newspapers  at  a 
considerably  discounted 
price,"  Neuharth  said. 


Conrad  Shumadine,  a  Richmond, 
Va. -based  antitrust  attorney,  said 
that  as  long  as  Florida  Today  and 
USA  Today  are  sold  separately,  there 
probably  is  not  any  antitrust  viola¬ 
tion. 

“The  idea  is  to  leverage  USA  To¬ 
day  into  more  homes.  I  wouldn’t  think 
there’d  be  any  competition  hurt  by 
that,”  he  said.  “They’re  taking  an 
enormous  risk  to  the  extent  they  can’t 
get  people  to  take  two  newspapers,  or 
they  drop  Florida  Today.  A  competi¬ 
tive  newspaper  might  be  providing  a 
complete  package.” 

Shumadine  also  said  that  Gannett 
might  encounter  antitrust  problems  in 
Cocoa  if  “they  are  putting  the  pack¬ 
age  out  below  cost.” 

In  other  USA  Today  develop¬ 
ments,  Neuharth  said  at  the  press 
conference  that  Gannett  expects  in  its 
September  30  statement  to  the  Audit 
Bureau  of  Circulations  to  report  daily 
average  sales  of  1,350,000. 

However,  about  10%  of  that  total. 
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or  135,000  copies,  represents  bulk 
sales  which  are  not  recognized  by 
ABC  as  part  of  average  net  paid  cir¬ 
culation. 

In  its  Sept.  1984  report  to  ABC, 
USA  Today  had  net  average  paid  cir¬ 
culation  of  1,163,000.  The  paper  re¬ 
ported  bulk  sales  of  almost  85,000,  or 
6.8%  of  USA  Today’s  total  sales  of 
1,248,000. 

Neuharth  said  92%  of  USA  Today’s 
bulk  sales,  which  Gannett  calls  “Blue 
Chip’’  sales,  go  to  airlines  and  hotels. 
He  said  the  “Blue  Chip’’  sales,  which 
are  sold  at  half  of  USA  Today’s  500 
cover  price,  represent  “very  profit¬ 
able”  circulation  for  Gannett  because 
there  is  “no  middleman.” 

Gannett  officials  also  said  that  U S A 
Today’s  advertisers  “value  Blue  Chip 
sales  the  most.” 

Neuharth  said  that  USA  Today’s 
paid  circulation  declined  only  about 
5%  since  the  cover  price  was  raised  in 
August  from  350.  He  said  the  newspa¬ 
per  is  recovering  that  lost  circulation 
at  a  faster  pace  than  when  the  price 
was  increased  from  250  to  350  in 
August  1984,  and  that  sales  should  be 
recouped  totally  by  December.  The 
1984  price  hike  caused  about  a  10% 
drop  in  sales,  he  said. 

Ad  pages  in  USA  Today  have  been 
averaging  12  an  issue  for  the  first  eight 
months  of  1985,  he  said.  For  the  com¬ 
parable  1984  period,  ad  pages  aver¬ 
aged  7.5  an  issue. 

USA  Today  had  a  “cpm  (cost  per 
thousand)  price  increase”  last  spring, 
said  publisher  Cathleen  P.  Black,  to 


rectify  what  she  said  were  “under- 
priced”  rates.  This  January,  USA  To¬ 
day  will  probably  raise  its  rates  again, 
this  time  to  take  account  of  its  circula¬ 
tion  gains,  she  said. 

USA  Today  currently  charges 
$24,93 1  for  a  full-page  black  and  white 
ad,  $28,671  for  full-page  spot  color, 
$31,163  for  full-page,  four-color,  and 
$56,659  for  a  four-color  spread. 

Black  said  USA  Today  tries  to  sell 
against  the  Wall  Street  Journal, 
which  she  said  charges  $72,000  for  a 
full-page  “of  gray.”  The  New  York 
Times  charges  $28,000  for  a  full-page 
weekdays  and  $33,700  for  a  full-page 
Sunday  ROP  ad. 

USA  Today,  which  is  now  printed 
at  30  sites  around  the  country,  is  still 
losing  money  but  at  a  slower  pace, 
Neuharth  said.  He  said  USA  Today’s 
1 986  losses  “  are  expected  to  drop  dra¬ 
matically”  because  of  the  price  in¬ 
crease,  but  he  also  stood  firm  in  his 
projection  that  the  paper  will  not  be  in 
the  black  until  the  end  of  1987. 

“We  think  that  goal  seems  quite 
achievable,”  he  said. 

Gannett  seems  to  be  hedging  a  lit¬ 
tle,  however,  on  whether  USA  Today 
can  also  reach  its  target  of  more  than 
two  million  daily  circulation  by  that 
time. 

“There’s  no  magic  number,”  Black 
said,  saying  that  what  matters  is  what 
amount  of  circulation  will  attract 
advertisers. 

USA  Today  will  also  be  changing 
over  to  fiberglass  vending  boxes. 
Black  said  the  design  will  remain  the 


same,  but  that  the  change  was  made  to 
eliminate  rough  and  rusted  edges 
which  result  when  the  present  metal 
boxes  age. 

As  for  USA  Weekend,  which  de¬ 
buted  on  Sept.  8,  Neuharth  said  the 
Sunday  magazine  has  regained  nearly 
all  of  the  circulation  that  was  lost 
when  “a  large  number  of  small  news¬ 
papers  had  a  glandular  reaction  and 
canceled.” 

He  said  USA  Weekend’s  circula¬ 
tion  is  12.6  million,  compared  to  the 
12.8  million  Family  Weekly  had  be¬ 
fore  the  change. 

“A  significant  number  of  very  large 
—  professional  —  newspapers  and 
advertisers  have  joined  what  we  call 
‘the  parade’  to  USA  Weekend.  The 
net  mix  is  much  better  for  advertis¬ 
ers,”  Neuharth  said. 

He  also  explained  why  Gannett 
waited  three  years  before  moving  its 
corporate  headquarters  to  Rosslyn,  in 
the  building  adjoining  the  USA  Today 
offices.  “We  waited  till  we  were  sure 
we  would  not  move  in  next  door  and 
fold  USA  Today  in  the  other  build¬ 
ing,”  he  said. 

Despite  Gannett’s  beefed  up  pres¬ 
ence,  the  Arlington  County  board 
unanimously  rejected  the  company’s 
proposal  to  more  than  triple  the  size  of 
its  blue  USA  Today  neon  sign  atop  the 
paper’s  headquarters  from  246  square 
feet  to  780  square  feet.  The  board  also 
refused  to  allow  Gannett  to  place  any 
sign  with  the  company  name  it  on  the 
adjoining  building  housing  the 
corporate  headquarters. 


Senate  bill  seeks  to  delay  second  class  mail  rate  hike 


By  Andrew  Radolf 

A  bill  introduced  on  September  12 
by  Sen.  Ted  Stevens  (R-Alaska)  and 
supported  by  six  other  senators  seeks 
to  delay  for  six  months  the  U.S.  Post¬ 
al  Service’s  proposed  increase  in 
second  class  mail  rates. 

The  bill  would  postpone  the  in¬ 
crease  through  March  31,  1986. 

“The  basic  idea  (of  the  bill)  is  to  tell 
people  this  is  going  to  happen  and  to 
give  them  six  months  to  prepare  for 
it,”  said  Robert  Brinkman,  general 
counsel  of  the  National  Newspaper 
Association. 

However,  Brinkman  said  the  bill 
will  be  “tough  to  do.  We’re  working 
to  see  if  we  can  get  it  done.” 

He  added  there  is  “a  good  possibil¬ 
ity  we’ll  have  Step  16  rates  on  Octo¬ 
ber  1.”  Those  rates  would  amount  to  a 
40%  to  58%  increase  in  second  class 
rates. 

Brinkman  said  that  while  such 
second  class  rate  increases  “would  be 
a  significant  burden”  to  newspapers. 


“at  least  I  don’t  think  they  would  put 
anybody  out  of  business.” 

Last  January,  the  Postal  Service 
was  proposing  second  class  rate  in¬ 
creases  ranging  from  150%  to  300%,  a 
hike  that  many  publishers  using  that 
category  for  distribution  felt  would 
shut  them  down. 


Brinkman  said  that 
while  such  second  class 
rate  increases  “would  be 
a  significant  burden”  to 
newspapers,  “at  least  I 
don’t  think  they  would 
put  anybody  out  of 
business.” 


“Step  16”  refers  to  Congress’  plan 
adopted  in  the  1970  postal  reorganiza¬ 
tion  to  phase  out  most  subsidies  in  16 
steps.  “We’re  at  Step  14  today,” 


Brinkman  said.  “Congress  may  jump 
a  step.” 

The  proposed  second  class  rate  in¬ 
crease,  which  USPS  wants  to  take 
effect  on  October  1,  would  raise  the 
in-county  pound  rate  from  5.80  to  7.90 
and  the  in-county  piece  rate  for  mail 
presorted  by  carrier  route  from  1 .50  to 
2.50. 

The  proposed  increase  would  mean 
that  a  four  ounce  newspaper  now 
paying  2.950  at  the  carrier  route  pre¬ 
sort  rate  will  see  its  rate  rise  by  52%, 
to  4.480,  on  October  1. 

The  second  class  rate  for  limited 
(less  than  5,(X)0)  out-of-county  cir¬ 
culation  would  also  see  increases  in 
the  per  piece  rates.  Out-of-county 
mail  sorted  by  5-digit  zip  codes  would 
go  up  from  3.70  per  piece  to  5.80. 
Out-of-county  mail  sorted  by  carrier 
route  would  rise  from  1 .80  per  piece  to 
3.90. 

The  per  pound  rate  for  limited  out- 
of-county  circulation,  which  is  acom- 
(Continued  on  page  18) 
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Bill  seeks  to  strengthen  FolA 

Wisconsin  congressman  introduces  comprehensive  biii  inspired 
by  the  Society  of  Professionai  Journaiists,  Sigma  Deita  Chi 


By  James  E.  Roper 

A  comprehensive  bill  to  strengthen 
the  Freedom  of  Information  Act  was 
introduced  in  the  House  of  Repre¬ 
sentatives  on  Sept.  17  and  is  sure  to 
heighten  debate  over  possible 
changes  in  the  act  that  is  nearing  its 
20th  birthday. 

The  new  bill  was  inspired  and  large¬ 
ly  fashioned  by  the  Society  of  Profes¬ 
sional  Journalists,  Sigma  Delta  Chi.  It 
was  introduced  by  Rep.  Gerald  D. 
Kleczka  (D-Wisc.),  a  member  of  the 
House  Government  Operations  sub¬ 
committee  on  Government  Informa¬ 
tion.  It  was  sponsored,  too,  by  Rep. 
Glenn  English  (D-Okla.),  chairman  of 
the  subcommittee. 

The  measure  would:  reduce  the 
types  of  material  exempt  from  disclo¬ 
sure  under  FoIA;  penalize  agencies 
that  fail  to  comply  with  requests  with¬ 
in  statutory  deadlines;  increase  the 
number  of  agencies  subject  to  the  law; 
reduce  fees  charged  for  answering 
FoIA  requests;  expedite  responses  to 
urgent  requests  by  the  media;  and 
transfer  responsibility  for  overseeing 
government  compliance  from  the  Jus¬ 
tice  Department  to  the  archivist  of  the 
United  States,  who  was  deemed  like¬ 
ly  to  be  more  sympathetic  toward  pre¬ 
serving  and  disclosing  information  in 
government  files. 

“Most  troubling  is  the  fact  that 
many  agencies  use  vaguely  worded 
exemptions  in  the  law  to  shield  data 
which  deserves  to  be  released,” 
Kleczka  said  in  announcing  the  bill. 
“The  current  administration  has 
proven  particularly  adept  at  this,  and 
the  time  has  come  to  assert  the  public 
interest  over  administrative  license. 

“Procedurally,  we  have  seen  se¬ 
rious  problems  in  delays,  unfair  fees, 
and  confusing  and  inconsistent  reg¬ 
ulations.  While  many  agencies  make  a 
good  faith  effort  to  meet  the  statutory 
10-day  deadline,  most  cases  take  con¬ 
siderably  longer.  Fee  waivers  are  not 
always  granted  to  requesters  who  de¬ 
serve  them,  and,  on  occasion,  billing 
practices  have  been  used  to  intimi¬ 
date  those  seeking  information. 

“Finally,  inconsistent  FoIA  prac¬ 
tices  among  the  various  agencies  have 
created  an  unnecessary  shroud  of 


confusion  around  the  law,  and  no 
doubt  many  potential  requesters  are 
discouraged  from  using  the  law  at 
all.” 

The  SDX-Kleczka  bill  will  compete 
with  several  other  proposals  to  alter 
FoIA,  notably  a  measure  by  Sen.  Grin 
G.  Hatch  (R-Utah)  which  awaits  hear¬ 
ings  before  the  full  Senate  Judiciary 
Committee.  SDX  officials  consider 
the  Hatch  bill  as  restrictive. 

Subcommittee  chairman  English, 
although  joining  in  sponsoring  the 
SDX  bill,  asserted  that  it  is  not  per¬ 
fect.  He  said,  however,  it  will  “pro¬ 
vide  some  balance”  in  the  coming  de¬ 
bate. 

“I  intend  to  begin  more  active  con¬ 
sideration  of  FoIA  legislation  im¬ 
mediately,”  English  said.  “1  will 
work  with  all  interested  parties  to  de¬ 
velop  compromise  legislation  that  will 
be  acceptable  to  all.” 


“Most  troubling  is  the 
fact  that  many  agencies 
use  vaguely  worded 
exemptions  in  the  law  to 
shield  data  which 
deserves  to  be  released,” 
Kleczka  said  in 
announcing  the  bill. 


English  has  introduced  a  bill  in¬ 
tended  to  prevent  unjustified  disclo¬ 
sure  of  businessmen’s  proprietary  in¬ 
formation  through  FoIA  —  and  media 
supporters  are  not  unsympathetic. 

The  SDX-KIeczka  bill,  however, 
was  firm  in  seeking  favorable  arrange¬ 
ments  for  disclosure  of  data  that  the 
sponsors  feel  are  essential  for  the  pub¬ 
lic  to  know. 

The  measure’s  major  provisions: 

•  Fees.  Documents  would  be  pro¬ 
vided  free  or  at  minimal  charge  if  the 
information  would  “contribute  signi¬ 
ficantly  to  public  understanding  of  the 
operations  or  activities  of  the  govern¬ 
ment  and  is  not  primarily  in  the  com¬ 
mercial  interest  of  the  requester”  or  if 


the  information  “relates  to  a  violation 
of  law,  inefficiency,  or  administrative 
error  by  an  agency”  or  if  “the  waiver 
or  reduction  of  the  fee  is  in  the  public 
interest  because  furnishing  the  in¬ 
formation  primarily  benefits  the 
general  public.”  Collecting  fees  in 
advance  would  be  prohibited. 

•  Delays.  A  federal  court  could 
award  a  requester  litigation  costs  and 
up  to  $25  a  day  for  each  day  that  an 
agency  delays  beyond  the  statutory 
limit  in  answering  a  request. 

•  Compliance.  An  agency  employee 
who  acted  “arbitrarily  or  capricious¬ 
ly”  in  improperly  handling  an  FoIA 
request  would  be  subject  to  a  special 
agency  investigation  with  a  report  on 
the  incident  going  to  Congress. 

•  Expedited  access.  Agencies  would 
be  required  to  expedite  answers  for 
requesters  such  as  the  media  demon¬ 
strating  compelling  needs  for  speedy 
replies.  Agencies  failing  to  handle 
such  requests  within  five  days  would 
be  subject  to  court  decisions  to  pay 
litigation  costs  of  the  offended  re¬ 
questers,  and  fines  of  up  to  $25  a  day 
for  delays. 

•  Queues.  Any  agency  with  a  sepa¬ 
rate  queue  or  special  procedure  for 
handling  a  certain  class  of  requests 
would  be  required  to  describe  the  pro¬ 
cedure  in  its  published  regulations. 

•  Exemptions.  The  bill  would 
change  the  present  law’s  provisions 
for  exempting  three  classes  of  mate¬ 
rial  from  disclosure  under  the  act.  The 
so-called  b-1  “national  security”  ex¬ 
emption  would  apply  only  to  properly 
classified  information  the  disclosure 
of  which  “could  reasonably  be  ex¬ 
pected  to  cause  identifiable  damage” 
to  the  nation’s  defense  or  foreign  poli¬ 
cy  interests  and  only  if  “the  need  to 
protect  the  information  outweighs  the 
public  interest  in  disclosure.” 

The  b-2  exemption  for  internal 
agency  rules  would  be  revised  to  ex¬ 
empt  only  “law  enforcement  manuals 
that  are  predominantly  internal  in  na¬ 
ture  and  to  the  extent  that  disclosure 
significantly  risks  circumvention  of 
an  agency  investigation,  a  regulation 
or  a  statute.” 

The  b-8  exemption  for  financial  re¬ 
ports  would  exempt  only  documents 
which,  if  disclosed,  “would  directly 
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injure  the  financial  stability  of  the  in¬ 
stitution.” 

Agencies  would  be  required  to  pub¬ 
lish  a  list  of  all  statutes  authorizing 
exemptions. 

•  Concealment.  Agencies  would  be 
specifically  forbidden  to  withhold 
documents  “in  order  to  conceal  viola¬ 
tions  of  law,  inefficiency,  or  adminis¬ 
trative  error  by  an  agency.” 

•  Oversight.  Responsibility  for 
overseeing  agency  observance  of 
FoIA  would  be  taken  away  from  the 
Justice  Department  and  given  to  the 
archivist  of  the  United  States,  who 
would  be  given  power  to  issue  binding 
interpretations  and  advisory  opinions 
about  FoIA. 

(Sponsors  of  the  bill  assert: 
“Perhaps  the  greatest  problem  in  the 
overall  administration  of  the  FoIA 
has  been  the  poor,  almost  non¬ 
existent  oversight  by  the  Department 
of  Justice.” 

At  a  news  conference  announcing 
the  new  bill.  Bob  Lewis  of  Newhouse 
Newspapers,  national  president-elect 
of  SPJ,  SDX,  and  Peter  Prichard  of 
USA  Today,  chairman  of  the  SPJ, 
SDX  Freedom  of  Information  Com¬ 


mittee,  said  the  archivist  has  an  in¬ 
terest  in  preserving  and  making  avail¬ 
able  government  records  and  could  be 
expected  to  be  more  sympathetic  than 
the  Justice  Department  in  seeing  that 
FoIA  requests  are  answered  posi¬ 
tively.) 


“Procedural^,  we  have 
seen  serious  problems  in 
delays,  unfair  fees,  and 
confusing  and 
inconsistent  regulations. 
While  many  agencies 
make  a  good  faith  effort 
to  meet  the  statutory 
10-day  deadline,  most 
cases  take  considerably 
longer.” 


•  Definitions.  The  definition  of 
agencies  subject  to  the  act  would  be 
clarified  to  include  any  executive  de¬ 
partment,  military  department,  gov¬ 


ernment  corporation,  government- 
controlled  corporation,  or  other 
establishment  in  the  executive  branch 
of  government  and  any  independent 
regulatory  agency  and  including  the 
Smithsonian  Institution,  the  Council 
of  Economic  Advisers,  and  the  Ad¬ 
ministrative  Office  of  the  United 
States  Courts. 

The  definition  of  “records”  subject 
to  disclosure  would  be  clarified  to  in¬ 
clude  appointment  calendars  and  tele¬ 
phone  logs  unless  kept  solely  for  the 
employee’s  personal  use. 

•  Recovery.  Civil  suits  would  be  au¬ 
thorized  to  recover  records  improper¬ 
ly  taken  from  a  federal  agency.  (This 
is  an  attempt  to  overcome  a  Supreme 
Court  ruling  that  notes  of  telephone 
conversations  by  Henry  Kissinger, 
while  he  was  national  security  adviser 
in  the  White  House,  were  not  subject 
to  disclosure. 

Kissinger  took  the  notes  with  him 
when  he  became  secretary  of  state 
and  his  lawyers  argued  successfully 
that  the  notes  were  not  “agency  re¬ 
cords”  at  the  State  Department  be¬ 
cause  they  never  were  in  complete 
control  of  or  used  by  the  department.) 


No  penalty  levied  for  buying  news 

Canadian  Press  voices  objections  to  Toronto  Star  for  pubiishing 
exciusive  photos  in  vioiation  of  byiaws,  but  ievies  no  fines 


By  M.K.  Guzda 


Canada’s  cooperative  news  service 
voiced  its  objections  to  a  newspaper 
about  buying  exclusive  rights  to  a 
story  last  month,  but  levied  no  fines 
for  the  infraction. 

Mel  Sufrin,  vice  president  of  edito¬ 
rial  for  Canadian  Press,  said  the  news 
cooperative  thought  the  Toronto 
Star,  a  news  cooperative  member, 
breeched  the  bylaws  when  it  pub¬ 
lished  exclusive  photos  of  a  young 
boys  operation  for  neurofibromatosis 
or  Elephant  Man’s  disease  (E&P, 
Sept.  14).  However,  the  board  did  not 
take  formal  action  after  hearing  a  re¬ 
port  from  Star  managing  editor  Ray 
Timson. 

Sufrin  said  a  few  newspapers  had 
lodged  complaints  with  the  CP  when 
the  Star  ran  photos  of  the  operation 
not  available  to  any  other  newspaper. 
He  said  the  board  was  in  agreement 
that  the  Star’s  action  was  inappropri¬ 
ate  and  that  it  hoped  “a  newspaper 
might  think  twice  before  entering  an 
agreement  like  this.” 


Exclusive  copyrights  were  sold  by 
the  boy’s  family  to  CFTO-tv  which 
sold  rights  to  the  Star  and  Canada’s 
largest  privately  owned  radio  station. 
Timson,  who  represented  the  Star  at 
the  CP  hearing,  could  not  be  reached 
for  comment. 


He  said  the  board  was 
in  agreement  that  the 
Star’s  action  was 
inappropriate  and  that  it 
hop^  “a  newspaper 
might  think  twice  before 
entering  an  agreement 
like  this.” 


In  a  similar  vein,  copyright  agree¬ 
ments  bought  by  Canada  Wide  Syndi¬ 
cate  for  pictures  of  the  recently  lo¬ 
cated  wreck  of  the  Titanic  have  been 
thwarted  due  to  confused  authority  of 
the  photos. 

John  Landry,  former  director  of 
Canada  Wide,  which  is  owned  by  the 
Toronto  Sun,  said  an  agreement 


reached  July  1985  with  L’Etoile  Blan¬ 
che  gave  Canada  Wide  worldwide  dis¬ 
tribution  rights  of  the  stills  until  £)e- 
cember  1985.  But  because  Infremer, 
the  French  institute  sharing  the  ex¬ 
pedition  with  Woods  Hole  Oceano¬ 
graphic  Institution  of  Massachusetts, 
has  filed  suit  blocking  any  public  dis¬ 
tribution  of  the  pictures,  Canada 
Wide  is  stymied. 

“The  photos  were  cut  off  last  Tues¬ 
day,”  Landry  explained,  speaking  of 
the  day  the  suit  was  filed  and  the  day 
after  the  U.S.  half  of  the  expedition 
held  a  press  conference  in  Washing¬ 
ton,  D.C.  and  released  some  photos. 

“We  would  have  loved  the  contract 
to  have  gone  through  as  written,  but 
we’re  going  to  be  patient  and  wait  for 
them  to  unravel  the  problem.  I 
thought  it  was  a  great  coup  for  our 
company  to  secure  the  rights  and  get 
the  photos,”  he  said  with  near  comic 
disbelief. 

Landry  said  the  exclusivity  of  sell¬ 
ing  the  photos  has  become  moot  tem¬ 
porarily. 

“We  just  don’t  have  the  access,” 
he  said. 
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Individuals  interested  in  buying  UPl  are  identified 

Among  the  group  is  a  former  Central  Intelligence  Agency  official 


By  James  E.  Roper 

United  Press  International  has 
identified  three  of  the  “numerous” 
persons  who  have  expressed  interest 
in  buying  the  wire  service. 

The  three  are: 

•  Beurt  SerVaas,  who  represents  a 
previously  unidentified  investor 
group  that  submitted  an  offer  of  $13.9 
million  to  $17.9  million  July  1. 

SerVaas  is  president  of  Curtis  Pub¬ 
lishing  Co.  and,  along  with  his  wife, 
Cory,  bought  and  revived  the  Satur¬ 
day  Evening  Post  magazine  in  1971, 
but  is  not  acting  on  behalf  of  the  Curtis 
company  in  his  approach  to  UPI. 

He  said  he  would  be  willing  to  dis¬ 
cuss  a  stock  sharing  or  profit  sharing 
plan  with  UPI  employees.  SerVaas, 
president  of  the  Indianapolis  city 
council,  was  quoted  as  saying  he  was 
interested  in  maintaining  UPI  as  a 
general  news  service,  although  “not 
as  just  a  straight  wire  service  but  .  .  . 
to  develop  feature  material.” 

•  Joseph  Russo,  a  Houston  de¬ 
veloper  who  said  he  is  assembling  a 
nationwide  group  of  investors  to  be 
represented  in  negotiations  by 
Eugene  Keilin  of  the  New  York  in¬ 
vestment  firm  of  Lazard  Freres. 

•  Max  Hugel,  a  New  Hampshire 
businessman  who  was  an  assistant 
director  of  the  Central  Intelligence 
Agency  during  President  Reagan's 
first  term. 

He  says  he  is  “involved  in  many 
communications  companies”  and  be¬ 
lieves  “UPI  is  probably  the  best  in¬ 
formation  service  .  .  .  that  is  avail¬ 
able.” 

The  three  individuals  were  identi¬ 
fied  in  an  article  by  UPI  staff  writer 
Gregory  Gordon,  but  UPI  chairman 
Luis  G.  Nogales  was  not  as  specific  in 
a  statement  he  issued. 

The  Wire  Service  Guild  also  made  a 
preliminary  bid  for  UPI  on  behalf  of 
its  UPI  members. 

Press  accounts  have  named  several 
other  possible  buyers  including 
Reuters;  Tele-Communications  Inc. 
of  Denver;  Gulf  &  Western  Indus¬ 
tries;  the  Spanish  news  agency  EFE; 


Comtex  Scientific  Corp.;  and  Vas- 
quez  Rana,  whose  family  owns  the 
Sol  chain  of  newspapers  in  Mexico. 

Others  reported  to  be  interested  in 
UPI  are  Pedro  Lopez,  president  of  a 
Miami  savings  bank;  Richard  Cun¬ 
ningham,  former  owner  of  the  Daily 
American  in  Rome,  Italy  and  former 
CIA  employee;  several  investment 
banking  and  venture  capital  firms  and 
Citibank. 


Nogales  said  he  had  no 
current  intention  of 
renewing  his  request  to 
cancel  the  company’s 
union  contract. 


Turner  Broadcasting  System, 
headed  by  Ted  Turner  and  which 
owns  superstation  WTBS,  Atlanta, 
and  Cable  News  Network,  also  said  it 
studying  UPI’s  prospectus  but  has 
not  yet  decided  if  it  will  submit  a  bid. 

In  a  prepared  statement,  Nogales 
said:  “We  have  received  numerous 
expressions  of  interest  from  various 
parties.  We  are  most  encouraged  by 
the  responses  and  interest  to  date. 
Confidentiality  is  essential  and  there¬ 
fore  we  do  not  plan  to  make  more 
comments  until  we  are  further  along 
in  the  selection  and  negotiation  pro¬ 
cess.” 

UPI  had  invited  expressions  of  in¬ 
terest  by  Sept.  16  —  but  did  not  con¬ 
sider  that  a  final  deadline  —  and  asked 
each  party  to  make  a  preliminary 
statement  on  the  value  he  placed  on 
UPI,  his  qualifications  to  run  the  ser¬ 
vice,  and  his  proposed  method  of 
financing  a  purchase. 

Judge  George  F.  Bason  Jr.  of 
Federal  bankruptcy  court  in 
Washington,  D.C.,  who  is  supervis¬ 
ing  UPI  operations  under  Chapter  1 1 
of  the  bankruptcy  code,  authorized 
formation  of  a  three-sided  committee 
to  examine  the  preliminary  state¬ 
ments. 

The  committee  is  composed  of  rep¬ 
resentatives  of  UPI  management,  its 


investment  adviser,  and,  by  name, 
Brian  M.  Freeman,  selected  by  the 
Wire  Service  Guild  to  negotiate  for 
the  interests  of  UPI  employees. 

The  creditors  committee  does  not 
have  a  representative  on  this  tripartite 
body. 

“That  three-part  committee  was 
set  up  to  facilitate  cooperation  be¬ 
tween  those  three  parties  and  the 
creditors  committee,”  said  UPI 
spokesman  William  K.  Adler, 
ditors  committee,”  said  UPI  spokes¬ 
man  William  K.  Adler. 

Bason  extended  the  period  of  ex¬ 
clusivity  for  UPI  until  March  3 1 , 1986, 
during  which  time  the  creditors  com¬ 
mittee,  the  Wire  Service  Guild  and 
management  will  have  the  exclusive 
right  to  propose  a  plan  of  reorganiza¬ 
tion  of  the  court. 

At  a  court  hearing  Sept.  13,  attor¬ 
neys  for  majority  owners  Douglas 
Ruhe  and  William  Geissler  unsuc¬ 
cessfully  opposed  extending  the  ex¬ 
clusivity  period. 

The  judge,  however,  asked  for  a 
progress  report  on  the  reorganization 
by  Sept.  23. 

Also  at  the  hearing,  Nogales  said  he 
had  no  current  intention  of  renewing 
his  request  to  cancel  the  company's 
union  contract.  The  original  request 
prompted  the  Wire  Service  Guild  to 
warn  that  if  the  contract  were  can¬ 
celed,  the  union  would  call  a  strike 
vote. 

Guild  attorneys,  meanwhile,  re¬ 
ported  that  the  National  Labor  Rela¬ 
tions  Board  had  told  them  that  the 
NLRB  would  issue  complaints 
against  UPI  on  at  least  three  of  the 
union's  charges  against  UPI  of  unfair 
labor  practices  unless  the  union  and 
management  reach  a  prompt  settle¬ 
ment. 

The  three  charges  were  against 
UPI's  subcontracting  of  computer 
work  in  Dallas;  UPI's  failure  to  dis¬ 
close  payroll  information  on  em¬ 
ployees  who  do  accounting  work  in 
Brentwood,  Tenn.;  and  UPI's  failure 
to  produce  an  acceptable  trust  agree¬ 
ment  to  hold  6.5%  of  the  stock  in 
Media  News  Corp.,  the  corporate 
owner  of  UPI,  which  employees  were 
promised  in  writing  in  1984  when  they 
agreed  to  a  25%  wage  reduction  and 
other  wage  concessions. 
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strike  nears  end  in  Phiiadeiphia 

Tentative  agreements  reached  with  many  of  the  unions 


Philadelphia  Newspapers  Inc.,  the 
Knight-Ridder  Newspaper  subsidiary 
which  publishes  the  Philadelphia  In¬ 
quirer  and  Daily  News,  reached  tenta¬ 
tive  agreements  with  seven  out  of  nine 
striking  unions  on  non-economic 
issues. 

Only  the  mailers  and  porters  had 
yet  to  reach  an  agreement  with  PNI  on 
non-economic  issues  as  E&P  went  to 
press. 

The  strike,  which  began  September 
7,  has  prevented  the  Inquirer  and  Dai¬ 
ly  News  from  publishing.  PNI’s  14 
contracts  with  the  nine  unions  all  ex¬ 
pired  on  August  31,  but  the  unions 
agreed  to  negotiate  past  the  deadline. 

After  the  unions  negotiate  separate 
agreements  in  the  non-economic 
areas,  the  nine  —  through  the  Phila¬ 
delphia  Council  of  Newspaper  Un¬ 
ions  —  will  return  to  the  bargaining 
table  to  negotiate  jointly  with  PNI  on 
economic  matters  including  pay 
raises,  pensions  and  health  benefits. 

Robert  Kyler  of  the  Federal  Media¬ 
tion  and  Conciliation  Service  played  a 
key  role  in  bringing  about  the  agree¬ 
ments. 


When  talks  broke  off, 
PNI  had  offered  all  the 
unions,  representing  a 
total  of  4,774  employees, 
raises  of  $30  a  week  per 
person  in  each  of  the 
next  three  years  of  a  new 
contract 


When  talks  broke  off,  PNI  had 
offered  all  the  unions,  representing  a 
total  of 4,774  employees,  raises  of  $30 
a  week  per  person  in  each  of  the  next 
three  years  of  a  new  contract.  The 
unions,  however,  wanted  pay  raises 
totaling  $200  a  week  over  three  years; 
$70  a  week  in  the  first  and  second 
years  and  $60  a  week  in  the  third. 

The  unions  reaching  agreement  on 
non-economic  issues  included  the 
Philadelphia  Newspaper  Guild,  driv¬ 
ers  (represented  by  Teamsters  Local 
628),  commercial  pressmen  (Local  4), 


pressmen  (Local  16),  typographers, 
photoengravers,  machinists  and  gar¬ 
age  mechanics. 

The  porters’  union  is  affiliated  with 
the  Teamsters  Local  628,  which  also 
represents  elevator  operators,  road¬ 
men  and  streetmen  at  PNI. 

The  dispute  with  the  porters,  which 
has  been  in  negotiation  since  last  July, 
involves  scheduling.  A  similar  dis¬ 
pute  last  April  resulted  in  a  17-hour 
strike  at  PNI  which  prevented  the 
Sunday  Inquirer  from  being  published 
when  affiliated  Teamsters  refused  to 
cross  the  porters’  picket  lines. 

That  one-day  strike  cost  PNI  $1 
million  in  ad  revenues,  and  the  com¬ 
pany  is  suing  the  Teamsters  for  $3.5 
million  in  damages  resulting  from 
their  honoring  the  picket  lines. 

No  details  have  been  released  of 
PNI’s  settlement  with  the  drivers. 
However,  the  drivers  were  seeking  to 
have  PNI  drop  its  lawsuit  as  part  of  a 
non-economic  settlement. 

Also  at  issue  with  the  Teamsters  is  a 
practice  called  “the  break’’  whereby 
drivers  would  purchase  copies  of  the 
newspapers  at  one  of  three  wholesale 
rates  but  sell  the  returns  back  to  PNI 
at  the  highest  price.  The  practice 
could  net  a  driver  as  much  as  $75  a 
week. 

About  a  year  ago,  PNI  began  in¬ 
stituting  tighter  cost  controls  such  as 
better  monitoring  of  receipts  in  an 
effort  to  cut  down  on  the  practice. 

The  teamsters  made  “the  break’’ 
an  issue  this  year  by  seeking  language 
incorporating  the  practice  put  into  its 
new  contract.  The  tentative  agree¬ 
ment  reportedly  gives  the  Teamsters 
some  of  what  they  wanted  as  an  “in¬ 
centive.” 

PNI  also  reached  an  agreement 
with  the  Guild  on  the  issue  of  exclu¬ 
sions  from  union  jurisdiction.  The 
Guild  wanted  to  remove  13  em¬ 
ployees  from  the  exclusion  list,  while 
PNI  sought  to  add  45  people.  The  final 
agreement  called  for  an  additional  18 
employees  in  supervisory  positions  to 
be  excluded  from  Guild  jurisdiction. 
PNI  also  agreed  to  withdraw  its  clar¬ 
ification  petition  to  the  National 
Labor  Relations  Board  which  sought 
to  have  103  employees  excluded  from 
the  Guild. 

PNI  also  settled  with  the  Guild  over 


the  classification  of  female  telephone 
operators  in  the  classified  advertising 
department.  The  women  will  have 
their  classificaton  upgraded,  but  their 
base  salary  increases  will  not  be  as 
high  as  the  union  wanted. 

The  unions,  however, 
wanted  pay  raises 
totaling  $200  a  week  over 
three  years:  $70  a  week 
in  the  first  and  second 
years  and  $60  a  week  in 
the  third. 


A  Guild  spokesman  said  the  unions 
are  “exploring  the  possibility  of  put¬ 
ting  out  a  strike  paper  for  the  public 
should  the  strike  be  long.” 

The  outstanding  dispute  with  the 
mailers  involves  manning  in  PNI  new¬ 
ly  automated  mailroom.  PNI’s  posi¬ 
tion  is  that  its  new  Ferag  equipment 
will  greatly  reduce  the  amount  of 
work  for  part-timers,  who  every  night 
except  Saturday  are  hired  through  the 
union’s  hiring  hall. 

In  1984,  PNI  used  1,027  part-time 
mailers,  although  the  union’s  list  con¬ 
tains  about  1,630  names. 

The  mailers  requested  that  Kyler  be 
called  in  as  a  mediator  when  talks  with 
PNI  became  stalled  over  the  manning 
issue. 

PNI  spokesman  William  Broom 
said  there’s  been  a  “big  influx”  of 
suburban  newspapers  into  Philadel¬ 
phia  since  the  strike  began.  He  said 
the  New  York  Post  has  also  increased 
its  copies  for  sale  in  Phiiadeiphia  but 
said  he  has  not  noticed  any  similar 
increases  by  the  New  York  Times  and 
New  York  Daily  News. 

He  added  that  USA  Today  also  in¬ 
creased  its  sales  in  Philadelphia  and 
during  the  strike  has  become  avail¬ 
able  on  comer  newsstands  as  well. 

Broom  said  the  newsstand  oper¬ 
ators,  who  are  affiliated  with  the 
Teamsters,  had  previously  refused  to 
carry  USA  Today  because  the  Gan- 
nett-owned  paper  is  non-union. 

“Up  until  the  strike,  you  couldn’t 
buy  a  USA  Today  on  the  stands,”  he 
said. 
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Laurence  Weyler 

Belle  Fourche  (S.D.)  Daily  Post 


By  Mike  Sanborn 

Laurence  Weyler  eased  himself 
into  a  brown  vinyl  recliner  in  his 
office,  crossed  his  legs  and  looked  out 
his  window  at  Belle  Fourche,  S.D., 
home. 

Weyler  and  his  wife,  Irma  Graves 
Weyler,  recently  celebrated  50  years 
of  publishing — with  pride — the  Belle 
Fourche  Daily  Post,  circulation 
3,600.  He  says  no  other  daily  news¬ 
paper  in  the  state  has  been  published 
by  the  same  man  that  long. 

He  got  his  start  in  the  newspaper 
business  with  the  best.  He  was  a 
paperboy  for  the  Emporia  Gazette  in 
Kansas.  William  Allen  White  was  his 
boss.  White,  dubbed  the  “father  of 
community  journalism,”  was  known 
for  years  as  a  spokesman  for  small 
town  America. 

“The  smell  of  newspapering  was 
familiar  to  me  from  hanging  around 
the  Gazette  with  young  Bill  (White’s 
son),  waiting  for  the  papers  to  come 
out  and  carry,”  said  Weyler. 

Later,  after  serving  during  World 
War  I,  Weyler  ran  the  Custer  (S.D.) 
County  Chronicle  while  the  owner, 
his  wife’s  brother  in  law  Francis  Case, 
was  making  his  first — and  unsuccess¬ 
ful  —  bid  for  Congress. 

On  July  25,  1935,  Weyler  bought 
the  Daily  Post.  The  backers  of  his 
competition,  the  weekly  Belle  Four¬ 
che  Bee,  said  he  wouldn’t  last  six 
months. 


He  got  his  start  in  the 
newspaper  business  with 
the  best.  He  was  a 
paperboy  for  the  Emporia 
Gazette  in  Kansas. 

Wiiiiam  Alien  White  was 
his  boss. 


Weyler  bought  the  Bee  in  1956. 

He  credits  his  success  to  three 
things: 

“We  have  always  played  for  the 
good  of  Belle  Fourche  and  the  com¬ 
munity  for  all  50  years.”  he  said. 


(Mike  Sanborn  is  the  regional  editor  at 
the  Rapid  City  Journal  in  Rapid  City, 
S.D.) 


Laurence  Weyler 

“We  have  20  to  23  loyal  correspon¬ 
dents  in  these  small  towns  who  call  in. 
They’re  just  as  faithful  as  can  be.”  he 
said. 

And  Weyler  credits  his  employees 
with  most  of  the  success.  “Some  have 
been  with  us  for  more  than  40  years,” 
he  boasts. 

Marion  Lucca,  editor  and  vice  pres¬ 
ident,  has  been  with  the  Daily  Post  45 
years.  Faye  Kennedy  is  secretary- 
treasurer  and  has  spent  nearly  40 
years  at  the  newspaper.  Pressman 
Cliff  Foster  has  been  around  30  years 
and  Curt  Satzinger,  who  does  com¬ 
mercial  printing  for  the  Daily  Post, 
has  been  there  20  years. 

Weyler  also  takes  pride  in  the  fact 
that  his  paper  is  delivered  to  all  of  his 
subscribers  the  same  day. 

In  his  early  years,  he  tried  living  in 
larger  towns,  working  in  Omaha  and 
Kansas  City.  “I’ve  had  ’em. 
Wouldn’t  have  ’em  again.”  he  said. 

As  he  tapped  more  Sir  Walter 
Raleigh  into  his  pipe,  he  recalled  a 
time  in  his  Kansas  City  apartment 
when  he  opened  the  front  door  at  the 
same  time  the  fellow  across  the  hall 
did.  The  doors  bumped  and  Weyler 
recognized  the  fellow  as  a  friend  he’d 
grown  up  with.  He  had  lived  across 
the  hall  from  him  for  six  months  and 
never  knew  the  man  was  his  neighbor 
again. 

He  likes  the  small  town  atmosphere 
better.  “Everybody’s  your  friend. 
You  know  everybody.” 


In  his  50  years  with  the  Daily  Post, 
Weyler  has  never  written  a  word. 

“That’s  what  I  hired  Lucca  for. 
That’s  his  job,”  he  laughed. 

Irma  still  writes  two  editorials  a 
week.  She  used  to  write  them  all. 

Weyler’s  support  for  the  town 
hasn’t  kept  the  paper  from  taking  a 
stand  or  from  occasionally  making  a 
few  folks  angry. 

For  example,  the  Daily  Post  pub¬ 
lishes  the  names  of  people  arrested  for 
drunken  driving.  Everybody. 

“We  decided  that  if  the  law  was 
going  to  be  effective,  it  better  be  in  the 
paper  so  people  know.  I  didn’t  give  a 
damn  what  radio  or  television  was 
going  to  do.  It  was  going  to  be  in  the 
paper.  We  decided  on  that  policy  and 
we  never  miss  a  one.”  he  said. 


In  his  50  years  with  the 
Daily  Post,  Weyler  has 
never  written  a  word. 
‘7hat’s  what  I  hired  Lucca 
for.  That’s  his  job,”  he 
laughed. 


And  nobody  is  spared. 

“I  even  had  my  own  son-in-law 
there.  The  first  statement  his  wife  said 
was,  ‘It’ll  be  in  the  paper  tomorrow 
morning.’” 

Weyler  says  he’s  never  had  any 
trouble  with  public  officials  or  the  lo¬ 
cal  police‘.‘Of  course  now,  I  can’t  say 
that  my  reporter  or  my  editor  haven’t 
had  any  trouble.  If  they  do  they  don’t 
come  to  me  with  it.  We’ve  had  mis¬ 
understandings.  But  you’re  going  to 
have  misunderstandings  in  the  news¬ 
paper  business  all  the  time,”  he  said. 

But  nobody  has  ever  come  in  and 
demanded  a  retraction,  he  says. 

“I’ve  always  thought  maybe  some¬ 
body  would.  I  just  figured  that  after  he 
got  through  he’d  wish  he  hadn’t  be¬ 
cause  I  wouldn’t  hesitate  at  all  to  put  it 
all  in  the  paper  just  exactly  like  he  said 
it.”  he  said. 

Weyler  says  his  newspaper  takes  a 
positive  stance. 

“We’re  sure  in  hell  not  an  ‘agin- 
ner.’  There’s  a  lot  of  aginners  out 
there.  We’re  not  agin  everything,”  he 
said. 

Consequently,  the  Post  has  “yet  to 
find  a  candidate  for  any  office,  county 
or  state,  that  I  have  felt  we  should 
take  the  hide  off  ’em.  We  can  still 
disagree  with  them.” 

Through  all  the  lean  times  Weyler 
never  thought  of  going  into  another 
(Continued  on  page  24) 
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Extraordinary,  these  figures. 

DEMOGRAPHICS 

The  paid  circulation.  The  advertising 

%  of  daily  newspaper  readers 
who  read  The  Chronicle: 

volume.  The  key  demographic  groups. 

Adults  18-54:  65% 

College  graduates:  70°o 

All  boast  figures  that’ll  make  you 
whistle. 

$50,000  +  households:  70°b 

Professional  occupations:  67% 

To  put  these  eye-opening  numbers 

' 

to  work  for  you,  call  Joycelyn  Marek, 
Research  Manager,  collect  at 
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Houston  Chronicle 

AD  VOLUME 

Total  advertising:  #3  nationally. 

Houston’s  primary  advertising  investment. 

Share:  60%.  Chronicle  leads 
Houston's  other  newspaper 
by  52%. 

Classified:  #3  nationally.  Share: 
68%.  Lead:  111%. 

Retail  advertising:  #6  nation¬ 

Sources:  Calculaticrrs  computed  by  The  Chronicle  from  the  March  31 . 1 985  Publisher's 

ally.  Share:  56%.  Lead:  25%.' 

Statements  for  The  Houston  Chronicle  and  The  Houston  Post.  1985  Belden  Continuing  Market 
Study,  Houston  PMSA.  Media  Records.  Rrst  Three  Months,  1985  (includes  full  and  part-run 

General:  #7  nationally.  Share: 

linage)  Represented  by  Sawyer  Ferguson  Walker.  S 
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Legal  proceedings  against  AP  reporter  in  India  are  dropped 


The  Indian  government  has  “quiet¬ 
ly”  dropped  legal  proceedings  against 
Associated  Press  reporter  Brahma 
Chellaney,  who  faced  possible  sedi¬ 
tion  charges  for  his  reporting  on  the 
government's  raid  of  the  Sikh's  Gol¬ 
den  Temple  in  Amritsar. 

The  Indian  government  has  made 
no  formal  announcement  that  the  le¬ 
gal  proceedings  were  being  dropped. 
A  senior  official  told  the  AP  that  the 
government  decided  at  a  very  high 
level  not  to  permit  lower-ranking  au¬ 
thorities  to  prosecute  Chellaney,  a 
28-year-old  Indian  native. 

“Apparently  they're  just  doing  it 
very  quietly,”  said  AP  foreign  editor 
Nate  Polowetsky. 

The  government  returned  to  Chel¬ 
laney  his  passport  and  told  the  APthat 
it  would  issue  him  1985  press  creden¬ 
tials. 

Chellaney  faced  four  preliminary 
police  charges  in  connection  with  his 
reporting  from  Amritsar.  His  reports 
for  the  AP,  which  were  published  out¬ 
side  of  India  but  not  within  the  coun¬ 
try,  said  1 ,200  Sikhs  had  died  in  the 
raid  and  that  some  were  found  shot 
dead  with  their  hands  tied  behind  their 


backs.  The  official  government  ver¬ 
sion  of  the  raid  stated  about  600  had 
died,  but  other  press  reports  sup¬ 
ported  Chellaney's  stories. 

The  Indian  government  accused 
Chellaney  of  violating  press  cen¬ 
sorship,  two  counts  of  fanning  sectar¬ 
ian  hatred,  and  sedition.  He  denied  all 


Postal  rates 

(Continued  from  page  II) 

plicated  formula  involving  one  rate 
for  editorial  content  and  a  rate  for 
advertising  content  that  changes  with 
zones,  will  not  be  changed.  To  qualify 
for  second  class  rates  a  publication 
must  have  at  least  25%  editorial  con¬ 
tent. 

According  to  a  postal  alert  put  out 
by  the  American  Newspaper  Pub¬ 
lishers  Association,  the  USPS  deci¬ 
sion  to  raise  second  class  rates  in 
October  “responds  to  a  Congression¬ 
al  budget  resolution,  passed  this  sum¬ 
mer,  of  $749  million  which  would  end 
the  phased  assumption  of  direct  costs 
by  preferred  mailers  at  the  final  Step 


charges. 

Chellaney  was  never  formally 
arrested  nor  taken  before  a  magis¬ 
trate.  He  remained  free  on  temporary 
bail,  but  was  interrogated  for  35  hours 
over  15  days  in  Amritsar  by  police 
who  sought,  unsuccessfully,  the 
names  of  his  sources. 


16,  about  two  years  ahead  of  sched¬ 
ule.” 

ANPA,  which  issued  its  postal  alert 
two  days  before  Stevens  introduced 
his  bill,  noted  that  the  budget  resolu¬ 
tion  is  not  final  and  said  actual 
appropriation  dollars  may  be  more  or 
less  than  the  $749  million. 

ANPA  said  if  Congress  appropri¬ 
ates  more  than  $749  million,  rates  may 
go  down.  If  Congress  appropriates 
less,  ANPA  said  USPS  could  order 
another  increase  or  begin  a  new  rate 
proceeding  to  spread  the  increase 
over  all  postal  classifications. 

ANPA  said  Congress  is  also  dis¬ 
cussing  limiting  the  in-county  second 
class  rates  to  small  newspapers  only, 
but  said  no  action  on  this  proposal 
“has  yet  been  taken.” 


When  the 
legal  drlnklni 
age  goes 
down, 

It'S  a  question  a  lot  of 
people  have  been  arguing. 
And  State  Farm  s  insurance 
Backgrounder  on  the  sub¬ 
ject  presents  the  evidence 
on  both  sides. 

Other  Backgrounders 
take  objective  looks  at  top¬ 
ics  like  "The  55  mph  speed 
Limit:  Lifesaver  or  Nui¬ 
sance?”  and  ‘Automatic  Crash 
Protection:  Necessity  or  Nui¬ 
sance? "  They're  part  of  the 
information  sen/ice  available 
to  newspeople  from  State 
Farm. 
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THE  BALTIMORE  SUN 


Mencken’s  Spirit 
Still  Stirs 


THE  H.L.  MENCKEN  WRITING  AWARD— a  tribute  to  that 
fiesty  Baltimore  Sun  newsman’s  originality  and  vigor  —  annually 
recognizes  the  rare  contemporary  columnist  who  shares  his  spirit. 

It  is  with  special  pride  that  THE  BALTIMORE  SUN  names  the 
1985  H.L.  Mencken  award  winner  Tim  Giago. 

Giago’s  syndicated  column,  “Notes  from  Indian  Country,” 
forcefully  yet  compassionately  exposes  the  racial  barriers  facing 
Native  Americans,  himself  included. 

Tim  Giago  keeps  the  Mencken  legacy  alive  today. 


For  infomiatioii  on  the  1986  contest,  write  iM*  call: 

Omtest  coordimitw 
THE  BALTIMORE  SUN^^S 
501  Nturth  Calvert  Street 
Baltiiiiore,  Maryfauid  21278 

(301)  332-6222 


Ink  prices 

(Continued  from  page  9) 

for  offset  and  letterpress  —  to  avoid 
the  stigma  of  labels  with  health  warn¬ 
ings. 

The  new  inks  contain  petroleum 
oils  that  have  undergone  an  extra  re¬ 
fining  step  instead  of  the  untreated 
ones,  currently  used  in  most  news 
inks,  that  were  reported  in  studies  by 
the  International  Agency  for  Re¬ 
search  in  Cancer  to  have  caused 
tumors  when  smeared  in  high  concen¬ 
trations  on  the  skin  of  laboratory 
animals. 

Inks  using  treated  oils  are  expected 
to  be  available  from  the  major  manu¬ 
facturers  in  October  or  November. 
Some  major  newspapers  are  testing 
the  new  inks  and  plan  to  switch  over 
to  them  within  the  next  few  weeks. 
They  are  said  to  print  about  the  same 
as  news  inks  currently  in  use. 

The  hitch  is  that  the  treated  oils  cost 
substantially  more.  And  so  do  the  new 
inks  —  though  how  much  more  de¬ 
pends  on  whom  you  talk  to. 

Ink  is  attributable  to  about  \%  of 
the  cost  of  publishing  a  newspaper. 

The  shift  in  prices  and  formulas  is 
expected  to  affect  all  suppliers  and 
newspapers. 

The  changes  are  widely  expected  to 
hasten  the  acceptance  of  low-rub  inks 


by  newspapers.  Those  inks  rub  off 
less  on  readers'  hands,  thereby 
addressing  a  chronic  complaint  about 
newspapers,  but  cost  about  75%  more 
than  standard  inks.  With  treated-oil 
inks,  low-rub  blends  will  become 
more  practical,  according  to  news¬ 
paper  and  ink  executives,  because  the 
price  differential  compared  with 
standard  inks  will  be  less — especially 
when  weighed  against  the  benefits  of 
less  rub  off  and  better  mileage. 

The  Los  Angeles  Times,  Star- 
Ledger  of  Newark,  N.J.,  New  York 
Times,  and  the  Gannett  newspapers 
all  said  they  plan  a  switch  to  low-rub 
inks,  which  had  been  tested  but  gener¬ 
ally  are  not  used  in  production  be¬ 
cause  of  their  added  expense. 

Chuck  Morrow,  director  of  tech¬ 
nical  services  and  operations  plan¬ 
ning  at  the  Los  Angeles  Times,  said 
low-rub  inks  made  with  untreated  oils 
are  being  tested  and  cost  75%  more 
than  standard  inks.  With  treated-oil 
inks,  he  said,  it  will  cost  95%  more  for 
standard  black  ink  and  100%  more  for 
low  rub  blends. 

Other  newspapers  reported  similar 
price  increases  from  ink  companies. 

Several  executives  with  major 
newspapers  and  chains  said  ink 
manufacturers,  whose  price  wars  and 
discounting  in  the  last  year  have 
pushed  prices  downward,  were  using 
the  situation  to  opportunistically  re¬ 


coup  ground  they  lost  on  pricing. 

Those  executives  said  newspapers 
are  currently  in  no  position  to  bargain 
on  prices  —  since  they  want  the  new 
ink  before  federal  regulations  take 
effect.  But  in  coming  months,  they 
expected,  prices  would  fall  somewhat 
as  suppliers  discover  how  much  it 
really  costs  to  produce  the  new  inks 
and  newspapers  exert  pressure. 

As  Andy  Riggs,  production  direc¬ 
tor  of  the  New  York  Times,  said, 
“(Ink  manufacturers)  are  making  hay 
while  the  sun  shines.  But  the  sun  isn't 
going  to  shine  forever.” 

Leonard  Walle,  marketing  manager 
for  Flint  Ink  Corp.,  disputed  that 
proposition. 

He  contended  that  prices  would 
rise  from  1 1%  for  low-rub  inks  to  60% 
for  standard  inks,  with  new  formula¬ 
tions. 

“Our  suppliers  have  told  us  the 
prices  (of  treated  oils)  will  be  substan¬ 
tially  higher,  and,  quite  frankly,  all  we 
are  doing  is  passing  that  along,” 
Walle  said. 

Most  executives  in  ink  manufactur¬ 
ing  and  newspapering  expected  the 
newspaper  industry  to  switch  entirely 
to  the  new  ink  formulas.  If  that 
occurs,  inks  made  with  untreated  oils 
would  have  to  be  specially  made  and 
would,  therefore,  cost  more. 

Additionally,  it  appeared  doubtful 
whether  manufacturers  could  pro- 
(Continued  on  page  22) 


Larry  Shushan 

415-894-2978 

415-894-1874 

Mike  Marcy 

415-894-4440 

Nancy  Arvay 

415-894-4581 


Jan  (Colon)  Bayles 
212-399-0120 


Chevron 


How  reliable  is  your  source? 


Half  the  story.  Unanswered  phone  calls. 
Stonewalls? 


Not  at  Chevron. 

We  deal  in  facts.  Not  fluff.  In  leads.  Not 
mis-leads.  At  Chevron,  you’ll  get  the  infor¬ 
mation  you  need.  When  you  need  it 
We  do  our  best  to  get  you  past  the  switch¬ 
board.  Directly  to  the  source.  To  get  you  that 
interview  as  quickly  as  we  can.  In  a  refinery. 
In  an  oil  field.  Or  in  the  boardroom. 

You  see.  at  Chevron,  we  put  our  reputation 
on  the  line.  Every  day.  Just  like  you  do. 

Got  a  tough  question?  Tight  deadline? 

Give  us  a  call.  Well  give  it  to  you  straight. 
Anything  less  is  strictly  for  the  birds. 

In  the  West  In  the  East 
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Our  Pulitzer  Prize  photos  deserved  the  best  color  inks 


Says  Mali  Kilpatrick  (left),  Production  Man¬ 
ager  with  Bob  Johnson  (center),  Pressroom 
Superintendent,  and  Rich  Blanco,  Assistant 
Pressroom  Superintendent  The  Orange 


County  Register,  winner  of  the  1985  Pulitzer 
Prize  for  News  Photography. 


“We  published  1 87  color  photos  of  the  1 984  Olym¬ 
pic  Games  which  won  the  1985  Pulitzer  Prize  for 
News  Photography.  Those  photos  deserved  the 
best  reproduction  which  was  made  possible  by 
our  commitment  to  color  excellence.  And  that 
includes  our  color  inks  from  U.S.  Printing  Ink. 
We  began  running  U.S.  Printing  Inks  when  we 
changed  overtocolorin  1980.  Sincethen  wehave 
been  very  pleased  with  their  uniformly  excellent 
performance.” 


We  are  happy  that  Mell  Kilpatrick  and  his  pro¬ 
duction  team  are  pleased  with  U.S.  inks.  And 
we’re  proud  of  the  way  our  inks  demonstrate  their 
quality  on  the  pages  of  The  Orange  County  Reg¬ 
ister.  There  you’ll  see  strong,  clean  colors,  fresh¬ 
looking  halftones,  smooth  laydown  of  solids  with 
minimum  ruboff,  linting  and  picking.  Scuff  re¬ 
sistance  is  excellent,  too. 

Don’t  your  color  photos  deserve  the  best  inks? 


Printing 

Ink 


East  Rutherford,  NJ;  Washington,  D.C.; 

Jacksonville, FL; Chicago,  IL;  Cincinnati,  OH;  Dallas,  TX; 
San  Francisco,  CA;  Los  Angeles,  CA;  Portland,  OR 
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duce  both  kinds  of  ink. 

The  problem  in  producing  both 
types  of  ink  would  be  to  keep  them 
separate.  Since  0.1%  content  of  a 
hazardous  compound  requires 
labeling,  it  would  be  difficult  to 
produce  both  kinds  sumultaneously 
without  having  two  separate  systems 
—  a  costly  proposition. 

Gerry  Lessels,  manager  of  environ¬ 
mental  services  of  the  printing  ink  di¬ 
vision  of  J.M.  Huber  Corp.  said,  “We 
are  really  the  intermediaries  in  this. 
The  oil  companies  are  the  chemical 
manufacturers."  He  said  it  was  un¬ 
likely  that  that  company  would  pro¬ 
duce  anything  but  inks  made  with 
treated  oils  after  Nov.  25. 

Walle  said  Flint  would  be  able  to 
supply  both  types  of  ink  by  Oct.  15, 
but  it  will  be  up  to  the  newspaper  in¬ 
dustry  to  decide  what  it  will  use.  He 
anticipates  a  full  industry  shift. 

“We  found  that  our  large  accounts 
across  the  board  said  they  are  not  tak¬ 
ing  into  their  pressroom  anything  with 
a  carcinogenic  label.  And  though  they 
are  not  thrilled  about  paying  the  extra 
cost,  they  are  willing  to  do  so,” 
Lessels  said. 

The  cost  of  looking  safe 

According  to  many  people  in  the 
ink  and  newspaper  industries,  the 
question  of  labeling  news  inks  as 
hazardous  is  more  about  the  percep¬ 
tion  of  risk  than  risk  itself. 

“The  label  is  going  to  cause  more 
problems  with  employees  than  most 
people  care  to  have,”  said  George 
Cashau,  director/technical  research 
for  the  American  Newspaper  Publish¬ 
ers  Association.  “It’s  the  same  ink 
we  have  been  using  for  years  and  as 
far  as  we  know  it’s  safe.” 

According  to  James  Renson,  ex¬ 
ecutive  director  of  the  National  Asso¬ 
ciation  of  Printing  Ink  Manufacturers, 
news  inks  would  have  to  be  labeled 
hazardous  because  of  an  automatic 
trigger  mechanism  in  the  OSHA  reg¬ 
ulations. 

Though  some  tests  linked  the  un¬ 
treated  oils  to  tumors  on  lab  animals, 
he  said,  “There  is  absolutely  no  basis 
to  extrapolate  that  to  humans.  Ink  oils 
are  not  necessarily  carcinogenic. 
There  is  no  evidence  that  they 
represent  a  health  hazard.” 

Renson  said  the  National  Toxicolo¬ 
gy  Program  of  the  U.S.  Department  of 
Health  plans  to  test  news  inks. 

The  untreated  oils  have  to  go 
through  an  extra  refining  step  — 
either  treatment  with  hydrogen  or  ex¬ 
traction  of  certain  solvents  —  in  order 
to  clear  them  of  the  requirement  that 
they  be  labeled  as  hazardous. 


“You’ve  gotta  be  out  of  your  mind 
if  you  think  I’m  gonna  bring  in  ink 
labeled  carcinogenic,”  said  a  produc¬ 
tion  manager  of  a  major  metropolitan 
daily  who  asked  not  to  be  named. 
Asked  what  would  happen  if  news¬ 
papers  continued  to  use  the  same  inks 
with  warning  labels,  he  said,  “I  feel 
my  pressmen  would  walk  out.” 

Ink  maufacturers  said  the  exact 
wording  on  labels  would  depend  on 
warnings  received  from  oil  com¬ 
panies. 

“There  is  no  evidence  to  show  that 
our  current  products  are  human  car¬ 
cinogens,  though  there  is  evidence 
that  they  are  animal  carcinogens,” 
Lessels  said.  “The  irony  is  that  the 
ink  industry  and  the  newspaper 
industry  are  going  to  a  lot  of  expense 
to  produce  an  unlabeled  product  that 
may  not  be  an  improvement  in  the 
health  environment  for  workers.  A 
big  increase  in  cost  will  in  no  way  buy 
increased  safety  in  line  with  the 
costs.” 

Walle  of  Flint  said  the  federal  reg¬ 
ulations  governing  warnings  on 
hazardous  chemicals  were  “so  broad 
that  just  about  everything  falls  into 
that  category.” 

As  an  example,  he  read  to  a  repor¬ 
ter  the  warning  on  a  can  of  motor  oil. 

One  executive  at  a  major  East 
Coast  newspaper  said  concerns  were 
not  just  about  employees,  but  about 
readers  whose  hands  inevitably  get 
smudged  with  ink. 

“Newspapers  were  not  knowingly 
going  to  use  a  material  about  which 
there  was  a  question,”  he  said. 

Flint  Ink  discloses 
its  new  prices 

Higher  prices  for  treated-oil  news 
inks  now  entering  the  newspaper  mar¬ 
ketplace  have  been  disclosed  by  Flint 
Ink  Corp. 

News  ink  prices  of  one  manufactur¬ 
er  generally  reflect  prices  throughout 
the  industry. 

Ink  manufacturers  attribute  their 
price  increases  to  higher  prices  they 
have  to  pay  oil  companies  for  more 
highly  refined  oils  used  to  make  inks 
that  do  not  require  labels  of  health 
risks. 

According  to  Don  Phillips,  corpo¬ 
rate  news  ink  manager  for  Flint,  bulk 
prices  for  standard  letterpress  ink, 
now  26-270  a  pound ,  will  rise  to  40-420 
with  the  treated  oil  fomulations.  Low- 
rub  letterpress  ink  with  treated  oils 
will  cost  52-550  a  pound. 

For  standard  offset  ink,  bulk  prices 
now  about  390  a  pound  will  rise  to 
53-560. 

For  low-rub  offset  ink,  prices  now 
at  610  a  pound  will  go  to  68-720. 


IBMVARsandVADs 
who  know  the 
publishing  industry. 

Applications 

1.  Newspaper  Circulation 

2.  Newspaper  Classified 

3.  Newspaper  Advertising 

4.  Newspaper  Composing 

5.  Other 


NORTHEAST 
G.O.  Graphics,  Inc.  4 
617-229-8900 

General  Business 
Computers,  Inc.  4 
609-424-6500 

Interactive  Market  Systems  3 

212-682-9494 

Linkdata  1,2,3,4 

201-964-6090 

Printronic  Corporation  of 

America  5 

212-247-8800 

Telmar  Group,  Inc.  L3 

212-460-9000 

Whalen-Main  Stream  1,2,3 

914-677-5025 

SOUTHEAST 
Atlantic  Computer 
Corporation  1 
919-763-4062 

Eastern  Computers,  Inc.  4 

804-340-2496 

The  State  Printing  Company, 

Inc.  5 

803-799-9550 

NORTH  CENTRAL 
Creative  Data  Systems  1,2,3 
913-451-4618 
CTEXT,  Inc.  4 
313-971-lOU 

Data-Tion  Inc.,  Div.  of  Avnet 
L3 

216-585-8421 

SOUTH  CENTRAL 
CCX  Network,  Inc.  5 
501-329-6836 
McDonnell  Douglas  'fi'avel 
Systems  L2,3,4 
512-458-82U 

MOUNTAIN 
Omni  Industry  Corp.  3 
303-837-8822 

WEST 

McDonnell  Douglas 
Distributed  Systems 
Company  L2,3,4 
408-435-0200 

IBM  Corporation.  NDD  Dislribution  Channels 
P.O.  Box  76477,  Atlanta,  GA  30358 
List  is  based  on  the  VARs*  and  VADs*  selection 
of  {^jplication  categories,  and  may  not  include 
all  IBM  VARs  and  VADs  in  this  induMry: 
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Choosing  the  right  computer  system 
is  easy  ^en  you  play  your 
cards  right. 


If  you  ’re  looking  for  a  computer  system  specially 
designed  for  your  business,  there’s  an  easy  way  to  find  one— just  look  for  the 
name  of  an  IBM  Value  Added  Remarketer  (VAR)  or  Value  Added  Dealer  (VAD). 

Authorized  IBM  VARs  and  VADs  are  a  carefully  selected  group  of 
companies  that  provide  computer  solutions  for  specific  types  of  businesses. 

IBM  VADs  sell  systems  built  around  IBM  Personal  Computers,  while  IBM  VARs 
sell  systems  built  around  other  IBM  computers.  They’re  not  only  experts  in 
customized  software  and  the  IBM  computers  they  sell,  they’re  also 


VARs  and  VADs 


experts  in  your  field. 

In  addition,  they  can  set  up  and  test  your  new  system, 
train  and  advise  your  people  and  answer  your  questions 
about  computers. 

So  refer  to  the  opposite  page  for  the  IBM  VAR 
or  VAD  that  offers  the  applications  you  need. 

When  you  see  their  logo  you’ll  find 
satisfaction  in  the  cards. 


LEGAL  BRIEFS 


Liquor  price  ad 
ban  is  upheid 

The  Rhode  Island  State  Supreme 
Court  has  ruled  that  advertising  with 
such  words  as  “It’s  Miller  Time”  or 
“This  Bud’s  For  You”  are  allowed, 
so  long  as  the  price  of  the  beer  itself  is 
not  mentioned. 

Ruling  in  cases  involving  Connecti¬ 
cut  and  Massachusetts,  the  court  up¬ 
held  the  state’s  right  to  prohibit  liquor 
retailers  from  advertising  their  prices. 

In  two  split  decisions  involving  the 
Woonsocket  Call  and  a  liquor  retail 
store  in  Westerly,  the  Rhode  Island 
high  court  ruled  the  21st  Amendment 
of  the  Constitution  gives  states  the 
power  to  regulate  the  advertising  and 
distribution  of  alcoholic  beverages. 

Gag  order  sought 
in  Honolulu  trial 

Federal  prosecutors  in  Honolulu 
have  requested  a  sweeping  gag  order 
in  the  upcoming  trial  of  accused 
swindler  Ronald  Rewald. 

The  request,  if  granted,  would  bar 
attorneys,  witnesses  and  court  per¬ 


sonnel  from  discussing  any  aspect  of 
the  case. 

Rewald  is  accused  of  defrauding  in¬ 
vestors  of  $22  million  in  connection 
with  the  1983  downfall  of  his  Honolu¬ 
lu  investment  counseling  firm. 

Rewald  contends  he  was  a  CIA 
agent  and  the  money  was  spent  for 
spying  purposes.  The  CIA  has  ac¬ 
knowledged  it  had  a  limited  rela¬ 
tionship  with  Rewald  and  the  firm, 
but  it  denies  any  ties  to  his  financial 
activities. 

Court  orders  data 
reclassified 

A  Minnesota  Court  of  Appeals  has 
ruled  that  personnel  data,  classified 
as  private  by  the  state’s  Data  Prac¬ 
tices  Act,  must  be  changed  in  classi¬ 
fication  to  “public”  when  that  in¬ 
formation  “must  reasonably  be  dis¬ 
cussed”  at  a  meeting  of  a  public  body 
which  is  subject  to  the  Open  Meeting 
Law. 

The  ruling  reversed  a  trial  court  de¬ 
cision  which  said  personnel  data  dis¬ 
cussed  by  public  bodies  was  an  excep¬ 
tion  to  the  Open  Meeting  Law. 

The  case  involved  a  meeting  by  the 
Itasca  Board  of  Commissioners  to 
evaluate  the  performance  of  Gene 


Hanson,  Itasca  Memorial  Hospital 
Adminstrator. 

Itasca  County  contended  the  Open 
Meetings  Law  required  the  evalua¬ 
tion  of  Hanson  to  be  public.  Hanson 
claimed  the  evaluation  should  be  pri¬ 
vate  because  it  involved  discussion  of 
“private  personnel  data.” 

“We  agree  with  Itasca  County  that 
the  general  language  of  the  the  Data 
Privacy  Act  is  not  specific  enough  to 
meet  the  standard  set  forth  in  the 
Open  Meeting  Law,”  the  appeals 
court  stated. 

The  Minnesota  Newspaper  Asso¬ 
ciation  filed  a  friend-of-the-court  brief 
in  the  case,  siding  with  the  Itasca 
County  Board  of  Commissioners. 

Suit  says  misquote 
cost  man  his  job 

A  Veterans  Administration 
psychologist  nearly  fired  at  the  Man¬ 
chester,  N.H.,  VA  hospital  and 
apparently  being  transferred  against 
his  will  after  being  allegedly  mis¬ 
quoted  in  USA  Today,  announced  fil¬ 
ing  of  a  $5  million  libel  action  in  U.S. 
District  Court,  Manchester,  against 
(Continued  on  page  33) 


Weekly  editor 

(Continued  from  page  16) 


business  or  another  town. 

“There’s  been  a  lot  of  lean  times. 
But,  I’d  rather  take  these  to  the  old 
times  any  day.”  he  said. 

He  gazed  at  the  ceiling  in  his  office. 
“1936.  The  first  half  of  1937.  You 
didn’t  have  to  wait  for  snow  drifts  to 
walk  across  a  fence.  You  could  go  out 
in  the  dirt  and  walk  across  ’em.  We 
came  through  it.” 

At  87,  he  isn’t  ready  to  quit. 

Each  day,  at  7:30,  he  checks  how 
much  advertising  is  sold  and  suggests, 
if  need  be,  that  his  salesperson  stir  up 
a  little  more.  Later  he  takes  care  of 
business  at  the  bank.  Then,  “I  mill 
around  town.  At  least  once  a  week  I 
visit  advertisers.  I  stop  in  at  Penney’s 
and  talk  with  the  manager.  I  drop  over 
to  the  drug  store  and  visit  with  my 
boss  over  there.  In  a  week’s  time  I 
think  I  see  80%  of  my  merchants.” 

And  when  nobody  else  is  available, 
Weyler  will  even  deliver  tearsheets  to 
advertisers. 

He’s  confident  of  his  staff.  He 
doesn’t  worry  if  he  and  Irma  visit 
grandchildren  in  Phoenix  or  Hawaii. 

“You  know  what  I  tell  them?  I  tell 
them  if  you  can’t  run  the  sonofabitch, 
lock  the  front  door  and  go  home.” 

They  never  have. 


This  announcement  appears  as  a  matter  of  record  only. 

$5,000,000 

Price  Communications  Corporation 
Series  E  Convertible  Preferred  Stock 


The  undersigned  arranged  for  the  private  placement 
of  these  securities. 

MORGAN  STANLEY  &  CO. 

Incorporated 
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Parade  covers  America 


Now  60  million  readers  in  48  hours 


PARADE’S  DISTRIBUTING  NEWSPAPERS 


Newspapers 

•  Aberdeen,  WA:  The  Daily  World 

•  Akron,  OH:  Akron  Beacon 

Journal 

•  Albany,  NY:  Albany  Times-Union 

•  Albuquerque,  NM:  Albuquerque 

Journal 

•  Allentown,  PA:  Sunday 

Call-Chronicle 


•  Amarillo,  TX:  Amarillo 

News-Globe 

•  Anchorage,  AK:  Anchorage  Daily 

News 

•  Appleton,  WI:  Sunday  Post 

Crescent 

•  Asheville,  NC:  Asheville  Citizen 

Times 

•  Ashland,  KY:  Daily  Independent 


•  Athens,  GA:  Athens 

Banner-Herald  &  News 

•  Auburn,  NY:  Auburn  Citizen 

•  Augusta,  GA:  Sunday 

Chronicle-Herald 

•  Austin,  TX:  Austin 

American-Statesman 

•  Bakersfield,  CA:  Bakersfield 

Californian 


•  Baltimore,  MD:  News-American 

•  Bartlesville,  OK: 

Examiner-Enterprise 

•  Baton  Rouge,  LA:  Baton  Rouge 

Sunday  Advocate 

•  Beaumont,  TX:  Enterprise 

•  Beckley,  WV:  Beckley  Post-Herald 

&  Raleigh  Register 

•  Belleville,  IL:  News  Democrat 


that  counts. 
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•  Bend.  OR:  Bend  Bulletin 

•  Bergen  County,  NJ:  The  Sunday 

Record 

•  Billings,  MT:  The  Billings  Gazette 

•  Biloxi-Gulfport,  MS:  Sun-Herald 

•  Birmingham,  AL:  Birmingham  News 

•  Bismarck,  ND:  Bismarck  Tribune 

•  Bloomington-Bedford,  IN:  Herald 

Times 

•  Bluefield,  WV:  Bluefield  Daily 

Telegraph 


•  Boston,  MA:  Boston  Sunday  Globe 

•  Bridgeport,  CT:  Bridgeport  Sunday 

Post 

•  Bristol,  VA:  Herald  Courier 

•  Brownsville,  TX:  Brownsville 

Her^d 

•  Burlington,  NC:  Times-News 

•  Canton,  OH:  The  Repository 

•  Cape  Cod,  MA:  Cape  Cod  Times 

•  Carbondale,  IL:  Southern 

Illinoisan 


With  our  October  6  issue,  Parade  Magazine 
achieves  an  unprecedented  30  million  circulation. 
Circulation  that  gives  you  coverage  that  counts. 
Coverage  that  achieves  a  40%-50%  penetration 
level  throughout  the  United  States.  And  allows  you 
to  buy  Parade  and  reach  whom  you  want,  when 
you  want,  and  where  you  want  with  greater  flexibility 
than  ever  before. 

PARADE  100.  A  representation  of  the  top  100  ADI’s 
in  the  country.  Parade  100  includes  191  of  the  total 
newspapers  carrying  Parade.  When  you  buy  Parade  100, 
you’re  reaching  a  circulation  of  over  26  million  in  your 
key  maiicet  areas. 

PARADE  COUNTRYSIDE.  With  a  circulation  of 
nearly  4  million,  the  83  newspapers  that  make  up 
Parade  Countryside  reach  those  mailcets  in  the  balance 
of  the  country.  Buy  a  combination  of  Parade  Countryside 
and  Parade  100,  and  there’s  a  10%  discount  effective  on 
the  Countryside  circulation. 

PARADE  NATIONAL.  A  combination  of  Parade  100 
and  Parade  Countryside,  Parade  National  reaches  60 
million  readers  in  30  million  households.  With  a  total 
of  274  newspapers,  it’s  the  largest  buy  in  the  history  of 
magazine  circulation,  covering  virtudly  every  state  in 
the  country. 

PARADE  A.  Put  your  message  in  every  other  national 
copy  for  50%  circulation.  You’ll  still  be  buying  the  4th 
largest  magazine  in  America  after  Parade,  Reader’s 
Digest,  and  TV  Guide. 

PARADE  REGIONAL.  For  the  greatest  flexibility, 
design  your  own  package  with  Parade  Regional.  Buy 
exactly  those  markets  with  strength  for  your  product  by 
selecting  any  part  of  Parade’s  vast  coverage. 

And  remember,  no  matter  which  buy  you  make,  you’re 
always  buying  Parade’s  great  editorial  quality. 


More  readers  than  any  other  magazine. 


•  Casper,  WY:  Star-Tribune 

•  Cedar  Rapids,  lA:  Cedar  Rapids 

Gazette 

•  Centralia,  IL:  Sentinel 

•  Champaign-Urbana,  IL: 

Champaign-Urbana 

News-Gazette 

•  Charleston,  SC:  News  &  Courier 

•  Charleston,  WV:  Gazette-Mail 

•  Charlotte,  NC:  Charlotte  Observer 

•  Charlottesville,  VA:  Daily  Progress 


•  Chattanooga,  TN:  Chattanooga 

News-Free  Press 

•  Chico,  CA:  Chico  Enterprise-Record 

•  Chicago,  IL:  Chicago  Sun-Times 

•  Clarksville,  TN:  Leaf-Chronicle 

•  Colorado  Springs,  CO:  Colorado 

Springs  Sun 

•  Columbia,  TN:  Daily  Herald 

•  Columbus,  GA:  Sunday 

Ledger-Enquirer 

•  Corvallis,  OR:  Corvallis  Gazette-Times 
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Pindc’s  dbtributing  acwspapers  (continued) 

•  Council  Bluffs,  lA:  Sunday  •  Joplin,  MO:  Joplin  Globe 

•  Ocala,  FL:  Ocala  Star-Banner 

*  Sedalia,  MO:  Democrat-Capital 

Nonpareil 

•  Kilgore,  TX:  Kilgore  News  Herald 

•  Oceanside,  CA:  Blade-Tribune 

•  Sherman,  TX:  Sherman  Democrat 

•  Dallas,  TX:  Dallas  Morning  News 

•  Kingsport,  TN:  Times-News 

•  Odessa,  TX:  Odessa  American 

•  Sioux  City,  lA:  Sioux  City  Journal 

•  Danbury,  CT:  NewsTimes 

*  Klamath  Falls,  OR:  Herald  and 

•  Oklahoma  City,  OK:  The  Sunday 

•  South  Bend,  IN:  South  Bend 

•  Davenport,  lA:  Quad-City  Times 

News 

Oklahoman 

Tribune 

•  Daytona  Beach,  FL:  News-Journal 

•  Knoxville,  TN:  Knoxville 

•  Ontario,  CA:  Upland  Report 

•  Spartanburg,  SC:  Spartanburg 

•  Decatur,  IL:  Herald  and  Review 

News-&ntinel 

•  Opelika-Auburn,  AL: 

Herald-Journal 

•  Denver,  CO:  Rocky  Mountain  News 

•  Kokomo,  IN:  Kokomo  Tribune 

Opelika-Auburn  News 

•  Spokane,  WA:  Spokesman-Review 

•  Detroit,  Ml:  Detroit  Free  Press 

•  La  Crosse,  Wl:  La  Crosse  Tribune 

•  Orange,  TX:  Orange  Leader 

*  Springfield,  IL:  State 

*  Dothan,  AL:  Dothan  Eagle 

•  Las  Cruces,  NM:  Las  Cruces 

•  Oshkosh,  Wl:  Oshkosh 

Journal-Register 

•  Doylestown,  PA:  Daily  Intelligencer 

Sun-News 

Northwestern 

•  Springfield,  MA:  Springfield 

•  Dubuque,  lA/East  Dubuque,  IL: 

•  Lafayette,  LA:  Daily  Advertiser 

•  Owensboro,  KY: 

Republican 

Telegraph  Herald 

•  Lake  Charles,  LA:  American  Press 

Messenger-Inquirer 

*  Springfield,  OH:  Springfield 

•  Duluth,  MN:  Duluth  News-Tribune 

•  Lakeland,  FL:  Ledger 

•  Oxnard,  CA:  Press-Courier 

News-Sun 

•  Easton-Wilson,  PA:  Express 

•  Lancaster,  PA:  Sunday  News 

•  Parkersburg,  WV:  Parkersburg 

•  Stamford/Greenwich,  CT:  Stamford 

•  Elyria,  OH:  Chronicle-Telegram 

•  Las  Vegas,  NV:  Las  Vegas  Sun 

News 

Advocate/Greenwich  Times 

•  Erie,  PA:  Times-News 

•  Leesburg,  FL:  Leesburg 

•  Pasadena,  CA:  Star-News 

•  State  College,  PA:  Centre  Times 

•  Eugene,  OR:  Eugene  Register-Guard 

Commercial 

•  Pasco-Kennewick-Richland,  WA: 

•  Staten  Island,  NY:  Sunday 

•  Eureka,  CA:  Times-Standard 

•  Levittown/Bristol,  PA:  Bucks 

Tri-City  Herald 

Advance 

•  Evansville,  IN:  Sunday  Courier  & 

County  Courier  Times 

•  Peoria,  IL:  Journal-Star 

•  Staunton,  VA:  The  Sunday  News 

Press 

•  Lewiston-Clarkson,  ID:  Tribune 

•  Petersburg,  VA:  Progress-Index 

Leader 

•  Fairmont,  WV:  Fairmont 

•  Lexington,  KY:  Sundav 

•  Phoenix,  AZ:  The  Arizona 

•  Steubenville,  OH:  The  Herald  Star 

Times-West  Virginian 

Herald-Leader 

Republic 

•  Stroudsburg,  PA:  The  Pocono 

•  Fargo,  ND:  Sunday  Forum 

•  Lima,  OH:  Lima  New-, 

•  Pittsburg,  KS:  Sun 

Record 

•  Farmington,  NM:  Times 

•  Lincoln,  NE:  Sunday  Journal  & 

•  Pittsburgh,  PA:  Pittsburgh  Press 

•  Syracuse,  NY:  Syracuse 

•  Fayetteville,  AR:  Northwest 

Star 

•  Pocatello,  ID:  Idaho  State  Journal 

Herald-American 

Arkansas  Times 

•  Little  Rock,  AR:  Arkansas  Gazette 

•  Pomona,  CA:  Progress-Bulletin 

•  Tallahassee,  FL:  Tallahassee 

•  Fayetteville,  NC:  Fayetteville 

•  Logan,  UT:  Logan  Herald  Journal 

•  Port  Arthur,  TX:  Port  Arthur  News 

Democrat 

Observer-Times 

•  Logansport,  IN:  Pharos-Tribune 

•  Portland,  ME:  Maine  Sunday 

•  Tampa,  FL:  Tampa  Tribune  and 

•  Florence-Sheffield-Tuscumbia- 

•  Long  Beach,  CA:  Press-Telegram 

Telegram 

Times 

Muscle  Shoals,  AL:  Times  Daily 

•  Los  Angeles,  CA:  Daily  News 

•  Portland,  OR:  Sunday  Oregonian 

•  Thousand  Oaks,  CA: 

•  Florence,  SC:  Florence  Morning 

•  Lubbock,  TX:  Lubbock  Avalanche 

•  Portsmouth,  NH:  Portsmouth 

News-Chronicle 

News 

Journal 

Herald 

•  Topeka,  KS:  Topeka 

*  Fond  Du  Lac,  WI:  Fond  Du  Lac 

•  Lufkin,  TX:  Lufkin  Daily  News 

•  Prescott,  AZ:  Prescott  Courier 

Capital-Journal 

Reporter 

•  Lynchburg,  VA:  News  &  Daily 

•  Pueblo,  CO:  Pueblo  Star-Journal  & 

•  Torrance,  CA:  Torrance  Daily 

•  Fort  Dodge,  lA/New  Ulm,  MN: 

Advance 

Chieftain 

Breeze 

Messenger/Joumal 

•  Macon,  GA:  Macon  Telegraph  & 

•  Racine,  WI:  The  Journal-Times 

•  Trenton,  NJ:  Sunday  Times 

•  Fort  Pierce,  FL:  News  Tribune 

News 

•  Raleigh,  NC:  Raleigh  News  & 

•  Tucson,  AZ:  Arizona  Daily  Star 

•  Fort  Smith,  AR:  Southwest  Times 

•  Madison,  Wl:  Wisconsin  State 

Observer 

•  Tuscaloosa,  AL:  The  Tuscaloosa 

Record 

Journal 

•  Reading,  PA:  Reading  Eagle 

News 

•  Fort  Wayne,  IN:  Journal-Gazette 

•  Manchester,  NH:  New  Hampshire 

•  Redlands,  CA:  Daily  Facts 

•  Twin  Falls,  ID:  Times-News 

•  Fort  Worth,  TX:  Fort  Worth 

Sunday  News 

•  Richmond,  VA:  Richmond 

•  Uniontown,  PA:  Herald-Standard 

Star-Telegram 

•  Mankato/Owatonna,  MN:  Free 

Times-Dispatch 

•  Valdosta,  GA:  Valdosta  Times 

•  Fresno,  CA:  Fresno  Bee 

Press/People’s  Press 

•  Riverside,  CA:  Press-Enterprise 

•  Vallejo,  CA:  Vallejo  Times-Herald 

*  Gadsden,  AL:  Gadsden  Times 

•  Marion,  OH:  Marion  Star 

•  Roanoke,  VA:  Roanoke  Times 

•  Ventura,  CA:  Star-Free  Press 

•  Gary,  IN:  Post  Tribune 

•  Mason  City,  lA:  Globe-Gazette 

•  Rocky  Mount,  NC:  Sunday  Telegram 

•  Vero  Beach,  FL:  Vero  Beach  Press 

*  Gainesville,  FL:  Gainesville  Sun 

•  McAllen,  TX:  Monitor 

•  Roseburg,  OR:  News-Review 

Journal 

•  Grand  Island,  NE:  Independent 

•  Medford,  OR:  Medford  Mail 

•  Sacramento,  CA:  Sacramento  Bee 

•  Vicksburg,  MS:  Vicksburg  Sunday 

*  Grand  Junction,  CO:  Daily  Sentinel 

Tribune 

•  St.  Joseph,  MO:  Sunday 

Post 

•  Grand  Rapids,  MI:  Grand  Rapids 

•  Mesa/Tempe-Chandler,  AZ: 

News-Press 

•  Victorville,  CA:  Victor  Valley  Daily 

Press 

Tribune/News 

•  St.  Louis,  MO:  St.  Louis 

Press 

•  Greensboro,  NC:  Greensboro  Daily 

•  Middletown,  NY:  Middletown 

Post-Dispatch 

•  Vincennes,  IN:  Vincennes 

News 

Sunday  Record 

•  St.  Paul,  MN:  St.  Paul  Sunday 

Sun-Commercial 

•  Greenville,  MS:  Delta 

•  Middletown,  OH:  Middletown 

Pioneer  Press 

•  Waco,  TX:  Waco  Tribune-Herald 

Democrat-Times 

Journal 

•  St.  Petersburg,  FL:  St.  Petersburg 

•  Washington,  DC:  Washington  Post 

•  Greenville,  NC:  Daily  Reflector 

•  Minot,  ND:  The  Minot  Daily  News 

Times 

•  Waterbury,  CT:  Sunday  Republican 

•  Greenville,  SC:  Greenville 

•  Mobile,  AL/Pascagoula,  MS:  Press 

•  Salisbury,  MD:  Salisbury  Times 

•  Waterloo,  lA:  Waterloo  Courier 

News-Piedmont 

Register 

•  Salt  Lake  City,  UT:  Salt  Lake 

•  West  Palm  Beach,  FL:  Post 

•  Hagerstown,  MD:  Herald  Mail 

•  Modesto,  CA:  Modesto  Bee 

Tribune 

•  Wheeling,  WV:  Sunday 

•  Hamilton,  OH:  Journal-News 

•  Monterey,  CA:  Monterey  Peninsula 

•  San  Antonio,  TX:  San  Antonio 

News-Register 

•  Hammond-East  Chicago,  IN:  Times 

Herald 

Light 

•  Wichita,  KS  Wichita  Eagle  & 

•  Harlingen,  TX:  ^ley  Star 

•  Montgomery,  AL:  Montgomery 

•  San  Diego,  CA:  San  Diego  Union 

Beacon 

•  Harrisburg,  PA:  Patriot-News 

Advertiser  and  Alabama  Journal 

•  San  Gabriel  Valley/Whittier,  CA: 

•  Wilkes-Barre,  PA:  Sunday 

•  Hobbs,  NM:  Hobbs  News-Sun 

•  Morristown,  TN:  Citizen  Tribune 

San  Gabriel  Valley  Daily  Tribune/ 

Independent 

*  Honolulu,  HI:  Star-Bulletin  & 

•  Muncie,  IN;  Muncie  Star 

Whittier  Tribune/News 

•  Willingboro,  NJ:  Burlington 

Advertiser 

•  Nampa-Caldwell,  ID:  Idaho 

•  San  Jose,  CA:  San  Jose 

County  Times 

*  Houma,  LA:  Houma  Daily 

Press-Tribune 

Mercury-News 

•  Wilmington,  NC:  Star-News 

Courier  &  Terrebonne  Press 

•  Newark,  NJ:  Sunday  Star-Ledger 

*  Sandusky,  OH:  Sandusky  Register 

•  Winona,  MN:  Winona  News 

•  Houston,  TX:  Houston  Chronicle 

•  Newark,  OH:  Advocate 

•  Santa  Ana,  CA:  Orange  County 

•  Winston-Salem,  NC:  Journal  & 

•  Huntsville,  AL:  Huntsville  Times 

•  New  Bedford,  MA:  Standard-Times 

Register 

Sentinel 

*  Idaho  Falls,  ID:  Post-Register 

•  New  Haven,  CH':  New  Haven 

•  Santa  Barbara,  CA:  Santa  Barbara 

•  Winter  Haven,  FL:  The  News-Chief 

*  Indianapolis,  IN:  Indianapolis  Star 

Register 

News-Press 

•  Woodbury,  NJ:  Gloucester  County 

•  Jacksonville,  FL:  Florida 

•  New  London,  CT:  The  Day 

*  Santa  Rosa,  CA:  Santa  Rosa 

Times 

Times-Union  &  Jacksonville  Journal 

•  New  Orleans,  LA:  Times-Picayune 

Press-Democrat 

•  Worcester,  MA:  Sunday  Telegram 

•  Jacksonville,  NC:  Daily  News 

•  Newport  News/Hampton,  VA: 

•  Sarasota,  FL:  Sarasota 

•  Yakima,  WA:  Sunday 

•  Jefferson  City,  MO:  News  and 

Daily  Press 

Herald-Tribune 

Herald-Repubic 

Tribune 

•  New  York,  NY:  Daily  News 

•  Savannah,  GA:  Savannah  News 

•  Youngstown,  OH:  Youngstown 

•  Johnson  City,  TN:  Johnson  City 

•  Norfolk,  VA:  The  Virginian-Pilot 

•  Scranton,  PA:  Scrantonian 

Vindicator 

Press  Chronicle 

and  the  Ledger-Star 

•  Seattle,  WA:  Seattle  Times/Seattle 

•  Yuma,  AZ:  Yuma  Daily  Sun 

•  Johnstown,  PA:  Tribune-Democrat 

•  Oakland,  CA:  The  Tribune 

Post-Intelligencer 

•  Zanesville,  OH:  The  Times  Recorder 
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Ownership  Changes 


Capital  Cities  Communications  has 
sold  two  New  Jersey  newspapers  to 
Price  Communications  for  $7.5  mil¬ 
lion  in  order  to  meet  part  of  its  divesti¬ 
ture  requirements  arising  from  the 
merger  with  ABC  Inc. 

The  28,000  circulation  Shewsbury 
Daily  Register  and  100,000  weekly  cir¬ 
culation  Ocean  County  Reporter  are 
both  within  the  signal  area  of  WABC- 
tv,  ABC’s  station  in  New  York  City. 

Federal  Communications  Commis¬ 
sion  cross-ownership  regulations  pro¬ 
hibit  a  company  from  owning  a  news¬ 
paper  and  broadcast  property  in  the 
same  general  market  area. 


Baker  Communications  of  Los 
Angeles  has  acquired  three  Orange 
County  weeklies  from  Coast  Media 
News  Group. 

The  weeklies  are  the  Newport  En¬ 
sign,  Irvine  Today  and  Costa  Mesa 
News.  The  acquisition  included  a 
monthly  entertainment  guide.  Orange 
County  Entertainer. 

The  three  weeklies  have  combined 
circulation  of  about  80,000,  mostly 
unpaid. 

Terms  of  the  sale  were  not  dis¬ 
closed. 


Chairman  Seth  Baker  said  he  will 
convert  the  weeklies  to  tabloids  and 
add  new  features  and  columns  to 
boost  circulation.  Baker  is  a  former 
owner  of  Los  Angeles  magazine. 

4c  i|(  4i 

The  Crowley  (Tex.)  Beacon  has 
been  sold  by  owners  John  and  Becky 
Edwards  to  Eagle  Publications, 
owned  by  Lon  H.  Williams  of  Mineral 
Wells,  Texas.  The  Beacon  was 
renamed  the  Crowley  Eagle  on 
September  I. 

ATN  Inc.  of  Austin,  Texas,  helped 
bring  about  the  sale. 


The  weekly  Belleville  (Ohio)  Star 
has  been  sold  by  Linda  Richardson  to 
Gary  L.  Hirt,  head  of  Hirt  Publishing 
Co. 

Hirt  also  publishes  two  other  Ohio 
weeklies:  Putnam  County  Sentinel 
and  Grove  City  Record. 

James  A.  Martin  Associates  of  Co¬ 
lumbus  handled  the  transaction. 

4c  4c  4c 

Somerset  Press  Inc.  of  New  Jersey 
has  purchased  the  weekly  South 
Plainfield  Reporter  from  James  V. 
Eckert. 


Somerset  Press  also  publishes  the 
weekly  Somerset  Messenger- 
Gazette,  Middlesex  Chronicle  and 
other  publications. 

*  4i  4> 

Scripps  Howard  acquired  the 
97, (XX)  free  circulation  weekly  Polk 
County  Shopper  in  Lakeland,  Florida, 
from  Thomson  Newspapers. 

The  sale  includes  the  shopper's 
commercial  printing  operation  in  Polk 
County. 

“The  Polk  County  Shopper  is  con¬ 
tiguous  to  our  recently  acquired 
weekly  newspapers  in  Hillsborough 
County  and  will  serve  to  strengthen 
our  presence  in  south-central  Flor¬ 
ida,”  said  Lawrence  A.  Leser,  presi¬ 
dent  and  chief  executive  officer  of 
Scripps  Howard. 

4c  4c  4c 

Bouverie  Publishing  Co.  Ltd.  of 
London,  England,  has  acquired  the 
quarterly  Media  Reporter  from  James 
Brennan,  founder  and  editor. 

Brennan  will  continue  as  editor.  He 
founded  the  Media  Reporter  after 
leaving  The  Guardian  in  1976. 

Brennan  remains  owner  of  Brennan 
Publications,  publisher  of  the  Media 
Guides  series  which  he  intends  to  ex¬ 
pand. 
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NEWSPEOPLE  IN  THE  NEWS 


NOEL  EPSTEIN  (left)  has  been  named 
to  the  new  position  of  publisher  of  the 
Washington  Post  Notional  Weekly  Edi¬ 
tion,  and  THOAAAS  W.  LIPPAAAN  (right) 
moved  up  to  Epstein's  former  post  of 
editor. 

Epstein,  editor  since  inception  of  the 
tobloid-formot  edition  in  1983,  joined  the 
Post  in  1971  os  assistant  editor  on  the 
notional  desk  and  subsequently  was 
education  editor  and  managing  editor  of 
the  Outlook  section.  Prior  to  the  Post  he 
was  with  the  Wall  Street  Journal. 

Lippmon,  deputy  editor  since  1983, 
join^  the  newspaper  in  1966  from  the 
Philadelphia  Inquirer  and  has  served  os  o 
reporter,  Maryland  editor,  Saigon 
bureau  chief  and  Middle  East  correspond¬ 
ent. 


Wee  Kim  Wee,  United  Press  Inter¬ 
national's  chief  correspondent  for 
Southeast  Asia  in  the  50s,  was 
appointed  president  of  the  Republic 
of  Singapore  on  August  27  by  Prime 
Minister  Lee  Kuan  Yew. 

After  leaving  UPI,  Wee  was  an  edi¬ 
tor  with  the  Singapore  Straits  Times, 
Singapore  ambassador  to  Malaysia 
and  later  Japan,  and  director  of  Singa¬ 
pore  Broadcasting  Corporation. 

♦  ♦  * 

Ken  Metzler,  professor  of  jour¬ 
nalism  at  the  University  of  Oregon, 
was  appointed  associate  dean  of  the 
School  of  Journalism  for  the  current 
school  year  and  will  coordinate 
undergraduate  advising,  curriculum 
and  teaching.  He  also  continues  to 
teach  magazine  editing  and  produc¬ 
tion. 

*  *  * 

Don  Hunt  was  named  editor  of  the 
Los  Angeles  Times  San  Gabriel  Val¬ 
ley  Section.  He  joins  the  Times  from 
the  Virginian  Pilot  and  Norfolk  Led¬ 
ger,  where  he  had  served  as  state  edi¬ 
tor  since  l%9. 
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Stephen  D.  Burgard  has  been 
appointed  editorial  page  editor  of  The 
Advocate,  Stamford,  Conn. 

He  succeeds  Arthur  Helms,  who 
left  the  newspaper  to  become  execu¬ 
tive  editor  of  the  Transcript  News¬ 
papers,  Dedham,  Mass. 

Also,  Deidre  Channing  was 
appointed  viewpoint  editor  of  The 
Advocate.  She  previously  was  com¬ 
munications  director  of  United  Way 
of  Stamford  and  a  former  staff  writer 
at  the  Augusta  Chronicle. 

Before  joining  The  Advocate,  Bur¬ 
gard  had  been  editor  of  the  Mount 
Vernon  (N.Y.)  Daily  Argus  since 
1981. 


Michael  J.  McCarthy,  a  partner 
in  the  Washington  law  firm  of  Dow, 
Lohnes  &  Albertson,  will  become 
A.H.  Belo  Corporation’s  vice  presi¬ 
dent  and  general  counsel  effective 
October  1.  The  company  has  had  no 
previous  in-house  counsel. 

McCarthy,  with  the  law  firm  since 
1973  and  a  partner  since  1981,  repre¬ 
sented  Belo  in  1983  on  Federal  Com¬ 
munications  Commission  aspects  of 
its  acquisition  of  six  television  sta¬ 
tions  from  The  Dun  &  Bradstreet  Cor¬ 
poration. 

He  was  assistant  to  the  director  of 
the  Office  of  Telecommunications 
Policy  in  the  executive  office  of  the 
President  from  1972  to  1973,  and  prior 
to  that  was  a  financial  analyst  at  the 
Library  of  Congress  in  the  Congres¬ 
sional  Research  Service. 


Paul  Aubrey  has  joined  the  Pater¬ 
son  (N.J.)  News  as  retail  advertising 
manager,  moving  from  the  Passaic 
(N.J.)  Herald  News,  where  he  work¬ 
ed  in  advertising  sales. 


Jack  Stratas  has  been  promoted 
to  executive  editor  of  the  Asheboro 
(N.C.)  Courier-Tribune,  and  Ed 
Wright  Jr.,  was  named  editorial 
page  editor. 

Bob  Williams  has  been  named 
news  editor  in  charge  of  local  news 
gathering. 

Before  going  to  Asheboro  18 
months  ago  as  managing  editor,  Stra¬ 
tas  was  assistant  news  editor  of  the 
Birmingham  Post-Herald.  Earlier,  he 
worked  at  the  Mobile  Press  Register, 
the  Memphis  Commercial-Appeal 
and  the  Bristol  (Va.-Tenn.)  Herald- 
Courier. 

Before  Asheboro,  Wright  was  a 
founding  editor  for  three  suburban 
newspapers  in  the  Cincinnati  area. 
Williams  has  been  a  staff  writer  and 
most  recently  city  editor. 

*  *  * 

Clint  Becker,  formerly  consumer 
marketing  manager  of  the  Palo  Alto 
Times  Tribune,  has  been  promoted  to 
purchasing  and  facilities  manager.  He 
was  circulation  manager  of  the  Red¬ 
wood  City  Tribune  before  its  merger 
with  the  Palo  Alto  Times  into  the 
Times  Tribune. 


George  Y.  Nehrbas,  veteran 
newsman  for  the  Allentown  (Pa.) 
Morning  Call  and  its  editorial  page 
editor  for  the  past  nine  years,  retired 
September  1 ,  closing  a  39-year  career 
that  began  when  he  joined  the  staff  as 
a  reporter. 

He  held  a  number  of  editing  posi¬ 
tions  prior  to  being  named  managing 
editor  in  1970  and  in  1974,  with  the 
merger  of  the  Morning  Call  and  the 
Sunday  Call-Chronicle  operations, 
became  managing  editor  for  both 
newspapers. 
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RICH  CLARKSON,  longtime  director  of  photography  for  the 
Topeka  Capital-Journal  and  more  recently  managing  editor, 
graphics  at  the  Denver  Post,  has  been  named  director  ^  photo¬ 
graphy  and  senior  assistant  editor  of  the  National  Geo^phic 
AAagazine. 

A  past  president  of  the  National  Press  Photographers  Asso¬ 
ciation  and  director  of  its  annual  Flying  Short  Course  for  14 
years,  Clarkson  will  direct  the  photographers  working  for  the 
magazine  and  the  Society's  other  publishing  ventures. 

He  moved  to  the  National  Geographic  in  Washington,  D.C., 
last  year  and  succeeds  Robert  E.  Gilka,  who  has  retired. 

Clarkson,  only  the  third  director  of  photography  in  the  maga¬ 
zine's  history,  is  a  University  of  Kansas  journalism  graduate  and 
has  been  a  contributing  contract  photographer  to  Sports  Illus¬ 
trated  nxigazine. 


Daniel  E.  Gold,  president  and 
chief  operating  officer  of  Comcast 
Cable  Communications,  has  been 
named  president  and  chief  executive 
officer  of  Knight-Ridder  Broadcast¬ 
ing,  Inc.,  based  in  the  Miami  head¬ 
quarters. 

Gold  succeeds  Terrence 
McGuirk,  60,  who  is  retiring  but  will 
continue  to  serve  Knight-Ridder  as  a 
consultant. 

♦  *  * 

Malcolm  Gunn  has  been  named 
sales  manager,  general  advertising  of 
the  Calgary  Herald.  Prior  to  his 
appointment,  Gunn  managed  the 
Montreal  sales  office  of  the  Southam 
newspaper  group  and  was  previously 
with  Southam’s  Toronto  sales  office 
and  the  Ottawa  Citizen. 

*  *  * 

Arthur  Browne  has  been  named 
city  editor  of  the  New  York  Daily 
News.  He  is  a  former  City  Hall  bureau 
chief  .'or  the  News  and  most  recently 
headed  the  investigative  reporters 
team.  Browne  has  been  with  the  paper 
since  1973. 

*  *  * 

Warren  K.  Agee,  journalism  pro¬ 
fessor  at  the  University  of  Georgia,  is 
returning  to  Portugal  under  a  second 
Fulbright  grant  this  fall  to  continue 
research  into  the  country’s  newspa¬ 
pers  and  other  media. 

Dr.  Agee’s  1982  research  was  pub¬ 
lished  under  the  title,  “A  Frustrated 
Fourth  Estate:  Portugal’s  Post- 
Revolutionary  Mass  Media,”  in  col¬ 
laboration  with  Dr.  Nelson  Tra- 
QUINA  of  the  New  University  of 
Lisbon. 

Agee,  who  began  his  48-year  news¬ 
paper  and  journalism  education 
career  as  a  reporter  for  the  Fort  Worth 
Star-Telegram,  is  a  former  depart¬ 
ment  chairman  at  Texas  Christian 


University  and  dean  at  West  Virginia 
University,  the  University  of  Kansas 
and  the  University  of  Georgia. 

*  *  * 

Three  new  domestic  correspond¬ 
ents  have  been  appointed  by  the 
Associated  Press. 

Mike  Embry,  sports  editor  in  the 
Milwaukee  bureau  since  1983,  was 
named  correspondent  at  Lexington, 
Ky.  He  joined  APin  Louisville  in  1980 
and  worked  on  the  national  sports 
desk  in  New  York  before  transferring 
to  Milwaukee. 

Julia  Martinez  of  the  Dallas 
bureau,  has  been  named  correspond¬ 
ent  at  Morgantown,  W.  Va.  She  began 
at  the  Caracas  Daily  Journal  in  Vene¬ 
zuela  and  was  a  business  writer  at  the 
San  Antonio  Express-News  before 
joining  the  AP. 

Cynthia  Roberts  of  the  San  Fran¬ 
cisco  bureau,  was  named  correspond¬ 
ent  at  Woodbury,  N.J.  She  has  been 
a  night  editor  in  San  Francisco  since 
1984,  after  joining  AP  at  Philadelphia 
in  1980  and  later  working  in  the  Haris- 
burg  bureau. 

*  *  * 

Anne  Marie  Gillette  was 
named  classified  advertising  manager 
at  the  Pawtucket  (R.I.)  Evening 
Times.  She  previously  was  advertis¬ 
ing  director  for  the  Pawtuxet  Valley 
Daily  Times  in  West  Warwick,  R.I. 
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Robert  B.  Dillingham,  former 
advertising  director  of  U.S.  News  & 
World  Report,  is  the  publisher  of  the 
new  weekly  magazine  Insight,  which 
begins  distribution  September  23. 
The  Washington  Times  is  the  parent 
company  of  the  magazine. 

Prior  to  joining  U.S.  News  &  World 
Report  in  1981,  Dillingham  was  with 
Sports  Illustrated  for  23  years  in  man¬ 
agerial  positions. 
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NEWSPEOPLE  IN  THE  NEWS 


Joseph  T.  Lyons,  publisher  of  the 
Capital  Newspapers,  Albany,  has 
been  elected  president  of  the  New 
York  State  Publishers  Association, 
Inc.  He  succeeds  James  E.  Fitz¬ 
gerald,  senior  vice  president/finance 
and  administration,  Newsday,  Long 
Island. 

R.  John  VanKleeck,  publisher  of 
the  Middletown  Newspapers,  suc¬ 
ceeds  Lyons  as  vice  president.  Also, 
Richard  K.  Wager,  president  and 
publisher  of  the  Poughkeepsie  Jour¬ 
nal,  succeeds  VanKleeck  as 
secretary-treasurer. 

♦  *  ♦ 

Daniel  E.  Dalton  has  been  named 
Miami  office  manager  for  Branham 
Newspaper  Sales,  Inc.  He  was  with 
United  Press  International,  Dallas, 
the  past  year  as  regional  newspaper 
sales  executive.  Prior  to  that,  he  was 
with  the  Brownsville  (Texas)  Herald 
in  various  editing  and  advertising 
posts  for  four  years. 

♦  *  * 

Linda  Vaughan,  currently  market¬ 
ing  director  of  Metropolitan  Sunday 
Newspapers,  Inc.,  also  became 
secretary  of  the  corporation  earlier 
this  month.  She  assumed  responsibil¬ 
ity  from  Lenora  Renault,  who  is 
retiring  after  39  years  with  the  com¬ 
pany. 

Also,  Augusto  Napolitano  was 
appointed  controller  from  his  pre¬ 
vious  post  as  chief  accountant.  He 
assumes  responsibility  for  the 
accounting  and  office  service  func¬ 
tions  of  both  Sunday  Magazine  Net¬ 
work  and  Metro  Comics,  divisions  of 
Metropolitan  Sunday  Newspapers, 
Inc.,  parent  company. 

♦  *  ♦ 

Colin  R.  Lyle  has  been  appointed 
advertising  director  of  the  Keene 
(N.H.)  Sentinel,  beginning  his  second 
stint  as  head  of  advertising  opera¬ 
tions.  He  had  served  as  advertising 
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manager  before  resigning  in  1982  to 
become  assistant  director  of  the  New 
England  Newspaper  Association.  He 
later  worked  with  Advo-Sy stems  Inc. 
and  John  Blair  Marketing. 

Lyle  succeeds  Paul  G.  Huegel, 
who  resigned  to  become  marketing 
specialist  for  the  Middletown  (N.Y.) 
Times  Herald-Record. 

*  ♦  * 

Stan  Rosenfeld,  formerly  vice 
president/marketing  director  of  Fami¬ 
ly  Weekly,  has  opened  his  own  com¬ 
pany,  Stan  Rosenfeld,  Inc.,  specializ¬ 
ing  in  marketing,  media  and  research 
services  for  publications.  It  is  head¬ 
quartered  in  Weston,  Conn. 

Rosenfeld,  who  was  with  Family 
Weekly  eight  years,  previously  was 
vice  president/media  director  at  both 
the  Ted  Bates  and  Grey  Advertising 
agencies. 

*  *  * 

Steve  Sauder,  display  advertising 
manager  at  the  Boulder  (Col.)  Daily 
Camera,  has  been  promoted  to  adver¬ 
tising  director. 

♦  *  * 

Keith  Briscoe  recently  was 
appointed  news  editor  to  supervise 
operations  of  the  copy  desk,  sports 
and  Living  sections  of  the  Odessa 
(Texas)  American.  He  was  city  editor 
of  the  Big  Spring  (Texas)  Herald. 


Herbert  M.  Davidson,  89,  pub¬ 
lisher  of  the  Daytona  Beach  News- 
Journal  and  its  its  editor  for  nearly  58 
years,  died  of  a  heart  attack  July  25  at 
Halifax  Hospital. 

Davidson  was  honored  throughout 
the  South  as  a  champion  of  civil  liber¬ 
ties  and  was  a  life  fellow  of  the  South¬ 
ern  Regional  Council.  He  was  chair¬ 
man  of  the  committee  that  gave  the 
University  of  Florida’s  College  of 
Journalism  and  Communications  its 
start  in  1949  and  was  recognized  in 
1974  as  the  “father”  of  the  school  and 
received  a  medallion  for  “a  lifetime 
of  distinguished  service  to  jour¬ 
nalism.” 

Davidson  and  his  wife,  Liliane, 
who  survives  him,  were  a  newspaper 
team  for  23  years.  She  worked  with 
him  in  reporting,  editing,  and  support¬ 
ing  various  causes. 

Their  only  son,  Herbert  M.  David¬ 
son  Jr.  ,  is  general  manager  and  execu¬ 
tive  editor  of  the  News-Journal  pap¬ 
ers,  and  his  wife,  Josephine  Field 
Davidson,  is  assistant  editor. 

*  *  * 

Harold  S.  Taylor,  84,  died  June 
30  in  Boston.  He  was  a  copy  editor  at 


Adolph  Ochs  (1859-1935),  the  late 
publisher  of  the  New  York  Times,  has 
been  designated  os  the  1985  inductee  of 
the  Jewish-Americon  Hall  of  Fame.  Fol¬ 
lowing  a  sixteen-year  tradition,  a  medal 
has  been  commissioned  in  his  honor. 


The  front  side  (shown  here)  is  a  portrait 
created  by  Gerta  Ries  Wiener,  who  has 
sculptured  likenesses  of  other  inductees 
including  Golda  Meir.  The  reverse  design 
features  the  scene  of  an  early  1 900  news¬ 
stand,  encircled  by  the  newspaper's  name 
in  its  distinctive  Old  English  typeface  and 
plus  the  motto  that  first  appeared  in 
1897:  "All  the  News  That's  Fit  to  Print." 

Inquiries  may  be  directed  to  the  non¬ 
profit  Magnes  Museum,  291 1  Russell 
Street,  Berkeley,  Calif.  94705. 


the  New  York  Times  from  1962  to 
1971,  after  serving  as  an  assistant 
managing  editor  at  Barron’s  and  as  a 
writer  at  the  Wall  Street  Journal. 

♦  ♦  * 

Leslie  J.  Stout,  89,  former  sports 
cartoonist/writer  for  the  old  Boston 
Transcript  and  the  old  Boston  Re¬ 
cord,  and  later  the  46-year  promotion 
executive  at  the  Boston  Garden,  died 
of  cancer  in  Amesbury,  Mass.,  on  Au¬ 
gust  18. 

♦  ♦  ♦ 

Joseph  Richard  Wesley,  58,  long¬ 
time  executive  editor  of  the  Bluefield 
(W.Va.)  Daily  Telegraph  and  a  for¬ 
mer  Associated  Press  writer  in 
Washington,  D.C.,  and  Bluefield, 
died  of  cancer  on  August  12  after  a 
long  illness. 

Wesley  resigned  in  April  to  work 
for  the  Hugh  Ike  Shott  Jr.  Foundation 
after  serving  as  assistant  to  the  pub¬ 
lisher,  assistant  editor  and  executive 
editor. 

*  ♦  ♦ 

—  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 
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LEGAL  BRIEFS 

kEVi#4b  DniEs  w 

(Continued  from  page  24) 

the  Gannett  Company. 

Jeffrey  Kassel  said  that  the  news¬ 
paper  knew  quotes  attributed  to  him 
in  an  April  26  article  about  Vietnam 
veterans  were  false.  He  added  that  the 
paper  did  not  correct  the  error  until  45 
days  later  —  after  he  had  been  told 
that  he  was  being  fired  because  of  the 
story. 

The  Associated  Press  quoted  Alice 
Lucan,  Gannett  assistant  general 
counsel,  as  saying  that  the  company 
had  not  seen  the  Kassel  complaint  and 
had  no  immediate  comment. 

USA  Today,  in  its  correction  note, 
acknowledged  that  it  had  wrongfully 
attributed  the  beliefs  of  Kassel.  It  said 
that  he  had  been  summarizing  the 
views  of  veterans  he  had  read  in  the 
Wall  Street  Journal. 

III.  appeals  court 
reverses  libel  ruling 

The  Illinois  Appellate  Court  for  the 
Third  District  reversed  a  libel  judg¬ 
ment  against  the  Peoria  Journal  Star 
on  grounds  that  the  plaintiff  failed  to 
meet  the  actual  malice  standard  of 
New  York  times  v.  Sullivan. 

Frank  W.  Wanless  in  December 
1977  filed  a  suit  against  the  Journal 
Star  and  reporter  Rhonda  Rothballer 
charging  that  stories  about  his  con¬ 
duct  in  office  as  attorney  for  the  city 
of  Morton  were  defamatory. 

The  three-judge  panel  of  the  appel¬ 
late  court  ruled  that  although  some 
statements  in  the  articles  were  false, 
“the  evidence  was  insufficient  to  sup¬ 
port  a  determination  that  the  articles 
were  published  with  the  ‘actual 
malice’  required  to  make  a  tortious 
statement  about  a  public  official.” 

In  1979,  a  jury  had  awarded  the 
plaintiff  a  total  of  $750,000  in  dam¬ 
ages:  $250,000  in  compensatory  dam¬ 
ages  against  each  defendant  and 
$249,000  in  punitive  damages  against 
the  Journal  Star  and  $  1 ,000  in  punitive 
damages  against  Rothballer. 

Journalist  fights 
union  over  dues 

A  Canadian  journalist  is  going  to 
court  to  challenge  the  right  of  unions 
to  make  contributions  to  political  par¬ 
ties. 

Lawyer  Sid  Green,  acting  on  behalf 
of  Michael  Ward,  said  his  client  ob¬ 
jects  to  having  a  portion  of  his  union 
dues  forwarded  to  the  New  Democra¬ 
tic  Party  through  the  Canadian  Labor 
Congress.  Ward,  a  Winnipeg  Free 

Press  assistant  city  editor,  is  covered 
by  a  collective  agreement  between 
the  Media  Union  of  Manitoba  and 
Canadian  Newspapers,  Ltd.,  which 
owns  the  newspaper. 

As  a  member  of  a  bargaining  unit. 
Ward  is  required  to  pay  dues  although 
he  is  not  a  member  of  the  union.  The 
newspaper  deducts  the  dues  from  em¬ 
ployees’  pay  checks  and  forwards 

them  to  the  union,  which  is  a  member 
of  the  Labor  Congress. 

In  a  notice  of  motion  filed  in  Man¬ 
itoba  Court  of  Queen’s  Bench,  Ward 
maintains  the  involuntary  payment  of 
union  dues  violates  his  constitutional 
rights  to  freedom  of  conscience,  reli¬ 
gion,  thought,  belief,  opinion,  ex¬ 
pression,  association  and  his  right  to 
liberty. 

Stanford  University  invites  applications  for 

The  John  S.  Knight  Fellowships 
for  Professional  Journalists 

The  program’s  purpose  is  to  improve  the  quality  of 
American  journalism  by  providing  opportunities  for 
outstanding  mid-career  professionals  to  broaden  and 
deepen  their  understanding  of  the  historical,  social, 
economic,  cultural  and  philosophical  dimensions  of  major 
issues  and  trends  shaping  the  nation  and  the  world. 

Up  to  12  fellowships  are  awarded  each  year  to  full-time 
employees  of  newspapers,  wire  services,  radio  or 
television  news  departments,  magazines  in  the  area  of 
news/commentary/public  affairs,  film  and  television 
documentarists,  and  photo- journalists.  No  more  than  two 
of  these  may  be  awarded  to  employees  in  business/ 
management  positions  who  are  interested  in  broadening 
their  educational  background,  as  opposed  to  developing 
further  a  particular  skill,  and  who  are  likely  to  move  into 
positions  where  their  decisions  will  affect  the  editorial 
quality  of  the  mass  media  (e.g.,  publishers,  general 
managers,  station  managers). 

The  program  seeks  applicants  who  have  demonstrated 
uncommon  excellence  in  their  work  and  who  have  the 
potential  of  reaching  the  top  ranks  in  their  specialization. 
Nominations  are  encouraged  from  employers  as  well  as 
applications  from  individuals. 

All  candidates  must  have  at  least  seven  years  full-time 
news  experience  and  must  be  U.S.  citizens  employed  by 

U.S.  news  organizations.  Stipend  is  $20,000  for  nine 
months  plus  tuition  and  a  book  allowance.  Deadline  for 
applications  is  February  1  of  each  year. 

For  complete  information  and  application  forms,  write: 

Director 

John  S.  Knight  Fellowship  Program 

Department  of  Communication,  Bldg.  120 

Stanford  University 

Stanford,  California  94305-2069 
(415)497-4937 
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MONOTYPE  INC.  has  announced  a  service  providing 
on-line  technical  support  for  its  Lasercomp  typesetters. 

The  hardware  consists  of  a  diagnostic  processor  de¬ 
signed  to  monitor  and  exercise  the  Lasercomp  “imageset¬ 
ters,”  which  typeset  full  newspaper  pages  containing  text 
and  graphics,  then  report  findings  through  a  local  compu¬ 
ter  terminal  or  Monotype’s  service  center  in  Chicago. 

The  service  is  designed  to  minimize  down  time  and 
improve  on-site  service  by  pinpointing  failures  and  advis¬ 
ing  on  part  replacements. 

According  to  Dick  Steensma,  Monotype  president: 
“Single  Lasercomps  are  increasingly  being  installed  in 
time-critical  applications  such  as  newspapers  and  check 
printing,  where  the  luxury  of  redundant  hardware  does  not 
exist.  With  our  new  remote  diagnostic  system,  I  can  quite 
literally  walk  into  our  computer  room  and  take  the  pulse  of 
all  our  connected  customers.” 

*  *  * 

FLINT  INK  CORP.  of  Detroit,  Mich.,  has  signed  a 
long-term  technology  transfer  agreement  with  MICHAEL 
HUBER  MUNCHEN  GMBH  of  West  Germany. 

The  agreement  covers  the  manufacture,  formulation, 
development  and  sale  of  publication  gravure  inks. 

Michael  Huber  makes  inks  in  West  Germany  and  other 
countries,  and  Flint,  the  third  largest  U.S.  printing  ink 
manufacturer,  operates  34  production  sites  in  the  United 
States  and  Canada. 

♦  ♦  ♦ 

COSAR  CORP.  of  Garland,  Texas,  has  announced  its 
AutoSmart  densitometer,  designed  for  newspaper  printers 
to  optimize  reproduction,  especially  color,  by  reading  any¬ 
where  on  a  printed  page  under  computer  or  manual  con¬ 
trol. 

Cosar  also  announced  the  installation  of  an  AutoSmart 
at  the  Rosslyn,  Va.,  headquarters  of  USA  Today,  the 
color-  and  quality-conscious  national  daily.  It  will  be  used 
as  the  master  quality  control  instrument. 

AutoSmart  in  a  Newsmate  configuration  reads  precise 
locations  in  the  image  area  and  reports  comparatively  on 
standard  values,  tolerances  and  variations. 

The  Newsmate  configuration  features  a  60-degree  read¬ 
ing  board  with  standard  reading  illumination,  IBM  stan¬ 
dard  hardware  with  Lotus  1-2-3  software. 

James  R.  Cox,  Cosar  president,  said  AutoSmart  moves 
densitometry  “from  analysis  of  single  readings  to  real¬ 
time  analysis  of  multiple  readings.”  He  predicted  it  would 
impact  on  the  quality  and  economy  of  the  printing  industry 
in  coming  years. 

*  ♦  ♦ 

WESTERN  LITHOTECH  of  St.  Louis,  Mo.,  has  de¬ 
veloped  a  new  processor  for  its  Westek  plates. 

The  processor  develops,  finishes  and  dries  subtractive 
plates  in  a  single  operation. 

A  dry-to-dry  speed  control  provides  optimum  settings  to 
control  roller  speed  for  different  types  of  plates.  A  three 
position  switch  provides  a  standby  mode. 

Chemicals  are  dispensed  in  a  closed  loop  system  which 
eliminates  plumbing  connections. 

Two  models,  the  Westek-32  and  Westek-48,  are  avail¬ 
able. 

♦  ♦  ♦ 

VIEWDATA  CORP.  OF  AMERICA  and  DOLLAR 
BANK  OF  PITTSBURGH  have  introduced  an  electronic 


banking  service  that  will  allow  customers  to  communicate 
with  their  banks  through  personal  computers  and  Viewda¬ 
ta’s  videotex  service. 

Customers  of  a  bank  wishing  to  participate  will  be  able 
to  connect  from  their  home  state  through  Viewtron’s  com¬ 
puters  in  Miami  to  Dollar’s  processing  center  in  Pitt¬ 
sburgh,  from  there  connecting  on  line  to  their  home  bank 
account. 

“Bankers  across  the  country  now  have  an  easy  way  to 
offer  an  innovative  electronic  banking  package  to  consum¬ 
ers  and  small  businesses  with  little  financial  risk,”  accord¬ 
ing  to  Stephen  Hansen,  Dollar  president. 

The  service  begins  in  the  fall. 

Both  companies  said  they  will  license  software  modules 
for  electronic  banking  for  banks  that  prefer  to  handle  their 
own  processing. 

Viewtron  charges  nine  cents  a  minute  for  nighttime  and 
weekend  use  and  22  cents  for  weekdays.  Software  costs 
extra. 

♦  ♦  ♦ 

COMPUGRAPHIC  CORP.  of  Wilmington,  Mass.,  has 
announced  organizational  changes  designed  to  improve 
product  development  and  market  relations  for  its  Quadex 
publishing  and  composition  systems. 

The  change  puts  the  Commercial  Systems  Division, 
developer  and  builder  of  Quadex  products,  under  the  cor¬ 
poration’s  Equipment  Group  instead  of  the  Graphic  Prod¬ 
ucts  Group. 

Commercial  Division  operations  will  be  headed  by 
Daryl  Farr,  the  newly-appointed  manager. 

*  ♦  ♦ 

HARRIS  CORP.,  the  Melbourne,  Fla. ,  maker  of  electro¬ 
nic  prepress  systems,  has  announced  agreements  for 
European  distrubution  rights. 

Harris’s  Controls  and  Composition  Division  said  distri¬ 
butors  representing  its  composition  product  line  are  HAV- 
LANGE  MACHINES  of  Brussels,  Belgium;  VOLT- 
AUTOLOGIC  LTD.  of  Potters  Bar,  England;  VOLT- 
AUTOLOGIC  S.A.  of  Barcelona,  Spain  and  VOLT- 
AUTOLOGIC  of  Milan,  Italy. 

Distributors  of  Harris  products  in  other  European  coun¬ 
tries  will  remain  the  same. 

♦  ♦  * 

DATATEK  CORP.  has  introduced  what  it  calls  the  first 
compact  optical  disk  library  system  for  newspapers. 

The  compact  disk  technology  reduces  the  cost  of  storing 
newspaper  data  by  five  or  ten  times,  according  to  Datatek 
of  Oklahoma  City,  Okla. 

A  single  compact  disk  can  store  the  equivalent  of 
200,000  typed  pages  or  1 ,600  floppy  disks  or  three  years  of 
daily  newspaper  production. 

Allen  Paschal,  vice  president  of  Datatek,  which  is  a 
subsidiary  of  the  Oklahoma  Publishing  Co.  and  the  oper¬ 
ator  of  the  Data  Times  library  system,  said  that  with  the 
Data  Times  disk  library  system,  “Publishers  can  develop 
easily  accessible  disks  of  information,  distribute  them  and 
provide  valuable  data  to  their  reporters,  librarians  and 
online  customers.” 

The  complete  system  consists  of  a  disk  reader,  disks 
with  600  megabytes  of  storage,  a  32-bit  computer  system, 
data  base  software  and  a  video  display  terminal. 

The  price  depends  on  hardware  and  software  chosen. 

For  fees,  Datatek  and  Digital  Equipment  Corp.  will 
transfer  information  to  disks. 
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Study:  no  significant  difference  in  the  incidence  of  cataracts 
among  users  and  non-users  of  video  display  terminals 


An  examination  of  457  unionized 
newspaper  employees  has  shown  no 
significant  difference  in  the  incidence 
of  eye  cataracts  among  users  and  non¬ 
users  of  video  display  terminals. 

The  examinations  were  the  second 
phase  of  a  study  initiated  by  the 
Newspaper  Guild  and  the  Mount 
Sinai  School  of  Medicine  in  New 
York.  The  project  director.  Dr. 
Arthur  L.  Frank,  head  of  the  Depart¬ 
ment  of  Preventive  Medicine  and  En¬ 
vironmental  Health  at  the  Univer-^y 
of  Kentucky,  was  associated  with 
Mount  Sinai  when  the  study  began  in 
1981. 

In  the  first  phase,  newspaper  em¬ 
ployees  were  asked  to  answer  ques¬ 
tionnaires.  In  the  latest  phase,  results 
were  tabulated  on  eye  examinations 
given  to  305  VDT  users  and  152  non¬ 
users  in  four  Guild  locals — St.  Louis, 
Hawaii,  Southern  Ontario  and  Van¬ 
couver-New  Westminister. 

The  examinations  found  53  “opaci¬ 
ties”  among  VDT  users  and  33  among 
non-users,  but  most  were  so  minimal 
as  to  cause  no  loss  of  vision.  The  only 
dense  cataract  reported  was  in  the 
VDT  user  group. 

“It  is  rewarding  to  note  that  in  this 
limited  study  no  significant  problem 
of  cataracts  was  detected  among 
study  participants,”  the  project  direc¬ 
tor  said  in  his  formal  report.  “An  im¬ 
portant  caveat  with  regard  to  this  find¬ 
ing,  however,  is  that  only  relatively 
few  years  have  elapsed  since  the  in¬ 
troduction  of  VDTs  into  the  work¬ 
place,  and  there  are  still  no  grounds 
for  completely  dismissing  concerns 
about  cataracts.  Continued  vigilance, 
concern  and  scientific  investigation 
are  still  called  for.” 

The  one  difference,  described  as 
statistically  not  significant,  between 
the  groups  was  a  higher  rate  among 
VDT  users  of  esophoria,  a  turning  in¬ 
ward  of  one  eye  toward  the  other.  But 
Frank  said  that  finding  should  be 
treated  cautiously  because  such 
esophorias  are  common  and  usually 
do  not  cause  problems  unless  the 
turning  in  is  significant. 

“There  has  yet  to  be  reported  a 
prospective  study  among  individuals 
who  have  not  previously  used 
VDTs,”  Frank  reported.  “This  inves¬ 
tigator  is  planning  such  a  study  and 
will  follow  a  group  of  individuals  who 
are  not  VDT  users  but  will  begin  using 
such  equipment.  These  individuals 
will  be  followed  by  both  question¬ 
naire  and  ophthalmological  examina¬ 


tion,  as  will  a  similar  group  of  indi¬ 
viduals  who  will  remain  non- VDT  us¬ 
ers  over  the  study  period.” 

“It  is  rewarding  to  note 
that  in  this  iimited  study 
no  significant  probiem  of 
cataracts  was  detected 
among  study 
participants,”  the  project 
director  said  in  his  formai 
report. 

In  the  most  recent  series  of  eye  ex¬ 
aminations,  Frank  did  not  confirm  the 
blurred  vision,  headaches  and  other 


symptoms  reported  earlier  by  em¬ 
ployees  answering  written  question¬ 
naires  a  year  or  so  earlier. 

He  offered  no  sure  explanation  of 
the  discrepancy,  but  said,  “  .  .  .  one 
might  hope  that  in  the  interim  from  the 
time  when  the  initial  questionnaire 
survey  was  conducted  until  the  eye 
examinations  were  conducted  there 
may  have  been  some  significant  im¬ 
provements  in  the  VDT  workplace 
that  altered  the  response  rate  to  the 
questions  about  eye  symptoms. 

“In  the  continuing  appreciation  of 
VDT-related  health  issues,  ergonom¬ 
ic  factors  have  been  considered  by 
many  to  be  the  most  significant  aspect 
of  VDT  use  and  related  worker  com¬ 
plaints.” 


Telephone  information  service 
offered  in  Los  Angeles 


CandleSpace,  a  telephone  informa¬ 
tion  service  featuring  interviews  with 
celebrities,  film  reviews  and  enter¬ 
tainment  tips,  has  been  introduced  to 
the  Los  Angeles  area. 

For  550  plus  toll  charges,  people 
can  dial  special  numbers,  with  a  prefix 
of  976,  for  selected  topics.  Current 
offerings  include  interviews  with  Pe¬ 
ter  Ueberroth,  commissioner  of  base¬ 
ball;  Steve  Wozniak,  co-founder  of 
Apple  Computer;  and  other  luminar¬ 
ies  for  their  recipes  for  success. 

“Our  aim  in  developing  Candle- 
Space  has  been  to  solve  day-to-day 
information  problems,”  according  to 
Aubrey  Chemic,  president  and  chief 
executive  officer  of  Candle  Corp.  He 
said  CandleSpace  is  the  largest  ser¬ 
vice  of  its  kind  in  the  area. 

The  service  emphasizes  advice  for 
success  and  other  features.  Among  its 
offerings:  “Calm  Line”  deals  in 
“stress-reducing  exercises  to  help 
deal  with  daily  pressure;”  “Tips  to 
Word  Power”  delivers  aids  in  build¬ 
ing  vocabulary  and  communication 
skills;  “Daily  Computer  News”  re¬ 
ports  on  the  technology  and  applica¬ 
tion  of  personal  computers;  “Night 
on  the  Town”  provides  “suggestions 
for  a  full  evening  of  entertainment 
from  dining  to  after-dinner  fun.” 

CandleSpace  is  “just  the  begin¬ 
ning,”  according  to  Chernick. 
“We’re  looking  ahead  to  many  areas 
where  consumers  demand  more 
effective  communication  of  usable  in¬ 


formation  that  adds  real  value  to  daily 
living.” 
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IN  BRIEF 


Boston  news  union 
affiliates  with  Guild 

Editorial  department  employees  of 
the  Boston  Herald  recently  voted  1 10 
to  3  to  affiliate  their  union,  the  Amer¬ 
ican  Federation  of  Newswriters,  Re¬ 
porters  and  Editorial  Workers,  with 
the  Boston  Guild. 

The  union,  with  a  total  of  137  mem¬ 
bers,  had  been  independently  char¬ 
tered  with  the  AFL-CIO. 

The  vote  ends  separate  union  repre¬ 
sentation  for  newsroom  employees 
from  other  commercial  departments 
at  the  Herald.  The  Boston  Guild  is 
affiliated  with  the  national  Newspa¬ 
per  Guild  and  represented  advertis¬ 
ing,  business  and  circulation  em¬ 
ployees  since  1938. 

The  newsroom  contract  with  the 
Herald,  owned  by  Rupert  Murdoch’s 
News  America  Corp.,  expires  on  De¬ 
cember  2. 

Guild  signs  first 
pact  in  Milwaukee 

The  Milwaukee  Journal  and  Sen¬ 
tinel  signed  its  first  contract  with  the 
Newspaper  Guild  last  month. 

The  pact  covers  editorial  and  li¬ 
brary  employees  and  establishes  a 
schedule  of  minimum  salaries,  pro¬ 
tects  employees  from  discharge  with¬ 
out  “just  and  sufficient  cause’’  and 
includes  procedures  for  resolving 
grievances. 

The  general  wage  increase  gives 
employees  a  2%  hike  retroactive  to 


Now  available  for  the 

IBM  PC  AT 

The  ideal  computer  aided  design  work¬ 
station  for  dummying— with  optional 
advertising  system/billing  modules 
and  pagination  and  business  system 
interfaces. 


April  7  and  an  average  6%  raise 
throughout  the  325-employee  unit. 

The  contract  sets  a  $500  a  week 
minimum  for  a  variety  of  editors  and 
columnists;  a  $400  a  week  minimum 
for  experienced  reporters  and  copy 
editors;  $200  a  week  for  beginning  re¬ 
porters  and  interns  and  $230  for  ex¬ 
perienced  library  filers. 

Wage  pacts  signed 
at  two  newspapers 

A  new  three-year  agreement  be¬ 
tween  the  York  (Pa.)  Dispatch  and  the 
York  Guild  will  raise  the  top  minimum 
for  reporters  and  cartoonists  by  $62  to 
$478  a  week. 

The  first  $20  of  the  pact  is  retroac¬ 
tive  to  July  1 .  There  will  be  $2 1  a  week 
increases  on  July  1  in  1986  and  1987. 

The  top  minimum  for  copy  editors 
was  also  raised  by  $62  a  week  over 
three  years,  taking  wages  to  $490  a 
week. 

Payments  by  the  compay  into  the 
Guild’s  International  Pension  Fund 
were  raised  by  $1  to  $22  a  week  for 
each  employee. 

A  three-year  agreement  between 
the  Philadelphia  Guild  and  the  Norris¬ 
town  (Pa.)  Herald  will  raise  top  mini- 
mums  for  reporters,  photographers 
and  outside  sales  staff  by  $87.51  to 
$518.51  a  week. 

The  pact,  covering  advertising, 
business,  circulation  and  editorial 
employees,  raises  wages  covering  all 
employees  by  at  least  $30  a  week  in 
the  first  year. 

The  $30  increase  is  retroactive  to 


April  19. 

There  will  be  increases  of  $18.44  a 
week  on  April  19, 1986;  $14.38  a  week 
on  October  19,  1986;  and  $24.69  on 
April  19,  1987. 

Gannett  fund  aids 
literacy  conference 

A  nationwide  network  to  help  lit¬ 
eracy  groups  share  vitaf  computer- 
tutoring  methods  is  expected  to 
emerge  from  a  pioneering  national 
conference  funded  by  a  $62,000  Gan¬ 
nett  Foundation  grant. 

The  Foundation  grant  is  part  of  its 
50th  Anniversary  Literacy  project,  a 
$500,0(X)  attack  on  adult  illiteracy. 

The  invitational  “Adult  Literacy 
and  Computers”  conference,  to  be 
hosted  Nov.  21  and  22  by  the  Technol¬ 
ogy  for  Literacy  Center  of  St.  Paul, 
Minn.,  will  bring  together  specialists 
in  applications  of  microcomputers  to 
adult  reading  instruction. 

Conference  goals  include  setting  up 
a  national  network  through  which  lit¬ 
eracy  groups  can  exchange  informa¬ 
tion  about  useful  hardware,  software 
and  tutoring  applications.  The  grant 
will  also  fund  a  follow-up  publication 
on  computer  resources  for  teaching 
basic  literacy. 

“The  conference  will  be  a  needed 
forum  for  experts  in  the  field  to  meet, 
discuss  ideas,  and  plan  the  future,” 
said  Terilyn  C.  Turner,  manager  of 
the  Technology  for  Literacy  Center. 
“Those  in  the  field  have  rarely  met 
and  have  little  knowledge  of  each 
other’s  programs.” 


Shop  Talk 

(Continued  from  page  52) 

public  or  provide  needed  services. 

All  human  activity  involves  some 
risk,  but  the  lines  by  which  actual 
risks  are  determined  have  become 
blurred  in  a  torrent  of  misguided  and 
overzealous  cries  of  wolf,  wolf,  wolf! 

The  news  too  often  in  recent  years 
has  been  written  without  reference  to 
the  whole  scientific  context,  as  head¬ 
lines  focused  on  the  latest  cancer 
scare,  the  latest  chemical  leak,  the 
latest  medical  problem. 

Such  “news”  debases  itself  by  ex¬ 
ploiting  public  fears. 

If  today’s  buzzword  is  “toxic”  and 
tomorrow’s  the  “insurance  crisis,” 
the  press  may  be  judged  harshly  in  the 
next  decade  as  legislators  struggle  to 
put  a  cap  on  huge  legal  suit  awards,  on 
who  can  sue  and  when. 

Rationality  and  accurate  reporting 
were  never  in  greater  demand  than 
now. 
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Ben  Franklin  Technology  Center  125  —  Lehigh  University 
Bethlehem,  PA  18015  (215)  861-7920 

L«yo«jt-e000  Is  a  trademark  of  Software  Consulting  Services 
Layout-80  is  a  registered  trademark  of  ANPA. 


Layout-8000” 

From  the  Inventors  of  Layout-80® 

World’s  leading  automated  dummying  system  with  over 
130  satisfied  newspapers  customers  in  production. 
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Dow  Jones  fund 
seeks  applicants 

Applications  for  the  1986  Dow 
Jones  Newspaper  fund  Editing  Intern 
Program  for  College  Juniors  and  the 
Minority  Editing  Intern  Program  for 
College  Seniors  are  available  through 
October  31.  Deadline  for  completed 
applications  is  Thanksgiving  Day. 

Each  of  the  60  students  to  be 
selected  as  Dow  Jones  Newspaper 
Fund  interns  will  be  offered  a  work/ 
study/aid  package  totaling  approx¬ 
imately  $6,000. 

Both  programs  include  guaranteed 
paid  summer  jobs  on  newspapers  or 
news  service  copy  desks  throughout 
the  nation  and  a  two-week  free  editing 
training  seminar  at  one  of  six  selected 
university  sites  before  students  begin 
their  jobs. 

The  salaries  the  students  will  re¬ 
ceive  from  their  employers  are  ex¬ 
pected  to  range  between  $200  and 
$350  a  week,  an  average  of  $250  a 
week  for  10  weeks.  The  newspaper 
editing  intern  program  for  College 
Juniors  includes  a  $1 ,000  scholarship. 
The  Minority  Editing  Intern  Program 
for  College  Seniors  includes  a  $1,500 
scholarship  for  students  who  will 
attend  graduate  school  and  a  $1,000 
scholarship  to  pay  for  senior  year  ex¬ 
penses  of  students  who  do  not  attend 
graduate  school. 

Application  forms  now  are  avail¬ 
able  at  college  journalism  depart¬ 
ments  and  placement  offices,  as  well 
as  from  college  editing  professors, 
college  newspapers  and  campus 
chapters  of  Society  of  Professional 
Journalists,  SDX. 


NEW  FROM  UFS 


Students  may  obtain  an  application 
directly  from  the  Dow  Jones  News¬ 
paper  Fund,  P.O.  Box  300,  Princeton, 
N.J.  08540. 

Murdoch  becomes 
a  U.S.  citizen 

Australian-born  publisher  Rupert 
Murdoch  became  an  American 
citizen  on  September  4. 

He  took  the  oath  at  U.S.  District 
Court  in  Manhattan. 

Murdoch  publishes  several  U.S. 
dailies  including  the  New  York  Post, 
Chicago  Sun-Times,  Boston  Herald 
and  San  Antonio  Express-News. 

Becoming  a  U.S.  citizen  will  aid 
Murdoch  in  his  plans  to  acquire  seven 
television  stations  from  Metromedia 
in  a  $2  billion  transaction.  (Met¬ 
romedia’s  Boston  station  will  be 
simultaneously  sold  to  Hearst  Corp. 
when  the  deal  is  consummated.) 

Federal  Communications  Commis¬ 
sion  rules  prohibit  foreigners  from 
owning  more  than  20%  of  a  U.S.  tele¬ 
vision  station. 

New  York  Daily  News  columnist 
Jimmy  Breslin  reported  that  Mur¬ 
doch's  wife  remains  an  Australian 
citizen. 

Neither  the  U.S.  nor  Australia 
allows  dual  citizenship 

His  wife’s  remaining  an  Australian 
citizen  may  give  Murdoch  a  way 
around  similar  regulations  against 
foregin  ownership  of  tv  stations  in 
Australia. 

Variety  reported  that  Murdoch  may 
put  his  Australian  television  stations 
over  to  a  group  of  state-approved 
trustees.  The  plan  would  enable  him 


by  Scott  Stantis 

He's  no  bear  scout, 
but  he  merits  your  attention. 

For  more  information  call 
Brad  Bushell  at  1-800-221-4816 
(in  New  York  state.  212-692-3700) 


to  retain  “all  the  benefits  of  own¬ 
ership,’’  said  Variety. 

Murdoch  owns  two  tv  stations  in 
Australia  and  27  newspapers. 

Wash.  Times  starts 
radio  ad  campaign 

The  Washington  (D.C.)  Times  is 
breaking  a  radio  campaign  for  its  met¬ 
ro  edition. 

The  campaign,  developed  by  Smith 
Bruke  &  Azzam,  Baltimore-based 
advertising  agency,  promotes  the 
newspapers’  editorial  content.iEach 
radio  spot  is  built  around  a  Times 
story,  focusing  on  how  the  reporter 
uncovered  the  information,  which  led 
to  the  story’s  development. 

California  daily 
ceases  publication 

News  Signal,  a  six-day-a-week 
morning  newspaper  in  South  Gate, 
Calif.,  ceased  publication  recently. 

Executive  editor  Robert  Lauffer 
said  the  announcement  came  in  a  brief 
statement  in  the  News  Signal’s  last 
issue. 

The  News  Signal  was  the  only  daily 
in  the  group  of  community  newspa¬ 
pers  in  southeast  Los  Angeles  Coun¬ 
ty,  which  Hearst  Community 
Newspapers  Group  announced  were 
being  sold  to  Scripps  Howard. 

Hearst  Community  Newspapers 
decided  to  halt  publication  of  the 
newspaper.  No  specific  reason  for  the 
shutdown  was  given. 
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Joe  Martin:  two  comics  aren’t  enough 

The  ‘Willy  ’n  EtheT  and  ‘Porterfield’  cartoonist— who  likes  to 
hang  spoons  on  his  nose— hopes  to  start  ‘Boffo’  this  fall 


By  Tricia  Drevets 

“When  you  do  a  comic  strip,  you 
doitall,”  saysJoe Martin.  “It’sabout 
the  only  individual  thing  left.  Some¬ 
times  I  feel  like  Errol  Flynn  or  the 
Lone  Ranger.” 

Martin  is  the  creator  of  the  News 
America  Syndicate-distributed  “Willy 
'n  Ethel”  and  “Porterfield”  comics. 
Martin’s  Willy  character  is  chronical¬ 
ly  unemployed  and  gets  his  share  of 
bad  breaks  but  is  generally  happy  with 
his  life.  In  contrast,  Porterfield  has 
made  it  to  the  business  world  but 
seems  doomed  to  remain  on  the  bot¬ 
tom  rungs  of  the  corporate  ladder. 

Some  of  Porterfield’s  experiences 
are  based  on  Martin’s  years  as  a  head 
of  an  employment  agency  before  he 
went  into  cartooning  full-time  a  dec¬ 
ade  ago.  These  experiences  were  also 
the  basis  for  Martin’s  first  comic, 
“Tucker,”  which  was  syndicated  for 
about  two  years  first  by  News  Amer¬ 
ica  (formerly  Field  Newspaper  Syndi¬ 
cate)  and  later  by  Martin  himself. 

When  asked  if  his  cartoon  charac¬ 
ters  are  autobiographical,  Martin  re¬ 
plies,  “I  guess  you  could  say  I  envy 
Willy.  I  think  we  all  envy  the  guy  who 
can  just  sit  in  front  of  the  tv  and  drink 
a  can  of  beer.  But  I’m  more  like  Por¬ 
terfield;  I  have  to  be.” 

Martin — a  father  of  five — said  he 


'Willy  'n  Ethel' 


Joe  Martin 


doesn’t  prefer  one  of  his  comics  over 
the  other,  but  he  does  have  his  favor¬ 
ite  jokes.  “I  like  the  jokes;  1  go  for  the 
laughs,”  he  explains.  “To  have  two 
chances  to  make  someone  laugh, 
that’s  what  I  really  like.” 

The  Oak  Park,  Ill.,  resident  does  all 
the  writing  and  drawing  for  his  com¬ 
ics.  His  wife  of  12  years,  Marie,  “goes 
over  every  word  1  write”  and  handles 
the  color  and  other  detail  work.  “If  1 
described  my  work  as  a  house,”  Mar¬ 
tin  says,  “I  build  the  outside  of  the 
house  and  the  roof,  and  my  wife  does 
everything  else.” 

To  get  ideas  for  his  often  zany  com¬ 
ics,  Martin  walks  around  his  neigh¬ 
borhood  each  day  from  about  7  a.m. 
to  3  p.m.  “Writing  comics  is  struc¬ 
tured  daydreaming,”  he  says. 

“But  you  can’t  just  sit  at  a  desk  and 
try  to  think  of  jokes.  You  fall  asleep,” 
he  adds,  demonstrating  by  looking 
drowsy  and  dropping  his  head  onto 
his  desk.  “If  you  ever  can’t  sleep,  try 
to  write  a  joke.  It  works  every  time. 

“I  decided  that  if  I  walked,  I  might 
not  think  of  anything,  but  at  least  I’d 
stay  awake.”  Martin  puts  in  about  10 
miles  a  day  on  his  jaunts  and  usually 
comes  back  with  pages  of  ideas  for 


jokes  in  the  notebook  he  always  car¬ 
ries. 

“One  minute  1  don’t  have  a  joke, 
and  the  next  minute  I’m  laughing  in 
the  street,”  says  Martin,  shaking  his 
head.  “I  don’t  know  where  the  jokes 
come  from.” 

A  cabinet  in  Martin’s  home  office  is 
stacked  with  notebooks.  He  says  he 
fills  two  to  five  notebooks  a  week  with 
joke  ideas  and  sketches.  “At  the  end 
of  two  weeks,  I  have  to  decide  what 
jokes  to  use,”  Martin  says.  “I  sit 
down  with  Marie,  and  we  go  over 
them  .  .  .  .Herjudgmentisthekey.” 

The  cartoonist  rates  the  jokes  in  his 
notebook.  “See  that  one  with  the  four 
X’s,”  says  Martin,  laughing  as  he 
reads  the  cartoon.  “That’s  a  really 
funny  one.” 

Also  beside  each  joke  is  a  “W”  for 
“Willy  ’n  Ethel,”  a  “P”  for  “Porter¬ 
field,”  or  a  “B”  for  “Boffo,”  a  third 
comic  that  Martin  hopes  to  introduce 
this  fall. 

“I  probably  have  400  jokes  that 
aren’t  right  for  ‘Willy  ’n  Ethel’  or 
‘Porterfield,’”  says  Martin,  pulling  a 
book  of  “Boffo”  drawings  from  a 
shelf  and  leafing  through  a  stack  of 
cartoons.  “Most  of  them  are  pretty 
bizarre.” 

Martin  first  presented  “Boffo”  to 
his  syndicate  four  years  ago,  at  about 
the  same  time  as  “Willy  ’n  Ethel.” 


'Porterfield' 
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An  example  of  'Boffo,'  which  may  be  syndicated  this  autumn. 


Now,  he  says,  because  of  the  success 
of  comics  such  as  “The  Far  Side”  by 
Gary  Larson  of  Universal  Press  Syndi¬ 
cate,  there  is  more  of  a  market  for 
bizarre-type  humor. 

“It’s  a  shame  to  have  all  these  jokes 
that  no  one  has  ever  seen,”  Martin 
says.  “And  when  you  pass  these 
things  around  to  people  and  have 
them  rolling  on  the  floor,  you  know 
you’ve  got  something.” 

How  soon  “Boffo”  gets  distributed 
depends  on  Martin’s  hectic  schedule. 
This  year  has  been  a  busy  one  for  the 
cartoonist.  Martin  and  his  editor  at 
News  America,  Sherwood  Kiraly,  co¬ 
wrote  a  script  for  the  television  com¬ 
edy  EIR,  and  they  have  plans  for  a  tv 
movie  called  The  Last  Slob. 

Martin’s  first  “Willy  ’n  Ethel”  col¬ 
lection,  Warning:  Willy  ’n  Ethel,  is 
now  in  its  third  printing.  Another  col¬ 


lection,  The  Best  of  Willy  ’n  Ethel,  is 
due  out  this  month.  And  Martin’s 
How  to  Hang  a  Spoon  book — which 
earned  him  a  mention  in  Playboy 
magazine,  numerous  newspaper  and 
radio  interviews,  and  a  spot  on  tv’s 
P.M.  Magazine — is  already  in  its 
third  printing. 

The  idea  for  spoon  hanging — the 
act  of  actually  hanging  spoons  on  the 
face — stemmed  from  a  “Willy  ’n 
Ethel”  cartoon,  Martin  recalls.  He 
says  he  wrote  the  book — which  gives 
complete  instructions  on  how  to  do 
such  complicated  hangs  as  the  “cliff 
hang,”  the  “bashful  blot,”  and  the 
“upper  facial  blot” — for  fun. 

“But  people  come  up  to  me  at  book 
signings  and  say,  ‘My  family  has  been 
hanging  spoons  for  years.’  It’s  kind  of 
scary,”  Martin  admits  with  a  grin. 

An  advantage  to  all  the  publicity 


associated  with  How  to  Hang  a 
Spoon,  Martin  says,  is  the  increased 
visibility  he  has  received  for  his  com¬ 
ics.  “At  book  signings,  people  will 
ask,  ‘So,  what  do  you  really  do  for  a 
living?’  And  I  get  to  say  I  do  ‘Willy  ’n 
Ethel’  and  ‘Porterfield.’” 

Martin  obviously  loves  what  he 
does.  He  is  eager  to  show  a  visitor  his 
work  to  get  a  fresh  reaction,  and  he  is 
enthusiastic  about  taking  on  a  third 
comic. 

“‘Boffo’  will  be  six  days  a  week,” 
he  says.  “And  it  will  be  funnier  than 
‘Willy  ’n  Ethel’  or  ‘Porterfield’  be¬ 
cause  there’s  no  limit  to  what  I  can  do. 

“Many  cartoonists  are  getting 
away  from  writing  their  own  jokes,” 
says  Martin,  who  names  “The  Far 
Side,”  “B.C.”  by  Johnny  Hart  of 
News  America,  and  “Herman”  by 
Jim  Unger  of  Universal  as  some  of  his 
favorite  comics.  “I  can  do  three  car¬ 
toons  and  tv  shows  and  have  plenty  of 
time.” 

Martin  says  the  more  he  writes,  the 
easier  it  is  to  come  up  with  jokes. 
“But  whenever  I  start  taking  myself 
too  seriously,”  he  adds,  “I  remember 
I’m  the  guy  who  wrote  How  to  Hang  a 
Spoon." 


Tricia  Drevets  is  a  writer  based  in 
Chicago. 


‘Wuzzles’  puzzles  are  introduced 

lUTT77TrC>  ^  word  puzzle  feature  called 

//I  r\  “Wuzzles  has  been  introduced  by 

TTULL/LLU  . .  News  America  Syndicate. 

WORD  PUZZLES  BY  Tfc*  f*bu.  d«M  i«ii  uwn  2.000  “Wuzzles”  (see  accompanying  art) 

^  are  by  Tom  Underwood,  who  origi- 

p -  ■ '  ■  I  nally  thought  up  visual  puns  as  a  di¬ 

version.  Then,  in  1981,  a  local  paper 

2  agreed  to  run  his  feature.  He  has  now 

created  over  8,(X)0  “Wuzzles.” 

Underwood  is  in  charge  of  public 
relations  and  athletics  for  an  Iowa 
school  district.  He  has  won  cham- 

-  -  pionships  as  a  track  athlete,  helped 

Print  Your  Anowm  Hm:  I  I  coach  Bruce  Jenner  to  his  Olympic 

1 1  I  I  I  I  I  Tl  I  I  I  I  I  I  I  I  I  decathlon  victory,  spent  a  year  in 

m  I  I  I  I  I  I  I  I  I  Sweden  coaching  that  country’s  track 

;  I  I  I  I  I  [~n  I  I  I  I  team  as  it  prepared  for  the  1968  Olym- 

YMuniay-i  Aiuwert:  pics,  and  been  named  “Coach  of  the 

2  Tbe  tonkin,  wMk  Year”  four  times  at  a  southern  uni- 

versity.  During  college,  Underwood 

-  put  together  a  group  called  the  Haw- 

The  answers  are  'leaning  slightly  to  the  keyes  that  recorded  the  “Someday 
left'  and  'chop  in  two.'  Someday”  hit  song. 


Print  Your  Antwort  H«r«: 


m  cm  rrm 
zrrm  m  cm 

YMtordny*t  Answers: 

1.  Fit  dunce 

2.  The  following  week 

8*28 

Created  by  Tom  Underwood  •  Newt  Amencs  Synoicew.  tses 

The  answers  are  'leaning  slightly  to  the 
left'  and  'chop  in  two.' 


Changes  made  in  pontiff  feature 


News  America  Syndicate’s  pope  fea¬ 
ture  will  apparently  continue,  but 
with  a  new  name  and  other  differ- 


The  changes  were  suggested  by 
Archbishop  John  P.  Foley,  president 
of  the  Pontifical  Commission  for  So- 
(Continued  on  page  40) 


OUR  POLITICS 
TICKLE 

YOUR  READERS. 


'i 

The  political  arena  gives  our  award¬ 
winning  cartoonists  Steve  Kelley,  Pat 
Crowley,  Cary  Markstein,  Bruce 
Beattie  and  six  more  plenty  of  mater¬ 
ial  for  jabs  and  pokes.  Choose  daily 
chuckles  or  weekly  laughs  for  your 
readers. 

Call  toll-free  800-445-4555  for  a 
free  sample.  Alaska,  California, 
Hawaii  and  Canada,  call  collect 
(61 9)  293-1818.  Get  the  package 
that  ties  up  readership  and  revenues. 
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(Continued  from  page  39) 

cial  Communications  at  the  Vatican, 
after  controversy  erupted  over 
whether  the  feature  had  Vatican 
approval  (see  E&P,  September  14). 

“Observations  by  Pope  John  Paul 
11”  will  now  be  called  “Selected 
Observations  of  Pope  John  Paul  H” — 
reflecting  the  fact  that  the  pontiff  is 
not  actually  writing  a  column  each 
week.  The  feature — which  started 
September  7-8  in  over  200  papers — is 
edited  and  translated  from  the  pope’s 
past  and  present  writings  by  Dr. 
Alfred  Bloch,  a  scholar  on  Roman 
Catholic  affairs. 

The  title  of  the  feature’s  second  in¬ 
stallment  (for  September  14-15  re¬ 
lease)  was  changed  from  “Catholics 
and  Jews”  to  “Christians  and  Jews.” 


Sallies  on  the  press 

Cullen  Hightower,  who  does  the 
“Salty  Sally”  feature  (a  saying  inside 
a  panel),  occasionally  writes  lines 
about  the  press. 

Two  recent  ones  include:  “The 
press  may  get  the  news  mixed  up  with 
rumor,  but  without  the  press  all  news 
would  be  rumor”  and  “Some  news 
may  be  too  good  to  be  true,  but  most 
news  is  too  true  to  be  good.” 

Hightower — based  at  P.O.  Box 
747,  Shalimar,  Fla.  32579 — has  sold 
his  feature  to  various  newspapers. 
Reader’s  Digest,  Forbes,  and  other 
publications. 

Roses  for  columnist 

“At  Wit’s  End”  columnist  Erma 
Bombeck  of  the  Los  Angeles  Times 
Syndicate  has  been  named  grand  mar¬ 
shal  of  the  1986  Tournament  of  Roses 
Parade  in  Pasadena,  Calif.,  on  New 
Year’s  Day.  The  theme  of  the  par¬ 
ade  —  which  precedes  the  Rose  Bowl 
football  game  —  is  “A  Celebration  of 
Laughter.” 


And  notes  preceding  and  following 
the  piece  were  changed  as  well. 

Originally,  the  note  in  front  of  the 
second  “Observations”  offering 
read:  “In  this  column  for  the  week  of 
Rosh  Hashanah,  the  Jewish  New 
Year,  Pope  John  Paul  II  sees  signs  of 
improving  relations  between  Christ¬ 
ians  and  Jews.  ‘There  is  .  .  .  love  be¬ 
tween  us,’  he  says,  but  ‘much  remains 
to  be  done.’” 

The  new  note  read:  “In  this  column 
for  the  week  of  Rosh  Hashanah,  signs 
of  improving  relations  between 
Christians  and  Jews  are  cited — signs 
which  were  perceived  when  Pope 
John  Paul  II  was  Cardinal  Karol  Woj- 
tyla.  Selections  from  his  reflections  as 
pope  and  cardinal  are  included  here.” 

The  note  after  the  piece  formerly 
read:  “This  column,  taken  from  the 


Another  Elvis  impersonator. 

concept  are  now  being  broadened. 

The  comic  stars  the  older  man  Ger¬ 
ry,  who  helps  raise  two  great- 
granddaughters  and  who  owns  a 
rather  unusual  dog  named  Jack. 

McGill  is  based  at  3753  Gladney 
Dr.,  Chamblee,  Ga.  30341. 


Brooke’s  book  parts  Distribution  of  WBW 


Five  1 ,300-word  excerpts  from  On 
Your  Own  (Villard  Books)  by  model/ 
actress  Brooke  Shields  are  being 
offered  by  the  New  York  Times  Syn¬ 
dication  Sales  Corporation.  Photos  are 
available. 

One  year  for  ‘Gerry’ 

“Gerry,”  a  comic  by  Dave  McGill, 
has  reached  its  first  anniversary. 

Originally  called  “Gerry  Atric,” 
the  weekly  strip  used  to  primarily 
focus  on  aging.  But  the  humor  and 


News  America  Syndicate  is  now 
handling  U.S.  and  (Canadian  sales  of 
Words  by  Wire  material  to  dailies  with 
under  100,000  circulation  and  to 


Bernstein  and  Coombs 


writings  of  Pope  John  Paul  II,  is  edited 
by  Dr.  Alfred  Bloch  with  the  concur¬ 
rence  of  the  highest  Vatican  offi¬ 
cials.” 

The  new  note  read:  “This  column 
has  been  edited  from  the  writings  of 
his  holiness  John  Paul  II  as  pope  and 
Cardinal  Karol  Wojtyla.” 

“All  future  columns  will  include 
source  references,”  said  syndicate 
president  and  chief  executive  officer 
Richard  S.  Newcombe,  who 
announced  the  “Observations” 
changes. 

He  added,  “Discussions  are  con¬ 
tinuing  between  News  America  and 
the  Times  of  London  syndicates  (the 
latter  is  the  NAS  international  divi¬ 
sion)  and  the  Vatican  communica¬ 
tions  office  on  guidelines  for  future 
columns.” 


weekly  and  college  papers. 

And  the  Times  of  London  Syndi¬ 
cate,  News  America’s  international 
division,  has  been  distributing  WBW 
copy  overseas  since  June. 

WBW  is  a  two-year-old  feature 
syndicate  whose  stories  already 
appear  in  a  number  of  large  papers.  It 
draws  its  material  from  free-lance 
writers  throughout  the  world,  small 
magazines,  and  the  alternative  press. 
It  also  offers  a  weekly  science  and 
health  column  by  Daniel  S.  Green¬ 
berg,  editor  of  the  Science  &  Govern¬ 
ment  Report  newsletter,  and  a 
biweekly  column  by  Harper’s  maga¬ 
zine  editor  Lewis  H.  Lapham. 

“We  usually  tell  writers  we’re  look¬ 
ing  for  stories  they’d  be  nervous  ab¬ 
out  showing  their  editors,”  said 
WBW  editor  Fran  Coombs,  who  co¬ 
owns  the  organization  with  publisher 
Laura  Bernstein.  “That’s  where  the 
best  ideas  are.” 

Some  stories  from  WBW — based  at 
P.O.  Box  53174,  Washington,  D.C. 
20009 — have  included:  a  look  at 
America’s  burgeoning  tax  revolt,  a 
profile  of  love  in  the  military,  an  ex¬ 
amination  of  how  air  conditioning 
changed  the  South,  and  a  humorous 
recounting  of  the  Davy  Crockett 
craze  of  30  years  ago. 

Sport  books  coming 

A  series  of  books  designed  to 
“appeal  to  America’s  hunger  for  facts 
and  statistics”  will  be  edited  by  Sports 
Features  Syndicate  of  Marlton,  N.J. 
(see  E&P,  June  18,  1983).  The  first 
will  focus  on  professional  wrestling. 

The  Dallas-based  Vicki  Eisenberg 
Agency,  whose  clients  include  drive- 
in  movie  columnist  Joe  Bob  Briggs  of 
Universal  Press  Syndicate,  is  repre¬ 
senting  SFS  in  the  sale  of  the  books. 
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IN  BRIEF 


Delivery  problems 
for  Canadian  papers 

A  spokesman  for  the  publisher  of 
three  weekly  newspapers  in  south¬ 
western  Manitoba  says  out-of- 
province  customers  have  to  wait 
more  than  a  month  for  delivery  by 
Canada  Post  and  sometimes  issues 
never  arrive. 

“1  guess  we’re  not  very  happy  with 
the  out-of-province  delivery,”  says 
Laurie  Nesbitt,  of  Nesbitt  Publishing 
Ltd.,  which  prints  the  Shoal  Lake 
Star,  Birtle  Eye  Witness  and  Rosburn 
Review. 

Inserted  in  4,000  recent  issues,  600 
sent  outside  the  province,  was  a  sur¬ 
vey  asking  readers  to  reply  with  the 
date  their  May  and  June  issues  ar¬ 
rived. 

Although  only  28  replies  were  re¬ 
ceived,  Nesbitt  said  in  general  that  the 
mail  service  in  Manitoba  was  good 
and  outside  the  province  it  was  some¬ 
times  terrible. 

It  wasn’t  uncommon  for  subscri¬ 
bers  to  wait  one  month  in  Ontario, 
Alberta  and  British  Columbia  and  at 
least  one  subscriber  said  he  would  not 
be  renewing. 

Some  subscribers  said  they  hadn’t 


received  issues.  Nesbitt  said  the  sur¬ 
vey  results  were  mailed  to  Canada 
Post. 

College  paper 
won’t  join  boycott 

The  University  of  Calgary  student 
newspaper  won’t  join  campus  news¬ 
papers  across  Canada  in  rejecting 
advertising  from  companies  with  ties 
to  South  Africa’s  apartheid  regime. 

The  Gauntlet  will  continue  “run¬ 
ning  ads  if  they  come  in,”  advertising 
manager  Dave  Faran  said. 

Twenty-five  newspapers  in  the  57- 
member  Canadian  University  Press 
news  organization  are  boycotting 
advertising  from  major  banks,  tobac¬ 
co  and  alcohol  companies,  the 
RCMP,  the  United  States  govern¬ 
ment  and  several  U.S.  companies  and 
other  firms  with  business  ties  to  South 
Africa. 

However,  Canadian  University 
Press  does  not  ban  such  advertise¬ 
ments  in  member  papers.  Its  advertis¬ 
ing  agency.  Campus  Plus,  sends 
advertisements  from  the  boycotted 
institutions  to  newspapers  that  don’t 
object  to  them.  Some  papers  only  ban 
one  or  two  companies. 


Faran  said  economic  boycotts  “do 
more  harm  than  good”  and  the  people 
likely  to  suffer  from  a  boycott  are  not 
the  multinational  corporations,  but 
the  black  South  Africans  who  work 
for  them,  Faran  said. 

About  half  the  Gauntlet’s  advertis¬ 
ing  comes  from  Campus  Plus.  « 

ANPA  fund 
awards  minority 
scholarships 

ANPA  Foundation  announced  to¬ 
day  the  award  of  minority  fellowships 
to  12  newspaper  personnel  and  one 
university  professor.  Winners  are 
selected  twice  each  year;  the  fel¬ 
lowships  are  aimed  at  widening 
minorities’  avenues  into  newspaper 
management. 

The  fellowships  cover  expenses  for 
travel,  accommodations  and  registra¬ 
tion  fees  for  attendance  at  training 
seminars  sponsored  by  ANPA  and 
other  newspaper  organizations. 

The  foundation  has  awarded  a  total 
of  91  fellowships  since  the  program 
began  in  1981.  More  than  100  people 
applied  for  the  13  fellowships 
awarded  in  August. 


52  issues  of 

EDITOR  &  PUBLISHER 
for  less  than 
770  a  week! 


E&P— SERVING  THE  NEWS  COMMUNITY  WEEKLY  FOR  OVER  100  YEARS 


No  matter  what  your  goals  in  the  news  busi¬ 
ness,  there’s  something  for  you  every  week 
in  Editor  &  Publisher — late  news  and  fasci¬ 
nating  features  on  newspaper  reporting  and 
editing,  meetings,  events,  finance,  produc¬ 
tion,  PR  and  advertising,  plus  classified  ads 
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FILL  OUT  AND  MAIL  THIS  COUPON! 


Editor  &  Publisher 

11  West  19th  St.,  New  York,  NY  10011 

Please  send  me  Editor  &  Publisher  for  □  1  year,  *$40; 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


ANIMALS 

MONEY 

AWARD  WINNING  ANIMAL  COLUMN. 
Samples:  EARTHLINGS-Bennett,  513 
Lake  St..  Crystal  Lake,  IL  60014  (815) 
455-4999. 

"MORE  FOR  YOUR  MONEY"— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
a  13th,  Temple  TX  76501. 

BOXING 

HEALTH 

BOXING  ~  Established  weekly  column  of 
boxing  commentary.  Well  written,  pro¬ 
vocative.  Excellent  offbeat  sports  fea¬ 
ture  about  controversial,  high  interest 
subject  often  underestimated  by  editors. 
Will  cultivate  new  readership.  Won’t  cost 
much  in  space/money  for  trial.  Samples. 
Jon  Piper,  Sports  News  Service,  44  Luf¬ 
kin  Point  Rd.,  Essex,  MA  01929.  (617) 

■DON'T  LET  IT  HAPPEN'— Alcoholism 
need  not  be  a  career  and  drug  abuse  can 
be  stopped.  America's  No.  1  health  and 
social  problem  addressed  and  readers' 
questions  answered  authoritatively.  Bi¬ 
weekly.  Samples,  rates.  Executive  Direc¬ 
tor,  WTCOA,  6501,  Boeing  Bldg.,  B, 
Suite  400,  El  Paso,  TX  79999. 

768*7165. 

"SENIOR  CLINIC”.  An  experienced 

CARTOONS 

practicing  specialist  writes  America's 

AWARD-WINNING  CARTOONS,  carica¬ 
tures,  news  art,  and  illustration  to  fit  the 
needs  of  YOUR  newspaper  or  publica¬ 
tion.  Strips,  panels  and  editorials.  Mem¬ 
ber  NCS.  Bruce  Higdon,  Route  11, 
315B.  Murfreesboro.TN  37130. 

sing  the  medical  problems  of  past  mid¬ 
dle  life.  The  nation's  26  million  seniors 
now  exceed  the  teen  age  population. 
Senior  Clinic  caters  exclusively  to  this 
ever  increasing  segment  of  your  read¬ 
ership.  "Warm  witty  authoritative- 
excellent  reader  response”  (Rochester. 

EDITORIAL  CARTOONS.  16-page  cata¬ 
logue  from  “Alexander  Recycled"  ex¬ 
hibit  of  57  drawings  on  finance,  econo¬ 
mics  by  F.O.  Alexander  that  appeared 
from  1955  to  1971  in  Philadelphia 

NY  Democrat  &  Chronicle).  Weekly  60(D 
words.  Now  in  5th  year.  Samples,  rates. 

Dr.  Macinnis,  PO  Box  307,  Edmonton, 
Alberta.  Canada,  T5J  2J7,  (403)  973- 
2361. 

Evening  and  Sunday  Bulletin.  Price: 
$1.50  plus  50(  for  handling,  postage. 
Send  check  toTosubi  Group,  248  Upper 
Gulph,  Radnor,  PA  1908/. 

TIMELY  NEWS,  features  and  columns 
on  health  and  medical  topics  for  a  re¬ 
markably  low  price.  Columns  ready  to 
run  on  children's  health,  consumer 

COMPUTERS 

fitness._Weekly  package  of  6000  plus 

COMMUNICATIONS  &  COMPUTERS 
Weekly  column  providing  lively  news  & 
tutorials  to  general  audience  now  start¬ 
ing  2nd  year,  and  new  series.  First 

wolds.  Call  be  mailed  01  sent  electioiii- 
cally.  AP  style.  Send  for  sample  or  free 
trial.  International  Medical  Tribune 
Syndicate,  600  New  Hampshire  Ave. 
NW,  Washington,  DC  20037. 

FREE,  then  from  $5  each.  Pres  Childs, 

POLITICAL  COLUMNS 

PO  Box  308,  Three  Bridges,  NJ  08822 
(212)782-1134. 

NEW  RELEASES  from  all  Fedreal  Agen- 

ENTERTAINMENT 

and  Committees  mailed  daily.  $50 

CELEBRITY  INTERVIEWS,  movie  re- 

monthly  each.  Call  Dave  (202)737- 
4434. 

views,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 

PUZZLES 

Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 

DAILY  CROSSWORD  PUZZLES  by  Fran- 

GENERAL 

approximately  62-81  words.  For  sample. 

AWARD  WINNING  columnist  writing  on 

rates,  PO  Box  997,  St,  Joseph,  MO 
64502. 

your  newspaper.  For  information  and 

REAL  ESTATE 

1909  Cambridge  Rd.,  Zephyrhillis,  FL 
34248. 

"HOW  TO  BUY  A  HOME”.  13-part,  30- 
inch  series  now  running  in  The  Chicago 

MOVIE  REVIEWS 

fieds  or  as  weekend  feature.  Low  cost 

FASTEST-GROWING  COMPLETE 

IL  60648.  (312)  967-7666. 

family-oriented.  Free  trial.  Allen  Has¬ 
son,  Rt.  2,  Box  4457,  Nyssa,  OR 
97913,  (503)  372-5496  collect. 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 

“HOUSE  CALLS-Houston  Post,  Miami 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  800-word  Q&A  weekly  on  real 
estate.  11th  year,  8  national  awards. 
Edith  Lank,  240  Hemingway,  Roches¬ 
ter.  NY  14620.  (716)  473-4973.” 

Our  nth  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

OUR  FREE  FALL/WINTER  release  sche¬ 
dule  helps  you  cover  the  movies  for  less. 
Call— write;  REVIEWS  ON  REQUEST. 
PO  Box  20267,  London  Terrace  Station, 
NewYork.  NY  10011.  (212)989-6612. 

EDITOR  &  PUBLISHER 
CLASSIFIEDS 

As  effective  in  the  newspaper 
community  as  your  newspap¬ 
er's  classifieds  are  in  your  com¬ 
munity. 

BUSINESS  OPPORTUNITIES 


WELL  EQUIPPED  production  plant, 
north  central  Texas.  Web  offset  press, 
related  machinery,  composition  equip¬ 
ment.  $575K,  owner  financing  We  have 
others,  free  list.  ATN,  Inc.,  Bill  or  Ed 
Berger,  1801  Exposition  Blvd.,  Austin, 
TX  78703,  (512)  476-3950. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and  per¬ 
sonal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bol  itho,  PO  Box  7 1 33 ,  Shawnee  M  ission 
KS  66207. _ 

NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

Brokers*Consultants*Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 


CONFIDENTIAL  PROFESSIONAL  SER¬ 
VICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  & 
ASSOCIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. 

Fournier  Media  Service  Inc. 

Appra  isa  hBrokerage'Ccnsu  It  ing 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 

JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 


J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
John  T.  Cribb  (406)  266-4223 

Sales*Consulting*Appraising 


NEWSPAPER  BROKERS 


1  KREHBIEL-BOLITHO,  INC 
I  Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
I  ROBERT  N.  BOLITHO 

i  PO  Box  7133,  Shawnee  Mission  KS 
I  66207.  Office:  (913)  451-8260 
I  MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 

_ (714)  626-6440 _ 

NEWSPAPER  BROKERS 
Over  300  Newspapers  Sold 
25  Years  of  Service 
I  W.  B.  GRIMES  &  CO. 

1511  K  Street,  N.W. 

!  Washington,  D.  C.  20005 

I _ (2(32)  628-1133 _ 

I  Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
I  Box  4487,  Vancouver,  WA  98662 
i  PHILLIPS  MEDIA,  INC. 

I  Newspaper  Brokers — Consultants 
PO  Box  607,  Berryville,  AR  72616 
I  RUPERT  PHILLIPS  (501)  423-6688 

i  WAYNE  CHANCEY  CONSULTANTS 
!  PO  Box  86,  Headland  AL  36345 
j  (205)  693-2619 _ 

1  The  Midwest 

;  Newspaper  Brokets 

ROY  H0LDIN(5  &  ASSOCIATES 
Brokers-Appraisers 
Modest  rates 

P.O.  Box  212,  Galva,  II.  61434 
309-932-2270  217-784-4736 

NEWSPAPER  CONSULTANTS 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
I  Box  637,  Goochland,  VA  23063 
j  (804)  784-7000 

!  NEWSPAPERS  FOR  SALE 

!  ARIZONA  WEEKLY  community  tabloid, 

{ two  years  old.  circulation  25K,  sunny, 

I  booming  Phoenix  area.  Total  price 
i  $25,000.  (602)  938-2742.  PO  Box 
I  6034,  Glendale.  AZ  85312. 

BOISE  IDAHO  AREA  WEEKLY  -  profit- 
able-  great  opportunity  for  first  own¬ 
ership.  Fournier  Media  Services,  PO  Box 
!  5789,  Bend,  OR  97708.  (503)  389- 
j  3277. 


I  CONTROLLEDCIRCULATIONcommun- 
I  ity  newspaper,  suburbs  of  major  Texas 
metroarea.  $178K,  real  estate  optional, 
owner  financing.  Publisher  too  busy  with 
other  interests  to  fully  develop  potential. 
We  have  others,  free  list.  ATN,  Inc.,  Bill 
or  Ed  Berger,  1801  Exposition  Blvd., 

I  Austin,  TX  78703,  (512)  476-3950. 

GOODLOOKING,  PROFITABLE  mid- 
south  weekly  and  associated  shopper  in 
vibrant  market.  Priced  right  at 
I  $325,000  cash.  Financials  available 
j  only  on  visit  to  premises.  For  appoint¬ 
ment  and  other  details,  call  or  write  Jim 
Hall  Media  Services.  Inc.,  408  Elm  St., 
I  Troy,  AL  36081  (205)  566-7198. 

I 


I  SMALL  SOUTHERN  DAILY 
For  investors  or  buyers:  Five-day-a-week 
I  daily.  Fully  equipped.  For  buyers,  sale 
I  priced  at  $285,000.  For  investors,  up  to 
I  $125, OOO  needed  for  part-ownership  or 
negotiated  rate  of  return.  For  details,  call 
I  or  write  Jim  Hall  Media  Services,  Inc., 

1  408  Elm  St.,  Troy,  AL  36081.  (205) 
566-7198. 
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ANNOUNCEMENTS  ANNOUNCEMENTS  I 


NEWSPAPERS  FOR  SALE 


PROFITABLE,  growing  weekly  newspap-  EXPANDING  COMMUNITY  NEWSPAP- 
er  and  shopper  located  in  northern  New  eR  GROUP  seeks  to  purchase  exclusive 
England.  Selling  price  1  Vi  times  gross  weeklieswithSOOOormorepaidcircula- 
of  $350,000  includes  real  estate.  Cash  tion.  We  can  act  quickly  and  will  hold 
buy  out  preferred.  Please  indicate  your  your  replies  confidential.  Write  Box 
financial  ability  with  first  inquiry.  Write  8826,  Editor  &  Publisher. 

Box  9227,  Editor  &  Publisher.  - 

_  NEWSPAPER  GROUP  OWNER  is  in- 

NEAR  METRO  AREA  terested  in  acquiring  another  group  of 

Non-competitive  with  companion  shop-  newspa^rs.  Volurne  of  individual  pap- 
per,  well  equipped,  good  history,  long  must  be  above  $600,000  each  with 
time  owners,  real  estate  available,  of  $5,000,000. 

$50  000  down  Would  also  be  interested  in  large  weekly 

EASTERN  OREGON  Of  daily  operations  grossing  oyer 

Non-competitive  county  seat,  no  shop-  f  9189,  Editor 

per,  real  estate  included,  new  industries  &  Publisher. 

in  area,  20  year  owners,  $50,000  down.  PUBLICATIONS  AVAILABLE 
COUNTY  SEAT  EXCLUSIVE  pubucatiun:>  availaul^ 

Eastern  Washington,  great  for  first  time  SHOULD  YOU  OWN  a  weekly?  Read 
owner,  non-competitive,  real  estate  no  "HowtoPurchaseaNewspaperlndSuc- 
shopper,  sol^  staff,  $60,000  down.  editor— publisher— broker  Jay 

R^r^i' Yldfi  Brodell.  $22.50  to  Mountain  West  Pub 
D  (206)892-7196  q  g  junction,  Colo. 

Box  4487,  Vancouver,  WA  98662  81502 

OKLAHOMA  COUNTY  SEAT  exclusive  '  BEAL  ESTATE 

weekly,  gross  $197,000,  high  return.  - -  wi/iic - 

$190,000,  $50,000  down,  10  years,  GOVERNMENT  HOMES  from  $1  (U  re- 
10  Vi%  interest.  pair).  Also  delinquent  tax  property.  Call 

ALASKA  PUBLICATIONS,  exclusive,  (gos)  687-6000  Ext.  GH-4261  for  in¬ 
gross  $540,000,  fully  equipped.  Cash  formation. 

or  terms.  Negotiable.  - - 1 

EASTERN  MISSOURI  weeklies,  shop-  ^  U.S. A.  REAL  ESTATE 

pers  in  group,  gross  over  $1.5  million.  Farms  &  land-all  sizes!  Send  for  UN- 

full  web  plant.  Expanding,  sell  at  gross,  ITED  FARM’S  FREE  REAL  ESTATE  | 

terms  CATALOG  that  describes  farms,  land 

WISCONSIN  WEEKLIES,  and  specialty  and  other  properties  coast  to  coast. 

resort  papers,  gross  $536,000.  Growing  Thpusands  of  descriptions  and  pictures! 

area,  delightful  lakes.  Full  web  plant.  Write  for  FREE  COPY  and  tell  us  what 

Terms  you  looking  for-size,  price  range  and 

SOUTHEAST  U.S.  PUBLICATIONS,  location  preferred. 

gross  $545,000.  Growing.  Terms  avail-  UNITED  FARM  AGENCY,  INC.,  612-JA 

able  West  47th  St.,  Kansas  City,  MO  641 12.  ] 

MAJOR  IOWA  WEEKLIES  in  one  mrket,  Ph.  TOLL-FREE:  1-800-821-2599. 

gross  $2.3  million,  excellent  cash  flow,  Mon.  thru  Fri.  j 

full  web  plant.  $2.5  million  price  in-  — 

eludes  real  estate.  Terms.  SHOPPING  GUIDES 

COLORADO  COUNTY  SEAT  unopposed  - 

weekly,  gross  $228,000.  Price  SURVIVAL  KIT  FOR  FREE  PAPERS 
$300,()00  includes  $60,000  building.  Bright  ideas  to  fight  off  competition  and 
Terms  •'aap  your  paper  healthy  through  the 

MISSOURI  DAILY  and  shoppers,  un-  1980’s.  Ways  to  combat  TMIT  and 
opposed.  Gross  $1,145,000.  Growth  broaden  your  display  and  classified 
city.  Terms.  base-  Plus,  new  ways  to  extract  revenue 

SOUTH  CENTRAL  CALIFORNIA  weekly  from  readers.  Publishers  call  or  write- 
and  shopper,  gross  $232,700.  Price  EstilCradick,  Consit.  to  Publishers,  950 
$260,000,  $75,000,  down,  15  years,  Parkwood  Dr.,  Dunedin,  FL  33528, 
11%  (813)733-1678. 

For  information  write:  — — ■ 

ROBERT  N.  BOLITHO  iMnllQTDV 

PO  Box  7133,  Shawnee  Mission  I  n  ■ 

x^’^^^^6207  services 

The  Navajo  Times  TODAY,  a  five-day 

morning  newspaper,  is  for  sale.  In-  f'lPf'lll  ATION  SPBVICPS 

terested  parties  should  contact  Mark  ClflCULATION  itHVICtb 

Trahant,Publisher^^atPpBox31C),Win-  qaiLIES,  WEEKLIES,  NON-DAILIES. 

(602)  871-  The  most  trusted  and  respected  circula- 
5400.  lion  professional  on  the  national  and  in- 

u.r  ITC  IM  mKic  ■> -  temational  level  (and  still  growing). 

WE  SPECIALIZE  IN  ZONE  3  KEVIN  S.  PAPPERT,  (313)  683-2963. 

Tell  us  your  wants  &  needs.  Circulation  Consultant  for  newspapers. 

Edwin  0.  Meyer  Associates,  Inc.  i  cwic  cai  co  or.  i  ci  tu  «■ — : - TT 

PO  Box  637,  Goochland,  VA  23063  LEVIS  SALES  SELLS!  The  finest  quality 

_  new  home  delivery  customers  via  tele- 

ZONE  6  weekiv  suburban  and  shoooer.  phone  sales  and  t»y  crews,  national  re- 


NEWSPAPERS  WANTED 


EQUIPMENT  &  SUPPLIES 


CAMERA  A  DARKROOM 


SQUeeze  Lenses  for  SAU/TAB,  fixed  low 
%  shrink  or  2  to  25%  computer-aided 
variable  for  quick  and  easy  dimension 
control.  Also  REPAIRING  and  OPTIMIZ¬ 
ING  of  process  camera  lenses.  Herb 
Carlbom  at  CK  Optical,  PO  Box  1067, 
Redondo  Beach,  (5a  90278.  (213)  372- 
0372 


SERVICES 

CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 


CIRCULATION  SOFTWARE  j 

CIRCULATION  $1395.  Address  labels,  I 
subscription  postcard  billing,  PO  statis-  | 
tics;  paid/free/totaf-market/ 
combinations.  IBM  compatible; 
TRS801II,  4,  4P.  Demo  disk  $50-  I 
refundable.  Free  brochure.  BURCO  Sys-  I 
terns,  Inc.,  PO  Box  68,  Gridley,  CA  ' 
95948.(916)846-3661.  I 

CIRCULATION  SUPPUES  ' 

WE  MANUFACTURE  street  corner  news-  I 
paper  stands  for  vendors  in  Midwest  | 
area,  4ft  x  6  ft  steel  stands  with  service  > 
window  sliding  entry  door  $595.00. 
F.O.B  BARKER  METALCRAFT,  1701  ' 
W.  Belmont,  Chicago,  IL  60657.  (312)  I 
248-1115. 

COMPUTER  SOFTWARE 

NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial  j 
accounting  systems  for  small-to-  i 
medium  sized  newspapers.  Includes  j 
advertising  accounts  receivable  with  ! 
billing  and  history  reporting,  accounts  I 
payable  and  payroll,  each  fully  inter-  { 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft-  I 
ware,  NCR  Tower  computer,  2  terminals,  ! 
printer  and  on-site  operator  training.  I 
DAILY  CIRCULATION  SYSTEM  PRICE  i 

I. 5000  $23,803  I 

II. 16,500  $28,953  I 

III. 27,500  $45,154  i 

IV. 50,000-1-  $65,758-1- 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix  Sys-  1 
terns,  (505)  326-7143  or  write  to  101  . 
E.  3()th  St.,  Farmington,  NM  87401.  i 

PROBLEM  WITH  your  billing?  Our  pub-  j 
lisher  developed  packages  will  fit  easily  I 
into  your  office.  Single  or  multi-zone  ver-  j 
sions  available  for  the  IBM  PC  or  TANDY  i 
microcomputers.  Our  BASIC-400  starter  i 
system  costs  under  $6000.  This  in-  i 
eludes  the  computer,  printer  and  billing  j 
software  for  up  to  400  customers.  Call  or  ! 
write  to  Jim  Sutton  or  Steve  Kuckuk,  i 
Publisher  Control  Systems.  223  W  5th,  | 
Shawano  Wl  54166;  (715)  526-6547.  i 


EQUIPMENT  ft  SUPPLIES 


MAILROOM 


Kirk-Rudy  4  pocket  inserter.  Equipped 
to  add  label  heads.  Cost  new  $28,2(^.  1 
year  old  will  sell  for  $20,500.  GolfCoast 
Press  (813)597-2134. 

Muller  227  inserters,  231  stackers 
Muller  259  counter/stackers 
Muller  288  counter/stacker 
Ferag  HS-80  counter/stackers 
Signode  MLW  2EE  strapper 
I0A8  bottom  wraps 

ONE  Corporation/ Atlanta 
(404)  458-9351  Telex  700563 


MULLER  227  inserter,  auto  reject  fea¬ 
ture,  3  inserts  into  main  jacket.  Includes 
on-line  231  compensating  counter 
stacker. 

ONE/Atlanta  (404)  458-9351 

•  24-P,  48-P  and  72-P  SHERIDAN/ 
HARRIS  STUFFERS  Guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  FOP  SALE:  New  manufactured  fold 
first  delivery  beds  for  Harris/Sheridan 
stuffers. 

•  WANTED  TO  BUY:  48-P  and  72-P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CONSUL¬ 
TANT;  (713)  468-5827. 

STEPPER  6  pocket  Newspaper  Collator/ 
Quarterfolder,  new  September  1984  - 
Best  Offer-  Doug  Smith  (215)  547- 
4210. 

CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45°  and  9(7*  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


WE  SPECIALIZE  IN  ZONE  3  KEVIN  S.  PAPPERT,  (313)  683-2963! 

Tell  us  j(Our  wants  &  needs.  Circulation  Consultant  for  newspapers. 

Edwin  0.  Meyer  Associates,  Inc.  i  cwic  cai  co  or.  i  ci  tu  «■ — : - TT 

PO  Box  637,  Goochland,  VA  23063  LEVIS  SALES  SELLS!  The  finest  quality 

_  new  home  delivery  customers  via  tele- 

ZONE  6  weekly  suburban  and  shopper.  Phone  sales  and  toy  crews,  n^ional  re- 
Both  well  established  in  growing  metro  action  call;  (201)  966- 

market.  Excellent  retail  prospects.  Send  _ 


inquiries  to  Box  9065,  Editor  &  Pub¬ 
lisher. 

ZONE  8  WEEKLY.  Well-established  in 
competitive  market.  Located  in  comfort- 


ENGINEERING  A 
INSTALLATIONS 

Dan-Bar  Industrial  Contractors 


able,  progressive  mountain  town  of  I  We  Install,  Move  and  Remove  Printing 
16,000.  Near  national  wilderness,  great  I  Equipment.  Total  Turn  Key  Job 
hunting,  fishing  and  outdoor  opportuni- 1  Riffiing-Electrical-Pipping.  (305)  293- 
ties.  We’ve  built  the  product  up,  and  are  \  4985. 
now  going  to  larger  paper.  Projected 

1985 gross $60,000.  Box 9236,  Editor  FQM|pMPMT 
&  Publisher.  !  _  ___ 

_  &  SUPPLIES 


PUBUCATIONS  FOR  SALE 


SEMI-MONTHLY  tabloid  magazine,  well 
established  on  economically  booming 
coast.  $58,000.  PO  Box  364,  Beaufort, 
NC  28516,  (919)  726-2837. 


CAMERA  A  DARKROOM 

C.K.  Optical  7%  Squeeze  lenses 
$3,000.  Call  Jerry  (703)  862-4139. 


_ MAILROOM _ 

NEW  TYING 
MACHINES 
$12,400.00 

A  limited  number  of  Power 
Strap  PSN-2  automatic  tying 
machines  (25  to  28  BPM) 
available  immediately  with  a 
limited  warranty.  Installa¬ 
tion  and  parts  support  avail¬ 
able.  High  speed  model  with 
side  guides  and  bundle  stops  - 
$13,900.00. 

HALL  SYSTEMS,  INC. 

24400  Sperry  Drive 
Westlake,  Ohio  44145 
(216)  835-0700 


i  CHESHIRE  Labeling  Machine  -  Zip  Sor- 
j  ter  &  Counter  Stacker,  12  ft.  conveyor, 
I  extra  vaccuum  pump,  newspaper  set-up, 
I  heatwheel,  etc.  new  November  1984  - 
i  Doug  Smith  (215)  547-4210. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (800) 
527-1668  or  (214)  357-0196. 

_ COMPUTERS _ 

ITEK  720  Computer  System  with  2-32K 
computers  (core  planes),  2-lOMB  disc 
drives,  nine  Delta  Data  VDTs  plus  other 
peripherals.  Also  two  Itek  Mark  III  ^pe- 
setters.  Contact  Dale  Eberly  at  (717) 
264-6161  fo  details. 

FOR  SALE 

New  twin  star  washout  unit  NAPP  system 
for  twin  star  plate  processor.  Never  used. 
For  more  details  calls  Best  Publishing 
Co.,(213)  548-4545. _ 

_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner.  Santa  Ana  CA  92704 
_ (714)  556-7130 _ 

PHOTOTYPESETTING 


AM,  CG  TYPESETTERS:  Buy.  Sell,  Rent 
$150  month  and  up.  Brokerage  10%. 
30  day  warranty.  Weber  (216)  729- 
2858. 


EDITOR  &  PUBLISHER  for  September  21,  1985 


EQUIPMENT  ft  SUPPLIES 


PHOTOTYPESETTING 


Replace  your  agira  MDT-350  Terminals 
Witt)  new  MDC-3w's;  Now  comparably 
priced!  Call  Inland  today.  1-800-255- 
6746. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber.  (216)  831-0480 


UNISETTER  HR.  $5500; 

UNISETTER  LR.  $5000; 

UNIFIED  COMPOSER.  $1250; 
VIDEOSETTER  UNIVERSAL  With  DCS 
Controller.  $9750. 

BOB  WEBER  (216)  831-0480 


COMPEDIT  6400  DIGITAL.  $16,000; 
COMPEDIT  5900.  150  LPM.  Extended 
Memory.  PMA.  $8000; 

COMPEDIT  5810.  $8500 
BOB  WEBER  (216)  831-0480 


EditWriters  7500.  7700  and  7700  Re¬ 
conditioned  and  Warranted.  Available 
Immediately.  New  Low  Prices  includes 
delivery!  Call  toll-free  1-800-255- 
6746.  Inland  Printing  Equipment.  Your 
Quality  Dealer  for  fifteen  yrars. 


EDITWRITER  7500  II  HR.  Unisetter. 
3M0T350’s.  2MDR’s  (914)297-3723. 


EDIT  7700  HR.  $7750; 

EDIT  7500  LR.  4  Strips.  $6350; 
EDIT  2750.  DD.  REV  D.  $2750; 
EDIT  1750.  REV  D.  $2250. 

BOB  WEBER  (216)  831-0480 


LINOTRON  202.  700  LPM.  High  Res.. 
Rev.  Video.  Parallel  Interface,  10  Meg 
Hd.  $23,000; 

CG  8600  WITH  DUAL  INTERFACE. 
PMA,  $23,500. 

BOB  WEBER  (216)  831-0480. 


METRO-SETS 

3  in  excellent  OMrating  condition.  2 
have  new  CRTs.  One  with  Iqgo  scanner. 
The  others  have  extended  disc  for  logos. 

Package  Includes: 

3  Metro-sets  with  logo  attachments 
One  of  every  power  supply  including 
High  Voltage. 

29  Fonts 
1  103  Disc  Drive 
Assorted  spare  boards 
All  equipp^  with  32K  AUX 
TTY  and  Controller 

If  interested  contact  Ernie  Foito  (203) 
333-0161  Ext.  245. 


MCS  10  8400.  Rev  F.  2  Term..  4  Flop¬ 
pies,  768K,  Ruling,  MCO.  Power  Page, 
enhanced  Hyphen.,  80  Fonts, 
$33,000. 

BOB  WEBER  (216)  831-0480. 


MCS  10  8216  HR,  256K,  Ruling, 
$11,900; 

MCS  5  8212  HR,  Ruling,  PMA,  13 
Fonts,  $7500; 

EDIT  7900  HR  Phototypsetter  and  2750 
Terminal,  $8000. 

BOB  WEBER  (216)  831-0480 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least" 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


2961's,  4961's  tvK)  KDT’s.  (703)  862- 
4139.  Fire  Sale  Prices! 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER.  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 


EQUIPMENT  ft  SUPPLIES 


PHOTOTYPESETTING 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


COLOR  SCANNER  FOR  SALE  -  DS  SG 
1000.  Ideal  for  newspaper.  Produces 
high  q^lity  scans  easily  and  economi¬ 
cally.  Easy  set-up  and  training.  Excellent 
condition.  $16,500  or  best  offer.  Call 
Jim  or  Jon  at  (412)  652-2237. 


COMPUGRAPHIC  Powerview  10  and 
8400  typesetter.  Great  add  setting  com¬ 
bination.  Have  4  will  be  selling  2.  Call 
Peter  Haggerty  (617)933-3700. 


2  Compugraphic  Universal  Videosetter's 
available  October.  RLO,  reader-dataport 
interface,  spare  parts.  Under  service 
contract.  (913)823-6363  extension 
314. 


COMP  IV  B  HR.  $4500; 

COMP  JR.,  Suppled,  $1000; 

COMP  IV  B  HR  (Model  48),  4  Strips. 

S-Proc.,  Parts  Kit.  $4500. 

BOB  WEBER  (216)  831-0480 

COMP  IV  B  LR,  Excellent,  $4850; 
COMP  IV  B  HR.  (Model  88).  $4000; 
COMP  II,  Supported,  Parts  Kit,  $1500. 
Bob  Weber  (216)  831-0480 


PRESSES 


4/COLOR 

SEPARATIONS 

FOR 

NEWSPAPERS 


ONE  MAN 
DEPARTMENT 
WITH  A  BARGAIN 
PRICED  COLOR 
SCANNER  FROM 
SCANTRONIX 

$59,500 

PRICE  INCLUDES 
FULL  WARRANTY 


INSTALLATION 


TRAINING 


SET  UP  FOR 
NEWSPAPERS 


CALL  GARY  AT 
(213)  829-5022 


EQUIPMENT  ft  SUPPLIES 


PRESSES 


Goss  2  Unit  Signature  -  22-y4"  C.O.  -  | 
narrow  Gap-half,  quarter,  cross  perf., 
double  parallel  folder  - 10'  Offen  2  web 
dryer  with  2  pass  chill  -  2  Butler  B-700 
splicers  -  Available  January  1986. 

Goss  SSC  4  HI  -  21-W’  C.O.  -  Vertical 
oven  and  chills. 

Suburban  900  series  Units  -  floor/ 
stacked. 

Suburban  900  series  quarter  folder  for 
exchange. 

Urbanite  900  series  quarter  folder. 

4  Urbanite  Units  and  SU  Folder. 

Scott  -  3  units  and  3:2  folder  (1960) 
with  Goss  MKI  Headliner  unit  (1968) 
with  color  hump  -  22-Va"  C.O.  55"  Web 
3  Rollstands  - 1  Goss  reel  and  tension  - 
Cutler  Hammer  conveyor  -  Available 
September  1985. 

ATF  -  4/5  Units  and  Folders  with  heat 
equipment. 

Color  King  -  8  units  2  KJ8  Folders  - 
Available  January  1986. 

VI 5A  Units  -  Three 

CONTACT 

E.  Buck  &  Sons  Company 
(312)  586-9194 

In  joint  venture  with: 

International  Press  Services 
(404)  451-8852 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

Daily  King  II,  6  units,  KJ6A  folder,  new 
1977-79.  Very  good  mechanical  condi¬ 
tion.  November  delivery. 

ONE/Atlanta _ (404)  458-9351 

Harris  6  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

104  Count-O-Veyors  completely  rebuilt 
Harris  V-15-A  add  on  units 

6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 

(203)  264-1802  Telex  140186 

Double  3-2  Goss  Imperial  folder 

Double  out  delivery 

22  %  cutoff  with  baloon  former 

Disk  folder  has  been  magnafluxed  (no 

cracks) 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


HARRIS  Heatset  N40  (845)  6  units,  22 
V4"  cutoff,  2  folders,  tec  oven  with  chill 
rolls,  Martin  Infeeds,  3  former  rollers,  3 
flying  caster  recently  rebuilt. 

IPEC  INCORPORATED 
97  Marquardt  Dr.,  Wheeling,  IL  60090 
(312)  459-9700  Telex  206766 


EQUIPMENT  ft  SUPPUES 


PRESSES 


Color  King  2  and  4  unit  with  folder 
Goss  HV  4  and  8  unit 
Goss  Suburban  2  unit  with  quarterfold 
Damco  Equipment  (212)  570-6442 

Harris  2  unit  V-15-A  completely  refur¬ 
bished 

Harris  4  unit  V-15-A  completely  refur¬ 
bished 

Harris  V-15-A.  B25  add  on  units 
6-position  stacked  roll  stand  with  rewin¬ 
der  and  self  contained  hoist  for  Harris 
V-15-A  press 

Harris  V-15-A  parts  in  stock 
Paper  dollies  for  Goss  presses 
MIRACLE  INDUSTRIES  INC. 
(203)  264-1802  Telex  140186 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 

7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  Vi-‘/4  folder  50  horsepower  1979 

1- SC  combination  ‘/i-*/4-D/P  40  horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  Vi-‘/4  folder  25 
horse  powerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELUNEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices. 

OFFSET  WEB  SALES.  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


Goss  Metro,  4  units,  half  deck 
Urbanite  1,000,  9  units 
Urbanite  1,000,  5  units,  3  color 
Urbanite,  7  units 
Urbanite  22"  cutoff,  7  units 
Urbanite  unit,  3  colors,  folders 
SSC  Community,  4  units 
SSC  21  Vi".  4  High.  Heatset 
SC  Community,  10  units  (2  stacked) 
SC  Community,  9  units  UOP,  1975 
SC  Community,  7  units,  1971 
SC  Community,  6  units,  1973 
SC  Community  units  and  folders 
Suburban  15(}0,  7  units 
HARRIS  1650,  5  units 
845,  12  units  1979 
845,  5  units  1979 
V25,  8  units  JF25,  heatset 
V25,  8  units  JF25,  1973-79 
V15D.  8  units  JF25,  1983 
V15C.  6  units  1978 
VI 5A,  2  units  JF7,  tall  former 
COLOR  KING,  4  units.  KJ6,  1981 
News,  6  units.  KJ6,  1972-79 

ONE  CORPORATION/Atlanta,  GA 
(404)  458-9351  Telex  700563 


GOSS  SSC  3  units  21-1  /  2"  cutoff  end 
folder  and  drive.  New  1983. 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)459-9700  Telex  206766 
GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 

3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 
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EQUIPMENT  &  SUPPLIES 


PRESSeS 


PRESS  EQUIPMENT 

4  Unit  CommuniW  with  Comm- 
uni^  folder.  Mra  in  1974, 
equipped  with  20  H.P.  motor 
and  drive.  Available  immedi — 
ately  located  in  the  Midwest. 

4  Unit  Community  with  Community 
folder  Mfg  1972  equipped 
with  50  H.P.  motor  and  drive,  can 
be  seen  in  Lenexa,  Kansas. 

2  V-15A  add-on  units,  Mfg  1968, 
available  "as  is"  or  fully 
reconditioned. 

7  Unit  Urbanite:  6  mono  color 
color  units;  1  tri-color,  Vi 
page  folder;  22.80  cutoff 
on  RTP’s,  sold  as  a  complete 
press  or  add-on  units.  Fully 
reconditioned  or  "as  is”  avail¬ 
able  now. 

4  Unit  Solna  RP36  Commercial  web 
press  with  combination  folder, 
can  be  used  for  newspaper  and/or 
commercial  applications. 

1  Goss  Cosmo  add-on  unit. 

Stacked  position.  Available  now, 
1974  vintage.  1  Goss  uniflow  (2:1) 
double  folder;  1  Goss  digital  3-arm 
reel,  tension  and  paster. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


HOE  COLORMATIC  -  22  %"  cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
HOE  COLORMATIC  -  22  V4"  cutoff 
8  -units 

1  -  double  3:2  folder 

5  -  color  cylinders 
1  -  color  halfdeck 

8  •  fully  automatic  reels 
G.E.  motors  and  drive  -  3  years  old 
GOSS  MARK  I  -  22  %"  cutoff  (storage) 

6  -  units 

1  -  double  folder 

1  -  halfdeck  (extra  halfdecks 

available) 

6  -  Goss  reels 
GOSS  COSMO 

Add-on  unit,  stacked  position 
Available  now,  1974  vintage. 
MISC.  EQUIPMENT 

Goss  angle  bars  -  A80  and  A82 
Goss  color  halfdecks  -  A80 
5  Goss  digital  reels 
4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23  9/16" 
cutoff) 

Goss  double  portable  ink  fountains 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


QUALITY,  RELIABILITY,  VALUE 
Goss  SSC  Community,  1980.  7  units,  1 
UOP,  folder  with  upper  former.  Available 
October. 

Goss  SC  Community,  1976.  10  units 
(includes  2  upper  units),  folder  with  tab¬ 
loid  stitcher.  Available  January. 

Goss  Urbanite,  #U-1248.  5  units,  3- 
color  unit,  half/quarter  folder.  Available 
November.  Upper  former  if  required. 
Harris  V25,  1978.  13  units,  RBI  (8 
web)  folder,  8  Martin  splicers.  Available 
March. 

Harris  V15A,  1976.  8  units,  JF  7  folder 
with  upper  former.  Available  February. 
M.A.N.  Uniman  2/2,  1983.  4  units,  1 
color  deck,  half  folder,  3  M.E.G.  DME-2 
splicers.  Available  October. 

ONE  Corporation/Atlanta,  GA 
(404)  458-9351  Telex  700563 


MERGENTHALER  PACER  36”  web 
offset  press,  with  5  units,  Mogul  folder, 
40  hp,  extra  unit  for  parts.  (915)  532- 
2033. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 
Double  3-2  Goss  Imperial  folder 
balloon  formers  C.O.  22  V4". 

Complete  6  units  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  fQlder-22  V4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machine^  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


WEB  PRESSES 

HARRIS  V15A  3  units  excellent  condi¬ 
tion.  All  new  rollers. 

COLOR  KING  4  units  double  parallel  fol¬ 
der.  (408)  289-1400. 


CompuWriters:  Juniors,  48,  88,  IV-B. 
Reconditioned  and  Warranted.  Call  toll- 
free  1-800-255-6746.  Inland  Printing 
Equipment.  Your  Quality  Dealer  for  fif¬ 
teen  years. 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 
GOSS  COMMUNITY 
Complete  presses  or  individual  compo¬ 
nents 

HARRIS  COTTRELL 

I  8-V25  press  heatset,  2  pass  tec  hot  air 
dryer  with  chills,  combination  Vz-Vt 
D.P.JFl  folder,  press  new  1978-79  2 
butler  splicers. 

8-V25  1973-79  JFI  2:1  folder,  2  but¬ 
lers,  2  manual  roll  stands. 
ACCESSORIES 

VI 5A  upper  former,  1977  complete,  ex¬ 
cellent  condition 
2-Martin  splicers  1200  FPM 
Custom-built  rotary  trimmer 
Ribbon  deck-1  Webb-3-ribbon 
WANTED  TO  BUY 

Goss-Harris-King  presses  and  acces¬ 
sories. 


EQUIPMENT  I.  SUPPLIES 


PRESSES 


HARRIS 

845,  4-8  units,  1973,  1979. 

V-22,  4  units,  1970. 

V-15A,  4  units,  1972. 

GOSS 

URBANITE,  1200  series,  9  units  pas¬ 
ters. 

URBANITE,  1000  series,  8  units,  pas- 


Newsking,  6  units,  KJ8  folder 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex:  130326 


WANTED  TO  BUY 


HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


WANTED  TO  BUY  Spartan  II  Camera. 
(703)  862-4139.  Call  Jerry. 


WANTED  TO  BUY 

Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation. 
Must  be  in  good  operating  condi¬ 
tion.  Reply  Box  8280,  Editor  & 
Publisher. 


ROLL  THE  PRESSES! 

E&P  CLASSIFIEDS 
We  move  machinery! 

If  you  have  a  used  press  (or  other 
equipment)  standing  idly  by,  put 
it  back  into  production!  Perhaps 
you  can’t  use  that  particular 
equipment— but  we’ll  bet  you 
could  sure  use  the  space  it  occu- 
pies.  Consider  the  dozens, 
perhaps  hundreds  of  square  feet 
being  iost  in  storage  of  unused 
equipment.  Now  iook  at  the 
space  occupied  by  each  single 
piece  of  equipment  on  this  page! 
Space  is  money — hundreds  of 
doilars  worth  of  your  space  can 
be  opened  up  for  as  littie  as 
$3.00  a  line  of  our  space!  We’l! 
put  that  equipment  back  into  pro¬ 
duction  for  you  in  someone 
else’s  plant— and  produce  a  pro¬ 
fit  for  you  to  boot! 

EDITOR  &  PUBLISHER 
CLASSIHED 
ADVERTISING 

(212)  675-4380 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  the  identity  of  an  E&P  box  holder. 
However,  if  you  don’t  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your  reply  in  an  en¬ 
velope  addressed  to  the  box  holder.  Attach  a  note  listing 
newspapers,  groups  or  companies  you  don’t  want  the 
reply  to  reach;  put  the  reply  and  note  in  an  envelope 
addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. _ 


HELP  WANTED.  .  . 


(Call  us  before  you  trade!) 
Call  for  installation  prices. 


OOSS  BfETRO 
UNITS 

•22  Cutoff 
•55”  or  58”  web  width 
•Pump  and  rail  inking  system 
•Arranged  for  60,000  P.P.H. 
•Polder,  double  2:1,  22 
cutoff 

•Detailed  Specifications  avail¬ 
able 

All  equipment  in  storage 
and  priced  for  immediate 
sale,  delivery  and  installa-' 
tion. 

Contact:  Ken  Kniceley 
Charleston  WV  Newspapers  ‘ 
(304)348-5118 


ACADEMIC 


ADRIAN  COLLEGE,  a  1200-student 
liberal  arts  college,  has  a  tenure-track 
position  for  a  journalist  with  an  interest 
in  the  humanities.  The  twelve-hour  load 
includes  freshman  English  classes.  The 
journalism  instructor  will  have  an  oppor¬ 
tunity  to  develop  a  small  program  with  a 
good  placement  record.  For  more  in¬ 
formation,  write  to  James  Borland, 
Chair,  English  Department,  Adrian  Col¬ 
lege,  Adrian,  Ml  49221.  Deadline: 
November  1,  1985. 


ASSISTANT  PROFESSOR  to  teach 
course  in  photography  and  graphic  arts. 
Professional  experience  required,  Ph.D 
preferred.  Major  involvement  with 
undergraduates  in  news-editorial  and 
public  relations  sequence.  Duties  in¬ 
clude  teaching,  academic,  advising  and 
professional  creative  work  or  research. 
Send  credentials  by  Nov.  1,  to  Photogra¬ 
phy  Search  Committee,  School  of  Jour¬ 
nalism,  University  of  Tennessee,  Knox¬ 
ville,  TN  37996-0330.  UT  is  an  Equal 
Opportunity  Employer  and  actively  seeks 
responses  from  members  of  minority 
groups  and  from  women. 


ACADEMIC 


;  JOURNALISM 

!  Advanced  Assistant  or  /Associate  Profes- 
j  sor  with  Ph.D.  who  would  be  interested 
I  in  assuming  leadership  of  a  growing 
I  Communication  Arts  Department  in  a 
!  Jesuit  liberal  arts  college  on  the  Gulf 
j  Coast.  Applicant  shoul  have  a  back- 
I  ground  in  Mass  Communication.  Prim- 
I  ary  teaching  emphasis  -  Print  and/or 
Broadcast  Journalism.  Spring  Hill  Col- 
'  lege  emphasizes  quality  pre- 
j  professional  programs  in  the  context  of  a 
I  strong  liberal  arts  curriculum;  teaching 
!  ability  is  a  prime  consideration  in  faculty 
I  appointments. 

I  Position  opens  August  of  1986.  Send 
I  curriculum  vitae,  three  letters  of  recom- 
I  mendation  and  copies  of  transcripts  and 
any  other  supporting  material  to:  Tom 
1  Loehr.  Chairman  Communication  Arts 
i  Department,  Spring  Hill  College, 

I  Mobile,  Alabama  36608.  Deadline  for 
I  applications  is  November  1,  1985.  An 
I  Equal  Opportunity  Employer. 


E&P 

CLASSIREDS 
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HELP  WANTED 


ACADEMIC 


PHOTOJOURNALISM  -  Seeking  indi¬ 
vidual  with  a  strong  professional  stand¬ 
ing  and  background  for  professionally 
oriented,  ACEJMC  accredited  Photojour¬ 
nalism  sequence  in  the  Department  of 
Journalism.  Candidates  should  have  an 
advanced  dewee  but  extensive  experi¬ 
ence  may  substitute.  Salary  and  rank 
depend  on  qualifications  and  experi¬ 
ence.  Position  available  August,  1986. 
Send  letter  of  application,  resume, 
transcript  and  three  letters  of  recom¬ 
mendation  by  December  6,  1985,  to 
Office  of  Academic  Affairs,  Photojour¬ 
nalism  Search,  Western  Kentucky  Uni¬ 
versity,  Bowling  Green,  KY  42101.  An 
affirmative  action,  equal  opportunity 
employer. 

Boise  State  University  is  seeking  an  As¬ 
sistant/Associate  Professor  of  Com¬ 
munication  with  a  solid  and  diverse 
background  in  human  communication 
who  also  is  prepared  to  teach  a  variety  o1 
journalism  courses,  such  as  reporting 
and  newswriting,  graphics,  ethics  and 
law,  photo  communication,  mass  com¬ 
munication  and  society,  feature  writing, 
etc.  This  person  may  also  be  assigned  tc  { 
supervise  a  campus  newspaper.  Qual¬ 
ifications;  Ph.D  in  communication,  jour¬ 
nalism,  or  mass  communication;  com¬ 
petence  in  and  commitment  to  under¬ 
graduate  teaching;  ability  to  implement 
and  supervise  a  20  station  VDT  instruc¬ 
tional  journalism  lab  and  a  computer 
print  and  media  graphics  lab;  profes-l 
sional  print  journalism  experience.  Sal¬ 
ary:  $18,000-25,000.  Closing  date: 
January  25, 1986.  Starting  date;  August 
15,  1986. 

Send  application,  official  transcripts, 
and  at  least  three  letters  of  recom¬ 
mendation  and  other  supporting  docu¬ 
mentation  to:  C.  Harvey  Pitman,  Acting 
Chair,  Department  of  Communication, 
Boise  State  University,  1910  University 
Drive,  Boise  ID  83725.  EO/AA  Institu¬ 
tion. 

JOURNALISM:  Visiting  Assistant  Pro¬ 
fessor,  to  teach  basic  communications, 
writing,  and  editing  courses.  Position 
either  January  1986  or  September  1986 
through  May  1987,  with  the  possibility 
of  summer  school  teaching.  Competitive 
salary;  attractive  fringe  benefits;  small 
classes.  Minimum  of  masters  degree  re¬ 
quired;  teaching  experience  and  some 
professional  experience  preferred.  Send 
letter  of  application.  Vita  and  names  and 
addresses  of  three  references  by  October 
31  to  James  Neal,  Interim  Head,  Depart¬ 
ment  of  Journalism,  Butler  University, 
4600  Sunset,  Indianapolis,  IN  46208. 

Equal  Opportunity/Affrimative  Action 
Employer 


HELP  WANTED 


ADMINISTRATIVE 


BUSINESS  MANAGER  with  general 
manager  potential.  Advertising  or  edito¬ 
rial  background  preferred  with  good 
knowledge  of  financial  operations  for 
fast  growing  Cape  Cod  weekly.  Send  re¬ 
sume  and  salary  requirements  to  Box 
9245,  Editor  &  Publisher. 

CORPORATE  NEWSPAPER 
SUPERVISOR 

If  you  have  had,  or  are  interested  in, 
corporate  management,  we  would  like  to 
talk  with  you.  We  will  be  adding  a  corpo¬ 
rate  supervisor  to  our  management 
team. 

This  person  should  have  a  well  rounded 
publisher  background,  with  good  under¬ 
standing  of  budgeting  and  financial 
management. 

As  a  corporate  supervisor  you  will  direct 
7  daily  newspapers  in  all  phases  of  news¬ 
paper  management  and  will  travel  to 
these  newspapers  on  regular  basis.  The 
newspapers  to  be  supervised  are  all 
under  25,000  circulation  and  are  lo¬ 
cated  in  the  East. 

If  you  are  ready  to  take  on  a  new  assign¬ 
ment.  supervising  several  newspapers, 
have  a  good  total  newspaper  back¬ 
ground,  and  are  willing  to  do  some  travel¬ 
ing,  please  contact  us  as  soon  as  possi¬ 
ble.  Send  replies  to  J.  Allan  Meath,  Ex¬ 
ecutive  VP.  Park  Newspapers.  Terrace 
Hill,  PO  Box  550,  Ithaca,  NY  14851.  Of 
course,  all  replies  will  be  held  in  strictest 
confidence.  We  are  an  Equal  Opportun¬ 
ity  Employer. 


DIRECTOR  OF 
PROGRAMMING  SERVICES 


LENOIR-RHYNE  COLLEGE,  a  private, 
four-year  college  owned  and  operated  by 
The  Lutheran  Church  in  America  invites 
applications  for  a  ten  year  track  position 
in  mass  communications  effective  Janu¬ 
ary  7. 1986.  Ph.D  preferred  professional  | 
experience  as  video  artist  or  journalist 
desirable.  Appointment  as  assistant  or  { 
associate  professor  rank.  Primary  duties  | 
will  include  teaching  courses  in  mass  | 
communications,  communications  the¬ 
ory  and  law.  Orientation  of  degree 
should  reflect  academic  credentials  in  | 
television  production-direction  and  or  ; 
journalism-script  writing.  One  quarter  { 
release  time  to  pursue  creative  work  in  | 
video  or  journalism  with  student  majors  | 
in  communications  program.  Salary  de¬ 
pending  on  qualifications  and  experi¬ 
ence.  Send  resume,  transcripts,  and 
name  and  full  addresses  of  three  refer¬ 
ences  by  October  10,  1985  to: 
Dr.  Robert  L.  Spuller,  Vice  President  and 
Dean  of  Academic  Affairs,  Box  7420, 
Lenoir-Rhyne  College,  Hickory  NC 
28603.  Lenoir-Rhyne  College  is  an 
Equal  Opportunity  Employer. 


We  are  a  recognized  leader  and  major 
supplier  of  software  for  the  publishing 
industry.  On-going  expansion  has  cre¬ 
ated  the  need  for  a  director  of  program¬ 
ming  services  in  our  Los  Angeles,  CA 
office. 

We're  seeking  a  seasoned  professional 
with  newspaper  experience  in  business 
and  production  systems.  Must  have 
three  to  five  years  experience  managing 
large  R&D  projects.  Candidate  must 
have  a  proven  track  record  with  a  large 
metropolitan  daily.  IBM,  COBOL  experi¬ 
ence  is  also  a  necessity. 

In  return  for  your  top  notch-skills,  we're 
offering  a  competitive  salary,  company 
paid  benefits,  and  a  stimulating  environ¬ 
ment.  Please  send  your  resume  with  sal¬ 
ary  requirements  in  confidence  to;  Box 
9267,  Editor  &  Publisher.  Equal  Oppor- 
tunityEmployer. 

STUDENT  PUBLICATIONS;  Texas  Tech 
University  seeks  Director  to  developi, 
manage  and  supervise  day-to-day  activi¬ 
ties  related  to  business,  advertising  and 
production  of  semi-independent  award¬ 
winning  student  publications  operation 
involving  daily  newspaper,  large  year¬ 
book  and  freshmen  directory.  Minimum 
qualifications  bachelors  and  five  years 
full-time  experience  in  student  publica¬ 
tions  management  or  in  closely  related 
field  involving  comparable  responsibili¬ 
ties.  Masters  degree  preferred.  Demons¬ 
trated  ability  to  relate  effectively  to  stu¬ 
dents,  faculty  and  administration. 
Strong  commitment  to  high  standards  of 
journalism  ethics  and  practice  and  to  an 
independent  press.  Full-time,  twelve- 
month  professional/administrative 
appointment,  with  salary  commensurate 
with  education  and  experience.  Excel¬ 
lent  fringe  benefits.  Start  date  Novem¬ 
ber!,  1 985  to  January  1, 1986  depend¬ 
ing  on  availability  of  selective  candidate. 
Send  letter  of  application,  resume  and 
three  letters  of  reference  to  Mr.  Joe  Mac- 
Lean.  Chairman,  Search  committe. 
Texas  Tech  University,  PO  Box  4080, 
Lubbock  TX  79409  by  October  15. 
1985.  TTU  an  EqualOpportunity/ 
Affrimative  Action  Employer. 


HELP  WANTED _  1 


ADVERTISING 


ADVERTISING  MANAGERS 
Our  fast-growing  newspaper  group  lo¬ 
cated  in  a  highly  competitive  New  Eng¬ 
land  market,  is  searching  for  two  experi¬ 
enced,  dynamic  advertising  managers 
for  our  daily  and  weekly  sales  staff. 
Successful  candidates  will  have  proven 
records  in  sales  and  three  to  five  years 
sales  management  experience.  We  are 
looking  for  creative,  high  energy  achiev¬ 
ers  with  strong  motivational  skills  to  work 
with  our  Advertising  Director  in  manag¬ 
ing  and  teaching  our  aggressive  sales 
staff.  These  are  key  positions  with  excel¬ 
lent  growth  potential. 

Send  resumes  and  salary  histories  in 
confidence  to  Box  9129,  Editor  &  Pub¬ 
lisher. 

ADVERTISING  MANAGER  | 
Mature  professional-still  willing  to  put 
in  a  full  days  work-needed  to  head  sales  | 
effort  for  leading  national  trade  journal  j 
serving  rapidly  growing,  large  dollar  : 
volume  industry.  Seeking  seasoned  ; 
veteran  with  full  understanding  of  print  i 
media  to:  make  direct  sales  calls  (out-  ! 
side  and  phone);  service  well  estab-  j 
lished  accounts  and  develop  new  ones;  I 
■and  professionally  represent  our  re-  ! 
spected  company.  Substantial  salary/ 
benefit  package  awaits  the  right  candi¬ 
date.  Pleasant  Sunbelt  location  in  lake¬ 
side  community  near  a  major  metropoli¬ 
tan  city.  Send  resume  and  salary  history 
to  Box  9220,  Editor  &  Publisher.  j 

ADVERTISING  SALES  PERSON 
needed.  Excellent  opportunity.  Allan 
Evans,  Russell  (Kansas)  Daily  News, 
(913)  483-2118. 

ADVERTISING  MANAGER-  Six-day 
afternoon  daily  in  Zone  7.  Salary  plus 
bonus.  Paid  benefits.  TMC  experience 
preferred.  Send  resume  and  salary  his¬ 
tory  to  Box  9257,  Editor  &  Publisher. 

E&P  Classified  | 
Advertising 
11  W.  19th  St. 
New  York,  NY  i 

10011.  I 


For  information 
call 

(212)  675-4380. 

ADVERTISING  MANAGER 
Go-getter  needed  to  develop  advertising 
sales  staff  and  programs  for  established 
magazine.  The  hard  part  is  done,  most 
materials/data  in  place,  the  field  isopen. 
Statewide-regional-national  linkages. 
Send  resume  to  Box  216,  Great  Falls, 
Montana  59403. 

ADVERTISING  DIRECTOR 

City  Business  News  Weekly 
The  Dallas  Business  Courier  needs  an 
advertisingdirector  who  believes  in  team 
building,  staff  development,  and  client 
oriented  selling.  The  reward  is  a  strong 
compensation  package  that  includes 
base  salary,  personal  commissions,  a 
bonus  system,  incentives  and  a  valued 
postion  with  a  fast  growing  company. 
The  Dallas  Newspaper  has  sister  pub¬ 
lications  in  Baltimore,  Cinneinatti,  Indi¬ 
anapolis,  Philadelphia,  Pittsburgh,  and 
St.  Louis.  If  you  see  this  as  a  career 
opportunity,  not  just  a  job,  send  us  a 
resume  that  will  really  sell  you  to  us.  i  he 
reply  to  Mike  Sherrod,  Dallas  Business 
Courier,  4131  N.  Central  Expressway, 
Suite  310.  Dallas  TX  75204. 


ITED  I  _ HELP  WANTED 


ADVERTISING 


tNAGERS  CLASSIFIED  SALES  MANAGER 

saper  group  lo-  WorcesterMagazine,  a  lOyearoldurban 
titive  New  Eng-  weekly  is  seeking  an  experienced  classi- 
g  for  two  expen-  fieds  manager  to  build  lineage.  If  you  are 
ising  managers  looking  for  a  challenging  position  with 
'  sales  staff.  unlimited  growth  possibilities  send  re- 
vill  have  proven  sume  and  salary  history  to  Deborah  Nor- 
ee  to  five  years  foo,  Worcester  Magazines,  PO  Box 
;rience.  We  are  1000,  Worcester,  MA  01614. 

1 6n0rfi[v  3chi6V“  _ _ 

nal  skills towork  CLASSIFIED  PHONE  SALES  MANAGER 
ector  in  manag-  Wanted  to  head  new  position  for  strong 
iggressive  sales  general  interest  weekly  on  beautiful  Cen- 
tions  with  excel-  California  coast,  candidate  must  be 
well  read,  highly  skilled  in  phone  sales 
ary  histories  in  and  mangement,  and  an  effective  leader 
),  Editor  &  Pub-  can  train  and  fire  up  our  team.  We 
are  committed  to  excellence  and  greatly 

_  value  good  service  to  our  customers  and 

ANAGER  i  staff.  Send  resume  and  salary  require- 
II  willing  to  put  I  mentsto:  Publisher,  GOOD  TIMES,  Box 
ed  to  head  sales  |  1139,  Santa  Cruz,  CA  95061. 

lal  trade  journal  - 

ig,  large  dollar  '  CLASSIFIED  MANAGER-On  the  Gulf  of 
ki  ng  seasoned  '  Mexico  in  Venice,  FL.  We  are  a  three-day 
;tanding  of  print  i  a  '*'eek  local  newspaper  with  a  strong 
sales  calls  (out-  '  background  and  tradition  in  classified 
'ice  well  estab-  j  sales.  We  need  that  one  person  with  a 
velop  new  ones;  I  strong  phone  sales  background  to  lead, 
present  our  re-  '  laach  and  motivate  an  aggressive  staff  in 
jstantial  salary/  an  aggresive  market.  Send  resume  de- 
the  right  candi-  bailing  your  ability  to  promote,  budget 
location  in  lake-  and  create  new  ideas  to;  Long  Capasso, 
fnaior  metroDoli-  200  E.  Miami  Ave.,  Venice,  FL  33595, 
nd  salary  history  or  call  (813)  484-2611.  EOE. 

DISPLAY  ADVERTISING  MANAGER  - 
ES  PERSON  growing  Florida  daily  with  64%  circula- 
jortunity.  Allan  tion  growth  in  past  5  years  seeking  an 
is)  Daily  News,  aggressive,  enthusiastic  person  to  man¬ 
age  staff  of  13.  Salary  commensurate 

_  with  experience,  commission,  and  full 

\GER-  Six-day  benefit  package.  Send  resume  and  sal- 
i  7.  Salary  plus  ary  requirements  to;  Sheila  Tuttle,  Vero 
TMC  experience  Beach  Press-Journal,  PO  Box  1268, 
;  and  salary  his-  Beach,  FL  32961. 

sr  &  Publisher.  - 

-  DISPLAY  ADVERTISING  MANAGER 

SCifioH  I  Applicant  must  be  creative  and  moti- 
9  O I  M  C?  U  I  vated  to  manage  a  professional  staff  of 
■  15,  includingtelemarketing,  salesassis- 

SlnQ  lents,  artists  and  sales  people.  Sales  ex- 

^  ceed  770,000  inches  of  ROP  linage  per 

Qt  year.  Candidate  should  have  a  solid 
rii  I  newspaper  background  which  includes 

kNI  V  experience  with  budgeting,  training, 
,  IN  T  I  promotion  and  bonus  programs.  Mail  re- 

Isume  with  salary  requirements  to  Lyn 
Monarchi,  Personnel  Director,  Boulder 
•  Daily  Camera,  1048  Pearl,  Boulder,  CO 

80302. 

. .  I  EXPERIENCE  CLASSIFIED 

rnStlOn  advertisingdirector 

Medium-sized,  Zone-1  daily  seeksanex- 
I  perienced  pro  to  train,  motivate  and  su- 

I  pervise  our  classified  phone  and  outside 

A  OO  A  management  and  sales  staffs.  Competi- 

-^OOU.  live,  yet  growing,  market.  Excellent  be- 

-  nefit packageand startingsalaryoffered. 

/IANAGER  Send  resume  including  salary  history  to 

velop  advertising  Box  9229,  Editor  &  Publisher. 

IS  for  established  - 

irt  is  done,  most  EXPANDING  AD  DEPARTMENT  in  need 
thefield  isopen.  of  experienced  sales  representative.  Sal- 
itional  linkages.  commissions  to  $20,000  plus.  Car 
'16,  (ireat  Falls,  allowance  plus  expenses.  Very  desirable 
Southwest  Florida  area  with  excellent  re- 

- - -  creational  facilities  and  great  Florida 

IIRECTOR  lifestyle.  Send  resumes  to  J.  Patrick 

ws  Weekly  Berling,  Advertising  Director,  Naples 

lourier  needs  an  Daily  News,  1075  Central  Ave.,  Naples, 
)  believes  in  team  FL  33940. 

ment,  and  client  _ 

■ward  is  a  strong  LARRY  BIRD  WON  HERE! 

;e  that  includes  So  can  you  if  you  have  the  drive  and 
commissions,  a  experience  to  lead  our  5  zone  80,000 
/es  and  a  valued  circulation  shopper  group.  Sales  staff  of 
owing  company,  i  8  needs  a  sales  and  marketing  profes- 
has  sister  pub-  j  sional  who  thrives  on  competition  and 
Cinneinatti,  Indi-  i  possesses  the  skills  to  motivate,  train 
,  Pittsburgh,  and  and  promote  for  our  team.  Terre  Haute, 
this  as  a  career  Indiana  is  a  pleasant  college  commun- 
i  job,  send  us  a  I  ity,  ideal  for  family  upbringing  and  per- 
lellyoutous.  ihe  j  sonal  growth,  if  you  are  interested  in 
Dallas  Business  i  leadingourteam:  send  resumetoPO  Box 
itral  Expressway,  1019,  Terre  Haute,  IN  47808  or  call 
/5204.  !  Publisher  (812)  238-1691. 
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HELP  WANTED 

HELP  WANTED  1 

ADVERTISING 

ADVERTISING  I 

WE  ARE  A  SMALL  YET  GROWING  Zone 
5  media  group  looking  for  two  top-notch 
sales  people  with  the  ability  and  desire  to 
move  into  management.  Your  first  oppor¬ 
tunity  will  be  as  a  staff  member  for  a 
12,000  circulation  morning  daily  and 
25,000  circulation  shopping  guide. 
Your  next  assignment  will  be  up  to  you. 
We're  successful  in  medium-sized  mar¬ 
kets  and  promote  from  within  our  own 
organization.  Salary,  commission,  re¬ 
location  allowance,  profit  sharing  is  part 
of  the  complete  benefit  package  we 
offer.  If  you’re  strong  in  display,  classi¬ 
fied,  special  promotions  and  willing  to 
lead  by  example  we  ought  to  visit.  Confi¬ 
dence  respected.  Send  resume,  salary 
history  and  career  objectives  to  Box 
9248,  Editor  &  Publisher. 

MAJOR  ACCOUNTS  SALES  MANAGER 
Our  rapidly  expanding  newspaper  group. 
The  Princeton  Packet,  Inc.,  has  a  solid 
career  opening  in  our  Sales  Department. 
This  sales  position  will  require  an  experi¬ 
enced  newspaper  salesperson  with  the 
ability  to  sell,  service  and  develop  the 
major  and  national  accounts.  This  per¬ 
son  must  be  able  to  interface  with  other 
departments.  This  is  an  excellent  oppor¬ 
tunity  to  join  a  fast-moving  newspaper 
group  with  the  potential  of  an  unlimited 
future.  Excellent  compensation  package 
is  being  offered.  Please  send  cover  letter 
and  resume  with  salary  history  to:  John 
O'Rourke,  The  Princeton  Packet  Inc., 
PO  Box  350,  Princeton,  NJ  08542.  An 
Equal  Opportunity  Employer. 

OUR  FAST  GROWING  NEWSPAPER  lo- 
cated  in  the  highly  competitive  south 
Texas  border  region  is  searching  for  a 
highly  qualified  advertising  manager. 
Successful  candidate  will  have  proven 
track  record  in  sales  with  three  to  five 
years  sales  experience.  Bilingual  Span¬ 
ish  helpful  but  not  necessary.  We  are 
looking  for  creativity,  motivation  and 
leadership.  This  is  a  key  position.  Salary 
negotiable.  Send  resume  and  salary  re¬ 
quirements  to  Box  9251,  Editor  &  Pub- 

lisher. _ 

RETAIL  ADVERTISING 
ADMINISTRATIVE  MANAGER 
The  Sacramento  Bee  is  seeking  an  ex¬ 
perienced  Retail  Advertising  Adminis¬ 
trative  Manager  to  assist  the  Retail 
Advertising  Manager  in  administrative 
functions/special  assignments.  Position 
will  require  an  individual  with  strong 
skills  in  the  area  of  developing  and  admi¬ 
nistering  training  programs;  personnel 
functions;  developing  computer  reports/ 
management  informational  systems; 
coordinating  the  development  of  market- 
ing/promotional  materials  and  other 
duties  as  assigned.  The  successful 
candidate  will  have  newspaper  advertis¬ 
ing  sales  and  marketing  experience.  Col¬ 
lege  degree  preferred.  Excellent  salary 
and  benefit  package.  Send  resume  to; 
The  Sacramento  Bee,  Personnel  Depart¬ 
ment,  PO  Box  15779,  Sacramento,  CA 
95852.  EOE. 


RETAIL  ADVERTISING  MANAGER 
38,000  southern  New  England  daily  and 
Sunday  is  seeking  an  experienced  pro¬ 
fessional  with  strong  leadership  and 
motivational  qualities.  Excellent  growth 
potential  for  the  right  person.  Send  re¬ 
sume,  references  and  compensation  his¬ 
tory  to:  R.  Blume,  General  Manager,  Fall 
River  Herald  News,  207  Pocasset  St., 
Fall  River,  MA  02722. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send  re¬ 
sume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 

RETAIL  ADVERTISING  MANAGER 
The  Miami  Herald  has  career  opportunity 
in  retail  advertising  for  experienced  sales 
manager.  3  +  years  management  experi¬ 
ence  with  proven  record  in  motivating  a 
sales  force,  sales  and  budget  adminis¬ 
tration  and  developing  marketing  plans. 
Responsible  for  staff  of  over  10  people. 
College  degree  with  newspaper  or  related 
experience.  Excellent  salary/benefits  in¬ 
cluding  bonus  and  relocation  assist¬ 
ance.  Send  resume  to  The  Employment 
Manager,  The  Miami  Herald,  One  Herald 
Plaza,  Miami,  FL  33101. 

ART/GRAPHICS 

ILLUSTRATOR 

Highly  skilled  multi-media  illustrator 
capable  of  producing  first  class  work  on 
deadline.  Additional  duties  include  in¬ 
formational  graphics  on  both  board  and 
computer.  Keen  interest  in  journalism 
and  newsroom  operation  essential.  Send 
samples  and  resume  to  Jere  Warren, 
Chief  Artist,  Editorial  Graphics  Depart¬ 
ment,  News/Sun-Sentinel,  101  North 
New  River  Dr.  East,  Ft.  Lauderdale,  FL 
33301. 


PUBUC  RELATIONS 


HELP  WANTED 


CIRCULATION 


Circulation  Manager 
Medium-sized  suburban  daily  has  im- 
loediate  opening  for  an  experienced  cir¬ 
culation  director.  Applicants  must  have 
proven  record  in  home  delivery,  single 
copy,  TMC,  budgeting  and  using  compu¬ 
ter  systems.  Needs  strong  sales  motiva¬ 
tion  skills  and  the  ability  to  work  in  en¬ 
vironment  of  frequent  change.  Apply  by 
resume  with  salary  history  to  Box  9242, 
Editor  &  Publisher. 

CIRCULATION  CONSULTANT 
Tampa  based  software  development  firm 
needs  individual  with  minimum  three 
years  circulation  experience.  Data  pro¬ 
cessing  knowledge  helpful.  Send  re¬ 
sume  to  M.  Rubino,  Collier-Jackson, 
Inc.,  3707  W.  Cherry  St.,  Tampa,  FL 
33607. 

EXPERIENCED  CIRCULATION  MANA- 
GER  strong  on  promotions  for  5-day 
8,000  PM  nevvspaper.  Good  salary  and 
benefits  package.  Send  resume  to  Bob 
Edwards,  The  Daily  News,  Box  967, 
Newton,  lA  50208. 

PROMOTION 

Major  metro  Zone  9  daily  has  opening  in 
Circulation  Marketing  Department  for 
energetic,  creative  professional  with 
knowledge  of  circulation  sales  campaign 
design  for  youth  carriers  and  district 
managers.  Must  possess  the  ability  to 
train  and  motivate  others.  Projects  also 
include  training/promotion  audio  visual 
preparation,  telemarketing  and  crew 
sales.  Fun  work  with  fun  people.  Send 
resume  to  Box  9188,  Editor  &  Publisher. 

CIRCULATION  MANAGER 
We  are  looking  for  an  experienced  career 
person  to  lead  our  goal-oriented  team. 
Must  have  strong  communications  skills 
in  leadership,  abilities,  proficient  in 
planning  and  implementing  carrier  sales 
promotions.  Minimum  5  years  experi¬ 
ence.  Send  resume  and  references  to 
Robert  E.  Lee,  Human  Resources  Mana¬ 
ger,  The  Jackson  Newspapers,  40  Sar¬ 
gent  Dr.,  New  Haven,  CT  06511. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS 
MANAGER 

Alpo  Petfoods,  lnc.,makers  of  Alpo  premium  petfoods,  is 
recruiting  for  a  new  position  Public  Relations  Manager 
based  at  the  Allentown  corporate  headquarters.  Position 
entails  (1)  editing,  layout  and  make-up  of  two  employee 
news  publications,  (2)  community  relations  and  (3)  pet 
food  trade  and  veterinary  public  relations.  Candidate 
must  demonstrateexcellent  writing  skills  with  a  complete 
knowledge  of  print  production.  Travel  to  veterinary  pro¬ 
fessional  meetings,  dog  shows  and  special  events  re¬ 
quired.  A  working  knowledge  of  canine  nutrition,  and  the 
training  of  dogs  is  extremely  helpful.  ALPO  offers  highly 
competitive  salary  compensation  and  excellent  company 
paid  benefits.  Send  salary  requirements  with  resume  to: 


SOUTH  CENTRAL  PENNSYLVANIA  ■ 

DAILY  seeks  aggressive  and  experienced  I 

individual  to  head  its  classified  ad  de-  ■ 

partment.  Current  manager  promoted  to  I 

larger  area  daily.  Strong  sales  back-  I 

ground  required  as  well  as  ability  to  work  I 

with  a  variety  of  employees  and  ■ 

accounts.  Staff  of  6.  If  interested  in  join-  I  ^ 

ing  a  progressive  team  at  a  16,000  daily, 

please  send  detailed  resume  with  salary 

historyandexpectationstoTheSentinel, 

PO  Box  130,  Carlisle,  PA  17013.  I 
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CORPORATE  PERSONNEL 
R.D.3 

Allentown,  PA  18001 


HELP  WANTED 


ASSOCIATE  EDITOR:  Los  Angeles  based 
national  Catholic  weekly  seeks  associate 
editor  with  strong  writing  skills.  Must 
have  minimum  of  2  years  professional 
experience  in  journalism.  Will  be  impor¬ 
tant  member  of  small,  young,  lively 
editorial  staff.  Duties  include  writing, 
copy  editing,  design.  Salary  negotiable. 
Send  cover  letter,  resume,  writing  sam¬ 
ples  to:  Lori  Seyer,  Catholic  Twin  Circle, 
6404  Wilshire  Blvd.,  Suite  900,  Los 
Angeles,  CA  90048. 

ASSOCIATE  EDITOR  sought  to  fill  imme¬ 
diate  opening  at  Enhanced  Recovery 
Week,  a  newsletter  on  enhanced  oil  re¬ 
covery.  Position  demands  strong  writ¬ 
ing,  reporting  skills  and  ability  to  handle 
very  technical  subject.  Oil  and  gas  news 
.  background  preferred.  Salary  in  the 
mid-twenties,  excellent  benefits,  travel, 
i  Send  resume,  clips  to  Bowman  Cox,  edi- 
I  tor.  Enhanced  Recovery  Week,  1401 
Wilson  Blvd.  Suite  910,  Arlington,  VA 
22209. 

I  E&P  CLASSIFIEDS 
I  COMMUNICATE  WITH 
THE  COMMUNICATORS! 

ASSOCIATE  MAGAZINE  EDITOR 
If  you  seek  an  editorial  position  that  re¬ 
quires  creativity  and  will  be  challenging, 
we  ask  you  to  consider  this  announce¬ 
ment.  A  major  legal  organization  in  Chi¬ 
cago  seeks  an  associate  editor  for  two 
magazines  on  courts  and  the  criminal 
justice  system.  You  must  have  outstand¬ 
ing  organizational  and  editorial  skills 
plus  five  years  experience  with  a  com¬ 
mercial  or  professional  publication  in 
editing,  soliciting  articles,  writing  and 
rewriting,  copy  editing,  proofreading, 
and  supervising  production  phase.  Must 
be  comfortable  working  with  a  variety  of 
professionals  and  be  knowledgeable  and 
committed  to  addressing  the  legal-socio¬ 
economic  issues  that  confront  society. 
Minimum  educational  requirements  in¬ 
clude  bachelors  degree,  preferaoly  in 
journalism  or  related  field.  Legal  educa¬ 
tion  or  in-depth  knowledge  of  the  courts 
and  criminal  justice  system  is  desired. 
We  offer  a  starting  salary  in  the  upper 
$20’s  to  low  $30's,  and  comprehensive 
benefits.  Minorities  are  encouraged  to 
respond.  For  consideration,  submit  re¬ 
sume  and  salary  history  in  confidence  by 
October  1, 1985 to:  Box 9271,  EditorA 
Publisher. 


AWARD-WINNING  SUNDAY  MAGA¬ 
ZINE  is  seeking  a  talented  and  prolific 
staff  writer.  Applicants  must  have  con¬ 
siderable  experience  in  writing  features 
of  all  types  (investigative,  profile,  con¬ 
sumer,  etc. ..)  and  length  ( 1  OCX)  to  5000 
words).  They  should  also  have  some  ex¬ 
perience  in  copy  editing  and  rewriting. 
This  is  an  outstanding  opportunity  to 
work  in  the  news-rich,  highly  competi¬ 
tive  South  Florida  mariret.  Send  resume 
and  clips  to  Box  9272,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  METRO  EDITOR 
The  Dayton  Daily  News  and  The  Journal 
Herald  are  seeking  an  aggressive  editor 
to  assist  in  managing  a  combined  local 
reporting  staff  of  30  reporters.  The  2 
newspapers  have  a  combined  circulation 
of  about  220,000  daily  and  230,000 
Sunday  and  are  committed  to  strong  pro¬ 
jects  reporting  and  aggressive  coverage 
of  breaking  news.  We  are  looking  for  an 
assistant  metro  editor  who  can  work  well 
with  reporters  and  other  editors,  is  good 
at  generating  story  ideas  and  thrives  on 
responsibility.  Applicants  should  have 
some  editing  experience  and  a  strong 
background  in  reporting.  Send  a  resume 
and  clips  to  Jim  Ripley,  Executive  Metro 
Editor,  Da^on  Newspapers,  4th  &  Lud¬ 
low  Sts.,  Dayton,  OH  45401. 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

Our  30,000  circulation  New  Jersey  AM 
paper  needs  workaholic  news  pro  to  join 
agpessive  and  talented  desk.  Must  have 
boTd,  crisp  layout  skills  and  deep  respect 
for  the  written  word.  Flexible  hours  man¬ 
datory.  Will  work  on  weekend,  holiday 
and  daily  editions.  Must  be  able  to  slot 
newspaper  when  news  editor  is  out. 
Great  opportunity  on  vibrant,  growing 
daily  in  highly  competitive  market.  The 
pace  is  extremely  fast.  If  you  wilt  under 
deadline  pressure  don’t  apply.  Send  re¬ 
sume  and  three  non  returnable  layout 
samples  to  Cliff  Schechtman,  News  Edi¬ 
tor,  The  Register.  1  Register  Plaza, 
Shrewsbury,  NJ  07701. 


Can  you  write?  Can  you  edit?  Can  you 
lead?  Quality  Pacific  Northwest  Daily 
(6,000  circulation)  has  immediate 
opening  for  editor.  Contact  Mike 
O’Brien,  The  Daily  Tidings,  PO  Box  7. 
Ashland,  OR.  97520.  (503)  482-3456. 


EDITOR  assitant  to  local  news  editor  at 
17,000  and  growing  daily  paper  in  Zone 
1  will  help  direct  reporting  staff,  handle 
layout  and  manage  state  wire  report. 
Desk  experience  welcome.  Will  also  con¬ 
sider  good  reporter  looking  for  a  new 
challenge.  Letter,  resume,  five  samples 
of  your  work  to  Box  9233,  Editor  &  Pub¬ 
lisher. 


BUSINESS  WRITER 
Growing  20,000  Michigan  daily  in  com¬ 
petitive  market  seeks  journalist  to  cover 
our  dynamic  business  beat.  Local  eco¬ 
nomy  based  on  diverse  light  industry, 
tourism,  retail,  agriculture  and  construc¬ 
tion.  Qualified  applicants  will  have  a 
years  daily  reporting  experience  and 
possess  good  human-relation  skills.  Lay¬ 
out  and  page  design  skills  a  plus.  Send 
complete  resume,  including  earning  ex¬ 
pectations,  to  Box  9219,  E&P,  EEO. 

BUREAU  CHIEF  in  two  person  bureau. 
Write  local  column,  cover  some  meet¬ 
ings,  report  to  Managing  Editor  18  miles 
away.  Fine  community  near  prime  re¬ 
creation  area  in  Northeastern  Indiana 
with  strong  potential  circulation  growth. 
Manage  four  person  office.  In  addition  to 
writing  skill,  some  management  ability 
required.  Good  pay,  benefits,  possibility 
for  advancement  and  bonus.  Send  re¬ 
sume:  Terry  Householder,  New-Sun,  PO 
Box  39.  Kendallville,  IN  46755. 

BUSINESS  EDITOR:  Directs  and  super¬ 
vises  a  staff  in  the  gathering,  selection, 
editing  and  layout  of  local,  national  and 
internationi  business  coverage;  coordin¬ 
ate  Pacific  Rim  coverage.  Originates 
business  and  Pacific  Rim  story  ideas  and 
assigns  coverage  to  members  of  report¬ 
ing  and  photography  staff.  Reviews  news 
copy  and  confers  with  executive  staff 
members  regarding  allocation  of  space. 
Requires: 

1)  Master’s  degree  in  journalism 
or  communications; 

2)  5  years  of  newsroom  experience  of 
which  1  year  must  be  international 
news  reporting;  and 

3)  2  years  experience  as  Editor,  City 
or  Department. 

40  hrs./week,  8:00  am  to  5:00  pm.  Sal¬ 
ary  $35,000/yr. 

Seattle  area  employer.  Mail  resume  to: 
Employment  Security  Dept.;  Att: 
45592;  Olympia,  WA  98504. 

AWARD-WINNING  (best  in  N.Y.,  1984! 
L.l.  weekly  seeks  general  assignment 
and  sports  reporters.  Experience  prefer¬ 
red,  not  mandatory.  Intelligence,  strong 
writing  ability  mandatory,  not  preferred. 
Recent  grads  welcomed.  Send  resume, 
clips  to  Box  9267,  Editor  &  Publisher. 


HELP  WANTED 


COPY 

EDITORS 

PART-TIME 

Major  New  Jersey  daily  newspaper  has  I 
openings  for  copy  editors  in  the  sports 
department  with  2  or  more  years  of  daily 
newspaper  editing  experience.  Days  and 
hours:  1  day  a  week  from  8PM  to  SAM, 
Saturdays  from  4PM  to  11PM.  Excellent 
salary,  (jail  H.  Moore,  (201)  646-4227 
between  2:30PM  to  4PM.  Convenient 
appointments  arranged.  An  Equal 
Opportunity  Employer. 

COPY  EDITOR 

Alabama’s  capital  city  newspaper  needs 
talented  copy  editors  who  have  a  strong 
knowledge  of  grammar,  who  know  how  to 
write  succinct,  meaningful  headlines 
and  who  are  sticklers  for  accuracy.  Send 
resume  and  samples  to  Mike  Foerster, 
Managing  Editor,  The  Advertiser,  PO  Box 
1000,  Montgomery,  AL  36192. 

COUNTY  EDITOR  needed  for  8,200  cir- 
culation  daily  newspaper  in  southern 
Michigan.  Applicants  should  have  col¬ 
lege  degree  and  VDT  experience.  Photo¬ 
graphy  experience  preferred.  Competi- 
!  five  salary  and  excellent  fringe  benefits. 

,  Submit  writing  samples  and  resume  to: 
Nan  Johnson,  Managing  Editor,  Hill¬ 
sdale  Daily  News,  PO  Box  287,  Hillsdale 
Ml  49242. 

COPY  EDITOR  needed  immediately, 
20,000  7-day  AM.  Must  be  good  at  lay¬ 
out  and  graphics.  Will  consider  sharp 
J-school  grad  or  1  year  experience.  Send 
resume,  tearsheets  to  Connie  Thomp¬ 
son,  News  Editor,  The  Laredo  News,  PO 
Box  1928,  Laredo,  TX  78041. 

CENTRAL  FLORIDA  DAILY  in  highly 
competitive  market  looking  for  fresh  ta¬ 
lent  to  complement  current  staff.  If 
you’re  an  aggressive  reporter  or  a  skilled 
graphics  person  who  can  manage  a  copy 
desk  while  motivating  and  directing  re¬ 
porters,  photographers,  and  hard  work 
doesn’t  bother  you,  apply.  Send  non- 
returnable  samples  to  Box  9274,  Editor 
&  Publisher. 

CITY  EDITOR 

We  need  an  enthusiastic  and  energetic 
city  editor  to  direct  our  talented  report¬ 
ing  staff.  Applicants  must  have  strong 
skills  in  planning,  organizing  and  con¬ 
tent-editing  local  news.  Previous  super¬ 
visory  experience  also  required.  We’re  a 

6  day  16,000  circulation  newspaper  in 
desirable  SE  Washington  location.  Reply 
with  resume,  references,  salary  history 
and  letter  outlining  your  qualifications. 
Send  to  Personnel  Manager,  Wala  Wala 
Union-Bulletin,  PO  Box  1358,  Wala 
Wala,  WA  99362.  An  Equal  Opportunity 
Employer. 

7  DAY  suburban  daily  in  a  booming  mar¬ 
ket  (Zone  4),  is  seeking  an  experienced 
MANAGING  EDITOR  to  supervise  news 
operation.  Hands-on  editor  must  be  able 
to  motivate  and  bring  out  the  best  in 
young  staff.  Goal  is  to  make  our  news 
coverage  the  best  around.  Send  resume, 
salary  history  to  Box  9222,  Editor  &  Pub¬ 
lisher. 

EDITORIAL  PAGE  we  just  promoted  our 
assistant  editor.  Her  replacement  should 
have  about  2  years  newspaper  experi¬ 
ence.  He  or  she  will  layout  five  pages  a 
week  and  learn  the  craft  of  editorial  writ- 
I  ing.  Pay  is  adequate,  benefits  excellent, 
chance  to  grow  is  exceptional.  We’re  an 
afternoon  paper  blessed  with  indepen¬ 
dent  owners  and  a  hard  working  staff. 
Shreveport  Journal,  222  Lake  Street,  PO 
Box  31110,  Shreveport,  LA  71130. 

EDITOR  needed  to  direct  d^side  news 
operation  of  18,000  daily  25,000  Sun¬ 
day  paper.  Proven  editing,  layout  and 
managerial  skills  a  must.  Send  resume 
to  Randy  Bergmann,  PO  Box  10,  New¬ 
ton,  NJ  07860. 


HELP  WANTED 


EDITORIAL  WRITER 
A  growing  metro  daily,  AM/Sunday  in  the 
West  with  330,000  circulation  seeks 
editorial  writer  with  well  developed 
thinking  and  writing  talents.  Experience 
and  drive  essential.  Send  resume,  sam¬ 
ples  and  references  to  Box  9244,  Editor 
&  Publisher. 

EXPERIENCED  COPY  EDITOR  needed 
for  100,000  circulation  newspaper  in 
the  Southwest.  Must  have  good  editing 
skills  and  flair  for  design.  Send  resume 
to  Box  9255,  Editor  &  Publisher. 


NEWSPAPER  JOBS 
FOR 

NEWSPAPER  PEOPLE 

EDITOR,  EDUCATIONAL  HOME 
STUDY.  Seattle  area  employer  seeks  edi¬ 
tor  to  direct  and  coordinte  activities  of 
authors  engaged  in  creating  technically 
specific  manuscripts  (primarily  agri¬ 
cultural)  for  publication  in  educational 
home  study  program  in  U.S.,  Canada 
and  Europe.  Creates  and  develops  new 
courseware  for  determined  educational 
needs  related  to  home  study  materials. 
Establishes  publication  specifications, 
design  and  layout  while  resolving  prob¬ 
lems  related  to  developing  and  pub¬ 
lishing  materials.  Delineates  standard 
procedures  per  authorship  guidelines, 
editorial  functions  (on  word  processor) 
and  publishing  procedures. 

Requires: 

1)  Master’s  Degree  in  Education; 

2)  6  years  secondary  or  post-secondary 
teaching  experience; 

3)  Working  fluency  in  French  language; 
and 

4)  Prior  authorship  of  educational  book 
or  publication  of  educational  article 
in  academic  publication. 

$490.00/wk.,  8  am  to  5  pm,  40/hrs  per 
week. 

Mail  resume  to;  Employment  Security 
Dept;  ES  Div.,  Att:  AEC  45589,  Olym¬ 
pia,  WA  98504. 

EDITOR  for  Ohio  exclusive  county  seat 
weekly.  Report,  write,  edit,  direct  staff. 
Photo,  layout,  and  people  skills  neces¬ 
sary.  Send  resume,  salary  history  and 
clips  to  Hirt  Publishing,  PO  Box  352, 
Bellevue,  OH  44811. 

FEATURES  EDITOR 
Demanding  slot  on  South  Texas  20,000 
A.M.  daily.  Must  have  flair  for  graphics, 
layout  and  editing.  Send  resume,  tear- 
sheets  to  Box  9265,  Editor  &  Publisher. 

GOVERNMENT  JOBS  $16,040  - 
$59, 230/year.  Now  Hiring.  Call  (805) 
687-6000  Ext.  R-4261  for  current 
federal  list. 

GENERAL  ASSIGNMENT  SPORTS  RE- 
PORTER 

Entry  level  postion  at  quality  weekly  in 
comsompoiltain  seaside  Long  Island  re¬ 
sort  community.  Send  resume  to  Hous¬ 
ton  Chronicle-News,  PO  Box  1071,  West 
Hampton  Beach,  NY.  11978  and  call 
(516)288-1100. 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


HELP  WANTED 


IMMEDIATE 

OPENINGS 

If  you’re  looking  for  a  challenge  in  a  met¬ 
ro  region  you  may  be  right  for  us. 

I  We’re  looking  for  aggressive,  experi- 
I  enced  writers  in  three  fields.  They  are: 

I  INVESTIGATIVE.  Experienced  inves¬ 
tigative  reporter  with  solid  research,  in¬ 
terview  and  writing  skills.  Some 
accounting  helpful.  A  chance  to  dig  deep 
into  government  and  crime. 
BUSINESS-LABOR.  Experienced  repor¬ 
ter  with  a  keen  understanding  of  busi¬ 
ness,  labor  and  big  industry  to  focus  on 
growth  sector  of  changing  economic  re¬ 
gion. 

COMMUNITY  NEWS.  Experienced 
general  assignment  reporter  to  provide 
more  than  routine  news  from  suburban 
I  communities. 

I  Interested?  We’re  a  70,000  PM  mini- 
!  metro  in  Zone  5.  Send  us  your  resume 
with  references.  Box  9273,  Editor  & 

Publisher. _ 

JOURNALISTS;  Writer-reporters  for  2 
farm  worker  movement  publications.  En¬ 
glish  and  Spanish.  Live — work  at  USW 
National  Headquarters  in  CA.  Contact 
David  Martinez,  La  Paz,  CA  93570. 
(805)  822-5571. 

IMMEDIATE  OPENING  for  experienced 
general  assignment  reporter  at  quality 
small  daily  committed  to  local  news 
coverage.  Excellent  opportunity  tor 
advancement  for  individual  willing  to 
work  hard  forfairwages.  Submit  resume, 
references,  salary  expectations  to  Jim 
Small,  Editor,  Daily  Mail,  OIney,  IL 

62450,  (618)  393-2931. _ 

IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  Forthousands 
I  of  journalistic  professionals,  1985  will 
be  the  best  year  ever  for  the  industry, 
because  this  year  is  the  year  for  the  job 
market  where  the  markets  are  wide  open 
from  coast  to  coast  from  every  aspect  of 
the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands  down! 
...here  at  Media  Talent  Network  Man¬ 
agement  Consultants,  we  stand  pre¬ 
pared  and  ready  to  do  what  it  takes  to  win 
that  job  for  you.  We  have  an  excellent 
reputation  and  are  a  national  marketing 
consulting  firm  in  the  industry  catering 
to  the  broadcast,  literary,  and  entertain¬ 
ment  professionals  from  coast  to  coast. 
For  career  marketing  informaion  on 
available  journalistic  careers  write  or  call 
Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  strictest 

confidence. _ 

MANAGING  EDITOR 
We’re  a  rapidly  growing  weekly  in  Central 
!  NJ,  and  we  need  an  enthusiastic,  com¬ 
petent,  and  tireless  pro  to  run  our  news 
operation.  The  person  we  want  can  write 
well;  edit  for  style,  content,  and  story 
flow;  write  appealing  heads;  and  handle 
layout.  We  want  an  editor  who  enjoys 
beating  the  dailies  and  will  go  the  extra 
mile  to  do  it,  who  can  help  develop  young 
reporters,  and  who  can  generate  story 
ideas.  You  get  a  good  salary,  an  oppor¬ 
tunity  to  participate  in  editorial  deci¬ 
sions,  and  substantial  growth  potential. 
Send  resume,  including  salary  history,  to 
P0Box81,  Keyport,  NJ  07735. 


Young  experienced  editor  wanted  for  business  pub¬ 
lication  in  Caracas,  Venezuela.  Conversational 
Spanish  required.  Interviews  in  NY-Miami  in  Octo¬ 
ber.  Send  resume  and  telephone  number  to:  Prunhu- 
ber  &  Asociados  M-190,  c/o  Jet  Cargo  Inti.,  PO  Box 
020010,  Miami,  FL  33102-0010. 
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HELP  WANTED 


EDITORIAL 


JOURNALIST 

Dynamic  trade  magazine,  leader  in  its 
field,  seeks  strong  journalist  for  top  writ¬ 
ing  spot.  If  you're  good  at  developing 
your  own  strong  news  sources,  can  work 
at  a  fast  pace,  nave  enthusiasm  and  lots 
of  good  ideas,  we  want  to  talk  to  you. 
Background  In  finance  or  economics, 
business  operations  or  precious  com¬ 
modities  a  plus.  Benefits  include  inter¬ 
national  travel.  Industry  recognition,  and 
creating  a  spot  for  yourself  in  a  people- 
oriented,  growing  magazine  publishing 
company.  Send  resume  including  salary 
requirements  to  National  Jeweler  Maga¬ 
zine,  Gralla  Pubicion,  at  1515  Broad¬ 
way,  New  York  NY  10036.  Attn:  Person¬ 
nel  Department. 


LAYOUT/Copy  editor  with  the  skills  and 
dedication  to  help  this  paper  become  a 
good  suburban  daily.  Practice  your  craft 
in  a  new  plant  and  enjoy  Southern  Mary¬ 
land  living  just  20  miles  from  Washing¬ 
ton.  Write  Bill  Rogers,  Maryland  Inde¬ 
pendent,  7  Industrial  Park  Circle,  Wal¬ 
dorf,  MD  20601. 


LAYOUT  EDITOR  sought  for  28,000  PM 
daily  in  Indiana.  WilT  lay  out  Lifestyle 
section  and  covers,  edit  copy  and  write 
heads.  Ideal  candidate  is  doing  attrac¬ 
tive  pages  at  a  smaller  daily  or  weekly,  or 
is  stuck  on  the  rim  at  a  small  metro. 
Knowledge  of  color  helpful.  Send  re¬ 
sume  and  layout  clips  to  Allan  Murphy, 
The  Herald-Telephone,  PO  Box  909, 
Bloomington,  IN  47402. 


MANAGING  EDITOR 
We  want  a  young-thinking,  creative  Man¬ 
aging  Editor  who  wants  to  produce  an 
exciting,  award-winning  daily  newspaper 
in  our  sun-belt  city.  Vve  want  a  person 
who  can  manage  people  and  bring  out 
their  best  work.  If  you  are  ready  for  this 
opportunity  in  one  of  the  fastest  growing 
MSA’s  in  the  country,  send  us  a  com¬ 
plete  resume,  salary  expectations  and 
the  reasons  why  you  should  be  selected. 
Mail  to:  Box  9170,  Editor  &  Publisher. 


MANAGING  EDITOR-8,000  AM  and 
Sunday  in  resort  region,  northern  Zone 
5.  Newsroom  leader  who  is  sharp  on 
graphics,  budget,  and  community  di¬ 
plomacy.  Modern  plant,  new  front  end 
system  and  color  conscious.  Salary:  20's 
based  on  experience.  Resume,  salary 
history,  and  letter  explaining  what  you 
can  do  for  a  paper  ready  to  make  some 
big  moves  to  Publisher,  Box  9246,  Edi¬ 
tor  &  Publisher. 


MANAGING  EDITOR  needed  to  produce 
our  award  winning  daily.  Energetic,  self¬ 
starter  who  can  motivate  staff  of  5.  Ex¬ 
cellent  opportunity  for  advancement. 
Send  complete  resume,  salary  expecta¬ 
tions  and  letters  stating  why  you  should 
be  selected.  Ideal  candidate  may  be 
number  2  at  small  daily  or  quality  con¬ 
scious  weekly  editor  ready  to  move  up. 
Also  send  examples  of  recent  work  to  Jim 
Small,  Daily  Mail,  OIney  IL.  62450. 

E&P 

CLASSIFIEDS 


Medium-sized  daily  has  opening  for  two 
reporters  -  One  entry  level  and  one  with 
2-3  years  experience.  Send  resume, 
clips,  and  salary  requirements  to:  Ken 
Cazaias,  Editor,  Delta  Democrat-Times, 
PO  Box  1618,  Greenville  Ml  38701. 


MAGAZINE  ART  DIRECTOR 
EXPERIENCED  COPY  EDITORS 
ASSISTANT  BUSINESS  EDITOR 
SENIOR  EDITORIAL  WRITER 
JOB  BANK  has  immediate  openings  for 
the  above  positions.  For  more  informa¬ 
tion  on  these  jobs  and  other  opportuni¬ 
ties  in  journalism,  write  JOB  BANK, 
1909  Cinnaminson  Ave.,  Cinnaminson, 
NJ  08077  or  call  Director,  Debra  Bissin- 


HELP  WANTED 


EDITORIAL 


REPORTERS 

If  you're  a  writer  who  can  report,  identify 
with  Midwest  values  and  empathize  with 
an  ag-based  population,  you  belong  with 
us.  Our  17,000  AM  soon  will  need  two 
reporters,  one  to  focus  on  events  on  sur¬ 
rounding  communities,  the  other  to  cov¬ 
er  the  area  ag  industry.  Salary  based  on 
experience  and  ability.  Resume,  clips, 
references  to  Ken  Campbell,  Managing 
Editor,  Star-Herald,  Box  451,  Scott- 
sbluff,  NB  69361. 


NIGHT  COPY  EDITOR-20,000  circula¬ 
tion  afternoon  daily  newspaper  is  seek¬ 
ing  a  night  copy  editor  with  some  super¬ 
visory  skills.  Two  years.  Full  time  copy 
editing  experience  preferred.  Send  full 
resume  and  cover  letter  outlining  experi¬ 
ence  and  salary  requirements  to  Editor, 
The  Reporter,  Box  390,  Lansdale,  PA 
19446.  No  phone  inquires  please. 


NEWS  EDITOR-  We  need  experience 
with  wire,  layout  and  management.  Top 
position  for  an  aggressive  newsman  who 
IS  strong  on  local  news.  We're  an  after¬ 
noon  daily  -  no  Sunday.  Mycro-Tek  front 
end  with  AP  fast  wire.  Send  resume  and 
salary  history  to  Box  9258,  Editor  &  Pub¬ 
lisher. 


NEWS  EDITOR 

Aggressive  North  of  Boston  30,000  PM 
in  highly-competitive  market  seeks 
energetic,  highly-motivated,  upper-level 
editor  with  a  solid  news  judgment, 
proven  ability  to  work  with  other  editors 
and  a  committment  to  follow-through 
and  development  of  in-depth  local  cover¬ 
age.  Send  resume,  references  and  salary 
requirements  to  John  S.  Moran,  Manag¬ 
ing  Editor,  Daily  Evening  Item,  PO  Box 
951,  Lynn,  MA  01903. 


OUR  REPORTING  team  needs  someone 
new:  an  innovative  reporter  to  cover  gov¬ 
ernments  and  agencies  from  the  pers¬ 
pective  of  the  people  who  get  their  ser¬ 
vices.  If  you  think  you  can  help  create 
this  beat  on  one  of  the  country’s  best 
small  dailies,  send  a  resume,  news  and 
feature  clips  to:  Judi  Hetrick,  City  Edi¬ 
tor,  The  Messenger-Inquirer,  PO  Box 
1480,  Owensboro,KY  42302. 


PROGRESSIVE  GROUP  of  award  win¬ 
ning  semi-weeklies  and  weekly  needs 
sports  writer  to  cover  6  high  schools. 
Layout,  photography  experience  re¬ 
quired.  Mountainous  East  Central  AZ 
location  offers  snow-skiing,  hiking, 
fishing,  and  hunting.  Send  resume,  clips 
to  Jack  Tanner,  Editor,  White  Mountain 
Publishing,  PO  Box  1570,  Showlow,  AZ 
85901. 


REPORTERS 

Part-time,  to  cover  assignments  for 
statewide  and  metropolitan  area  news 
services  in:  St.  Louis,  Chicago,  Little 
Rock,  Indianapolis,  Kansas  City,  Jeffer¬ 
son  City  (MO),  Austin  (TX).  Must  be  ex¬ 
perienced.  Send  clips  and  resume  with 
letter  to  Interstate  News  Service,  Inc., 
500  Airport  Road,  Suite  250,  St.  Louis, 
MO  63135. 


REPORTER 

Eastern  New  Mexico  daily  with  10,500 
circulation  seeks  able  journalist  for  city 
government  beats.  Weekly  or  daily  news¬ 
paper  experience  preferred,  but  not  re¬ 
quired  for  this  entry-level  position.  Each 
applicant  will  receive  a  prompt  reply. 
Photo  lab  and  camera  experience  a  plus. 
Send  resume,  clips  and  salary  needs  to 
Alan  Blanchard,  Managing  Editor,  Clovis 
News- Journal,  PO  Box  1689,  Clovis,  NM 
88101,  or  call  (505)  763-3431  after  1 
pm. 


REPORTER:  Bright  journalist  with  initia¬ 
tive  wanted  to  cover  education  beat  for 
top  small  daily.  Job  also  includes  copy 
desk  work  one  day  a  week.  Send  resume, 
clips  to  Jeff  Funk,  Parsons  Sun,  Parsons, 


ger  at  (609)  786-1910.  I  kS  67357. 
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HELP  WANTED 


_ EDITORIAL _ 

REWRITE 

Major  NJ  daily  newspaper  has  opening 
for  an  experienced  rewrite  person  to  work 
full-time,  Sunday  thru  Thursday  from 
7:00  p.m.  to  3:00  a.m.  Excellent  salary 
and  benefits.  Please  submit  resume  with 
salary  requirements  to;  Helen  Moore, 
The  Record,  150  River  St.,  Hackensack 
NJ  07602.  Equal  Opportunity  Employer 
m/f. 


REPORTER  for  rapidly  growing  weekly  in 
central  NJ,  nearshore.  Long  hours,  more 
work  than  one  person  can  handle.  You 
get  a  modest  starting  salary  ($15,000), 
an  editor  who's  tough  to  please,  and  the 
freedom  to  cover  a  community  the  way  it 
should  be  covered.  Youalsogetavoicein 
editorial  policy  (as  do  our  other  repor¬ 
ters).  Knowledge  of  VDT  helpful.  Know¬ 
ledge  of  municipal  government  essen¬ 
tial.  Send  resume  and  copies  of  clips  to 
Box  81,  Keyport,  NJ  07735. 


SPORTS  WRITER 

Fulltime  sportswriter  needed  to  cover 
high  school,  junior,  college,  and  local 
sports.  Must  be  able  to  do  desk  work. 
Entry  level  of  recent  J-school  graduates 
will  be  considered.  Job  now  open. 

Send  resume  and  work  samples  to  Odie 
Arambula,  Editor.  Laredo  Morning 
Times,  PO  Box  2129,  Laredo,  TX 
78041. 


STAFF  WRITERS  for  central  Florida 
weekly  newspaper  group.  Must  be  able  to 
handle  hard  news,  features,  a  VDT  and 
camera.  Send  resume,  clips,  references 
to  Managing  Editor,  INI/Florida.  3109 
Old  State  Road  8,  Lake  Placid,  FL. 
33852. 


SMART,  STYLISH  WRITER  with  flair  for 
fashion  and  features  to  work  for  lifestyle 
section  of  large  daily  in  Zone  2.  Job  re¬ 
quires  organized  individual  with  know¬ 
ledge  of  retailing  and  fashion  industries, 
plus  ability  to  spot  and  report  on  general 
lifestyle  trends.  Send  resume  and  clips 
to  Box  9235,  Editor  &  Publisher. 


STATE  CAPITAL  BUREAU  for  a  group  of 
eight  newspapers  seeks  a  reporter  with 
experience  covering  environmental  and 
conservation  issues.  Strong  writing  skills 
and  an  ability  to  aggressively  tackle 
wide-ranging  topics  required.  (Joverage 
will  span  the  Great  Lakes  region.  Send 
resume  and  clips  to  Ed  Petykiewicz, 
Bureau  Chief,  Booth  Newspapers,  1501 
Bank  of  Lansing,  Lansing,  Michigan 
48933. 


REPORTER/EDITOR 

A  quality-obsessed  Zone  1  pub¬ 
lication  is  seeking  an  experi¬ 
enced  journalist  with  strong  writ¬ 
ing  skills  to  cover  business  news. 
You  must  also  be  able  to  assist  in 
editing  other  staffers’  copy  for 
both  style  and  content.  Most  of 
your  assignments  would  be  fea¬ 
ture  stories  similiar  to  those  pub¬ 
lished  on  the  front  page  of  the 
The  Wall  Street  Journal.  Experi¬ 
ence  is  essential.  $25K.  You 
must  be  able  to  capture  and  keep 
the  reader's  attention  with  im¬ 
aginative  leads,  strong  organiza¬ 
tion,  and  clear  sentence  struc¬ 
ture.  This  is  not  an  entry-level 
position.  Send  resume  to  Box 
9252,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


WIRE  EDITOR 

PRODUCTION  SUPERVISOR 
Immediate  opening.  Zone  4  daily  seek¬ 
ing  experienced  wire  editor  who  also 
would  supervise  evening  pasteup  crew. 
Must  be  strong  on  layout,  headline  writ¬ 
ing,  proof  reading.  We’re  willing  to  pro¬ 
vide  a  good  salary  and  benefits  to  a 
"leader’  who  is  fast,  accurate.  Send  re¬ 
sume  and  salary  requirements  to  Box 
9249,  Editor  &  Publisher. 


WE'RE  LCXJKING  FOR  a  few  good  people 
to  join  a  young  staff  brimming  with  abil¬ 
ity.  The  Sandusky  (Ohio)  Register  is  a 
27,000  PM  (30,0C)0  Sunday!  daily  on 
Lake  Erie’s  south  shore.  Entry-level  posi¬ 
tions  in  vital  bureau  offices.  Let’s  talk: 
Call  Rex  Rhoades  or  Eilene  Gui,  (419) 
625-5500. 


WRITER/ASSISTANT  EDITOR 
Sought  for  weekly  newsletter.  New  York 
City.  Native  command  of  English,  fluent 
German  required,  plus  journalistic  ex¬ 
perience  in  English  with  specialization 
in  economics,  science,  technology. 
Half-time  (20  hours/week).  Start  Octo¬ 
ber  1  ora.s.a.p.  after.  Box  9275,  Editor 
&  Publisher. 


SELF  STARTER  needed  by  October  to 
join  staff  of  4  on  a  twice  weekly  in  East¬ 
ern  Montana.  Send  resume  and  clips  to 
Bruce  Whiting,  The  Sydney  Herald, 

Box  1033,  Sydney,  MT  59270. 


SPORTS  REPORTER  wanted  by  The 
Boston  Herald.  Experience  with  NHL 
and  major-league  baseball  preferred, 
knowledge  of  New  England  sports  help¬ 
ful.  Send  resume,  cover  letter,  clips  and 
references  to:  Peter  Drumsta,  Sports 
Editor,  The  Boston  Herald,  1  Herald 
Square,  Boston,  MA  02106.  No  phone 
calls  please. 


SENIOR  COPY  EDITOR 
Largest  evening  newspaper  in  North  and 
South  Carolina  is  setting  up  a  newsroom 
copy  desk  and  needs  experienced  copy 
editor  to  work  with  news  editor  in  super¬ 
vising  operation.  Emphasis  on  consis¬ 
tent  style,  lively  layout  and  use  of 
graphics  desired.  Salary  commensurate 
with  experience.  Send  resume,  work 
samples  and  references  to  Robert  S.  Wil¬ 
son,  Managing  Editor,  The  Fayetteville 
Observer,  Fayetteville,  NC  28302. 


WE  OFFER  a  unique  newsroom  postition 
coordinating  the  effort  of  40  staffers 
from  three  daily  newspapers  who  contri¬ 
bute  to  a  combined  Sunday  addition  of 
32, 000  circulation.  This  person  also  will 
oversee  a  computerized  daily  news  ex¬ 
change  amoung  the  three  papers.  Strong 
editing  and  graphics  background  re¬ 
quired.  It’s  no  job  for  beginners  and  it 
pays  very  well.  Write  or  call  Bob  Paulos, 
Hagadone  Communications,  PO  Box 
1178,  Coeur  d’Alene  ID  83814, 
(208)667-3431. 


WE’RE  LOOKING  FOR  a  bright  journalist 
who  can  combine  copy  editing  with 
editorial  writing  skills.  Weekdays,  PM 
and  Sunday  morning.  The  Jackson  Sun, 
PO  Box  1059,  Jackson,  TN  38302. 
(901)  427-3333. 


PHOTOJOURNAUSM 


PHOTOJOURNALIST  live  in  beautiful 
Mat-Su  Valley  of  Alaska,  40  miles  north 
of  Anchorage.  Shoot  tor  photo-conscious 
weekly  tab  and  twice-weekly  broadsheet. 
Must  be  able  to  write.  Salary  18,000. 
Join  aggressive,  young  staff.  Send 
slides,  clips  and  resume  to  T.C.  Mitch¬ 
ell,  Editor,  Frontiersman,  Pouch  M, 
Wasilla,  AK  99687.  Include  return  en¬ 
velope  and  postage  if  desired.  All  ap¬ 
plications  must  be  received  by  October 
31. 
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HELP  WANTED 


PRODUCTION 


CAMERA  ROOM  SUPERVISORS  - 
Newspaper  printer  has  Immediate  need 
for  individual  to  direct  3  shift  camera 
department.  Must  have  experience  in 
stripping  and  plating  for  web  printing,  as 
well  as  management  experience.  Call  or 
write:  Bob  Coveil,  Comprint,  InC.,  9030 
Comprint  Court,  Gaithersburg,  MD 
20877.  (301)  948-1520. 


Feature  your  feature 
in  E&P  Classifieds. 


PRODUCTION  COORDINATOR  needed 
for  small  western  daily  with  growing  job 
work  operation.  Press,  composition,  dar¬ 
kroom  and  electronic  experience  essen¬ 
tial.  Send  resume,  references  and  salary 
requirements  to  Box  9234,  Editor  & 
Publisher. 


PRODUCTION  (composing  room)  MAN¬ 
AGER  needed  for  3500-plus  circulation 
weekly  newspaper  in  small  Western  Ari¬ 
zona  town.  Start  mid-October,  salaried 
position.  Responsibilities  include  tab¬ 
loid  newspaper  design  and  layout,  adver- 
tisins  layout  plus  commercial  job  print¬ 
ing.  Should  be  familiar  with  phototype¬ 
setting  equipment  and  graphics  camera. 
Send  resume  to:  The  Wickenburg  Sun, 
PO  Box  1298,  Wickenburg,  AZ  85358  or 
call  (602)  684-5454. 


PRESSROOM  MANAGER 
We  are  seeking  a  pressroom  manager  for 
our  mulitple  press  daily  newspaper  op¬ 
eration  in  Southern  CA.  Candidates  must 
have  experience  in  pressroom  manage¬ 
ment  and  a  solid  technical  background 
in  operation  of  double  width  presses. 
Will  be  responsible  for  all  pressroom  and 
plate  making  functions  and  will  report  to 
the  production  director.  Great  opportun¬ 
ity  with  a  progressive  organization  for  the 
right  individual.  Tremendous  potential 
for  advancement.  Salary  to  $45,000. 
Send  reply  in  confidence  to  Box  9260, 
Editor  &  Publisher. 


HELP  WANTED _ 


PRODUCTION 


PRODUCTION  MANAGER 
We  are  looking  for  an  individual  to 
assume  the  respqnsibilities  of  produc¬ 
tion  manager  which  includes  the  com¬ 
posing,  camera,  and  press  departments. 
Seek  a  motivating  person  with  the  knack 
to  get  things  done  correctly  and  on  time. 
Send  resume  to  Fernando  Diaz,  Control¬ 
ler,  Laredo  Morning  Times,  PO  Box 
2129,  Laredo,  TX  78041 


HELP  WANTED 


_  PRODUCTION 


PRODUCTION  DIRECTOR 
for  80,000  plus  daily.  Experience  in  all 
aspects  of  production  from  composing 
through  mailroom.  Ability  to  work  with 
other  department  heads  as  part  of  a  first 
rate  newspaper  team  essential.  Must 
also  have  skills  to  work  through  sub¬ 
ordinate  managers  in  production  depart¬ 
ments.  Send  resume  to  Ken  Duffield, 
The  Ledger,  PO  Box  408,  Lakeland,  FL 
33802. 


itiimiDOl  ACQUISUIOH 


Composition  Systems,  Inc.,  a  leading  supplier  of  turnkey  news¬ 
paper  systems  for  over  1 8  years,  has  an  immediate  opening  in 
our  Research  and  Development  Group  for  an  experienced 
Production/Distribution  professional. 

This  position  requires  approximately  40%  travel.  You  will  per¬ 
form  detail  on-site  survey  research,  interviews  and  knowledge 
acquisitions.  After  training,  you  will  use  advanced  analysis  and 
operations  research  methods. 

CSI  is  currently  embarked  on  a  sophisticated  and  unique 
approach  to  total  automation,  using  state-of-the-art  hardware 
and  software  techniques. 

We  seek  a  bright  and  mature  individual  with  some  computer 
exposure.  Interpersonal  skills  are  key.  Send  resume  in  confi¬ 
dence  to:  I  .  r-  • 

RICHARD  FAST 
COMPOSITION  SYSTEMS,  INC. 

570  TAXTER  ROAD 
ELMSFORD,  NY  10523 


An  Equal  Opportunity  Employer 


OFFSET 
I  OPERATORS  I 


Join  us  in  Chicago  for  a  career  of  a 
lifetiiTie...in  a  city  that  Imows  no 
limits!  Professional  sports  ,  tre¬ 
mendous  schools. .  .great  neigh¬ 
borhoods... leading  t^pitals— we 
have  it  aH  here  in  this  extraordinary 
city  on  beautiful  Lake  Michigan. 
Technology?  Our  Freedom  Center 
is  equipped  with  the  worlds  most 
advanced  printing  systems  and 
peripherals  In  the  industry  to 
date  . allowing  us  to  maintain  our 
quality  product  (without  disrup¬ 
tion)  during  unfortunate  strike  con¬ 
ditions.  We  are  seeking,  FOR  IM¬ 
MEDIATE  EMPLOYMENT,  men 
and  women  with  cold  web  or  heat- 
set  experience  who  wish  to  make 
a  serious  commitment  to  their  per¬ 
sonal  and  professional  lives.  Star¬ 
ting  salaries  begin  at  $535.00  per 
we^  with  additional  income  avail¬ 
able  to  those  individuals  who  can 
demonstrate  take-charge,  hands- 
on  ability.  Benefits  are  liberally 
structured. 

Rush  your  confidential  resume  or 
cal  us  COLLECT  for  additional  in¬ 
formation:  Kevin  Dansart,  (312) 
222-4574 


dhirap  (Tribune 


435  N.  Michigan  Ave. 
Chicago,  IL  60611 

equal  opportunity  employer  m/f 


PREPRESS  PRODUCTION  MANAGER 

Promotion  tias  created  a  vacancy  for  the  position  of  Production 
Manager-Prepress.  The  Production  Manager-Prepress  is 
responsible  for  over  150  employees  in  composition,  camera  and 
technical  services  who  are  working  hard  to  help  make  The 
Orlando  Sentinel  the  Best  Newspaper  in  Florida. 

Preferred  Qualifications  for  this  position  are: 

•  Five  years  of  newspaper  production  management  with  at  least 
two  years  of  prepress  or  front-end  systems  management. 

•  Master’s  degree  in  business  administration,  or  equivalent 
work-related  administrative  and  analytical  experience. 

•  Ability  to  maximize  efficiency  and  quality  through  the  efficient 
use  of  people,  control  systems  and  technology  and  maintain 
positive  and  mutually  beneficial  working  relationships  with 
other  departments. 

Interested  individuals  should  send  a  letter  of  introduction,  a 
resume  and  salary  history  in  confidence  to: 

Sentinel  Communications  Company 
Employment  Center 
P.O.  Box  2833 
Orlando,  FL  32802 

Sentinel  Communications 

Sentinel  Communications  Company  Is  an  Equal  Opportunity  Employer  M/F 


HELP  WANTED 


PRESSROOM 


GROWING  ZONE  8  morning,  evening 
and  Sunday  operation  needs  nightside 
press  foreman.  Must  have  metro  offset 
experience,  strong  leadership  and  man¬ 
agement  abilities  needed.  Good  working 
conditions  and  benefits  package  in  a 
beautiful  Sunbelt  city.  Salary  high 
$20’s.  EOE.  Send  resume  to  Box  9256, 
Editor  &  Publisher. 


PRESS  PERSON 

The  Cape  Cod  Times,  a  quality  conscious 
7  day  morning  newspaper,  has  an  im¬ 
mediate  opening  for  a  journeyman,  pre¬ 
ferably  with  experience  on  a  Goss  Metro. 
We  offer  excellent  pay  and  benefits. 
Please  send  your  background  informa¬ 
tion  and  references  to  Arlene  Harrington 
Personnel  Coordinator,  Cape  Cod  Times, 
Hyannis  MA  02601. 


_ MAILROOM _ 

MAILROOM  SUPERVISOR  experienced 
in  Muehler  and  Cheshire.  Located  in 
Southern  Maryland  just  20  miles  from 
D.C.  Good  salary  and  benefits.  In  new 
plant  and  fast  growing  company.  Send 
resume  with  salary  requirements  to 
Chuck  Evers,  Southern  Maryland  News¬ 
papers,  7  Industrial  Park  Circle,  Waldorf 
MD  20601. 

The  Daily  Press,  Inc.  has  an  opening  for 
an  experienced  mailroom  inserting  man¬ 
ager  who  will  assist  in  the  co-ordination 
and  operation  of  our  satellite  inserting 
operation.  Individual  should  have  a  good 
work  history  in  a  production  oriented  op¬ 
eration.  A  mechanical  knowledge  of 
mailroom  equipment  especially  Harris 
inserting  equipment  is  desirable.  Oral 
and  written  communication  skills  a 
must. 

Good  starting  salary  and  benefits-send 
resume  and  salary  requirements  to  Mail- 
room  Superintendent,  Daily  Press,  Inc. 
PO  Box  746,  Newport  News,  VA  23607. 


FREELANCE 


LUMBER  MARKET  REPORTS 
Lumber  trade  paper  needs  freelancers 
for  short  market  reports,  both  hardwoods 
and  softwoods  in  the  following  city/ 
areas:  Boston  MA,  Buffalo  and  New  York 
NY,  Philadelphia,  PA,  Baltimore  MD, 
Norfolk  VA,  Asheville  and  Charlotte  NC, 
Charleston  SC,  Savannah  and  Albany 
GA,  Tampa/St.  Petersburg  FL,  Birming¬ 
ham  and  Monteomery  AL,  New  Orleans 
LA,  Houston  TX,  Indianapolis  IN,  Cin¬ 
cinnati  OH,  Charleston  WV.  Reply  Box 
9213,  Editor  &  Publisher. 


POSITIONS 

WANTED 

_ ADVERTISING _ 

AD  DIRECTOR  OR 
RETAIL  ADVERTISING  MANAGER 
Newspaper  sales  professional  looking  for 
a  new  and  better  opportunity.  I  am 
young,  talented,  hard  working,  have  de¬ 
monstrated  the  ability  to  train,  lead,  and 
motivate  a  sales  force,  have  multi-media 
and  management  experience,  plus  im¬ 
peccable  references.  These  are  my  bad 
qualities.  To  find  out  all  about  my  good 
qualities  you'll  have  to  see  me  at  a  per¬ 
sonal  interview.  Box  9240,  Editor  & 
Publisher. 


EDITOR  &  PUBLISHER  for  September  21,  1985 


POSITIONS  WANTED 
ADMINISTRATIVE 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


POSITIONS  WANTED 
EDITORIAL 


EXPERIENCED  COUPLE  wants  to  run 
your  weekly  paper.  Buyouts  also  consi¬ 
dered.  Please  send  information  to  Box 
9241,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MARKETING  DIRECTOR 
Creative,  professional  with  12  years  ex¬ 
perience.  Strong  management  back¬ 
ground,  with  proven  track  record  in  all 
phases  of  circulation,  subscriptions  and 
sales  promotion.  Expertise  in  second 
class  mail  and  conversion.  Currently  em¬ 
ployed.  Seeks  position  in  Zone  9.  Write 
Box  9259,  Editor  &  Publisher. 


CIRCULATION  MANAGER  seeks  posi¬ 
tion  on  small  or  medium  daily.  Strong  on 
service  and  promotion.  Prefer  Zones 
8&9  but  will  consider  other  zones.  Box 
9266,  Editor  &  Publisher. 


ZONE  MANAGER  diversified  circulator. 
Expertise-  promotion-  human  resources- 
seeks  challenge.  Box  9191,  Editor  & 
Publisher. 


NEWSPAPER  JOBS 
FOR 


NEWSPAPER  PEOPLE 


EDITORIAL 


AWARD  WINNING,  versatile  writer  with 
four  years  newsgathering  experience. 
Strong  copy  editing,  headline  writing, 
page  design  and  photography  skills. 
Seeks  position  with  highly  competitive 
daily  in  Zone  2, 1  or  5.  Box  9223,  Editor 
&  Publisher. 


AWARD-WINNING  COLUMNIST,  EDI¬ 
TOR,  J-TEACHER,  seeks  column/feature 
or  copyediting  position  at  quality  pub¬ 
lication.  M.S.  journ.  U  of  ILL.,  15  years 
experience  in  field.  Good  clips  and  refer¬ 
ences.  Any  zone.  Box  9262,  Editor  & 
Publisher. 


BUSINESS  WRITER,  recent  university 
graduate,  seeks  position  with  Zone  5  dai¬ 
ly  or  large  weekly.  Young  but  experi¬ 
enced.  Box  9247,  Editor  &  Publisher. 


DO  YOU  NEED  A  SPORTS  EDITOR  who 
can  write,  beat  deadlines  and  get  the 
most  out  of  a  staff,  large  or  small?  I’m 
your  man.  Eager  to  relocate.  Box  9211, 
Editor  &  Publisher. 


EDITORIAL  WRITER  and  part-time  op¬ 
ed  page  editor  for  respected  East  Coast 
metro  daily  seeks  editorial  page  and/or 
op-ed  page  editorship  on  medium-sized 
or  smaller  daily.  Moderate  to  liberal 
views.  East  Coast  and  Rocky  Mountain 
experience.  Box  9237,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  REPORTER,  wants  re¬ 
porting  spot  on  weekly,  Jim  Fienup,  728 
Chautauqua,  Norman  OK  73069. 


HELP!  I’m  a  talented  sports  writer  stuck 
at  a  weekly.  Get  me  out  of  here.  Make  me 
an  offer  I  can’t  refuse.  Box  9254,  Editor 
&  Publisher. 


INTELLIGENT,  HARDWORKING  copy 
editor  and  slot  man  with  3  years  experi¬ 
ence  wants  to  move  up  on  West  Coast 
daily.  Good  at  all  aspects  of  editing,  ex¬ 
cellent  at  layout  and  heads.  Let’s  grow 
together.  Box  9212,  Editor  &  Publisher. 


JERRY  MOSIER  combines  12  years  solid 
news  experience,  1 1  years  legal  inves¬ 
tigation  to  qualify  as  your  special  pro¬ 
jects  editor.  Prefer  publisher  in  Rockies 
or  Southwest  wi  1 1  ing  to  synd  icate  cri  m  i  n- 
al  justice  commentary.  PO  Box  6791, 
Colorado  Springs,  80934. 


JOURNALIST  experienced  in  producing 
an  interesting,  well-designed  commun¬ 
ity  newspaper  with  the  sort  of  distinctive 
personality  which  will  attract  readers 
and  advertisers  is  seeking  the  editorship 
of  a  weekly  newspaper  in  New  York,  New 
Jersey  or  Connecticut.  Write  or  call: 
Michael  Foltz,  652  West  163  St., 37, 
New  York  NY  10032;  (212)928-1640. 


MANAGING  EDITOR 
Features  editor  on  large  daily  seeks  job 
as  managing  editor  or  assistant.  Now 
manages  20  people.  20  years  as  editor 
and  writer.  Great  credentials  and  refer¬ 
ences.  Prefers  California  but  will  consid¬ 
er  anywhere.  Box  9174,  Editor  &  Pub¬ 
lisher. 


MAJOR  LEAGUE  FREE  AGENT 
Top  journalist  has  been  selling  major 
league  stories  for  a  decade,  but  has  nev¬ 
er  had  a  team  to  call  his  own.  Utility 
player:  has  done  it  all,  from  op-ed  to 
travel,  straight  reporting  to  features. 
Regular  contributor  to  LA  Times,  Chica¬ 
go  Tribune,  Philadelphia  Daily  News, 
and  other  ABC  top-25  papers.  Seeking 
major  market  position,  or  job  in  small, 
dynamic  venue  (Are  you  listening  Santa 
Fe?).  Experienced  with  VDT  and  dead¬ 
line  pressures.  Top  references  and  clips. 
Could  be  key  player  in  Pulitzer  drive.  Box 
9238,  Editor  &  Publisher. 


MANAGING  EDITOR— highly  skilled, 
heavily  experienced,  consistent  top 
award  winner,  circulation  builder.  Shirt¬ 
sleeve  editor,  know  all  phases  newsroom 
management,  mature,  intelligent.  Seek 
small  to  medium  daily  or  large  multi¬ 
weekly  setup.  (603)  898-5175  after  12 
noon  EST,  or  Box  9200,  Editor  &  Pub¬ 
lisher. 


NEWSMAN,  20yearsall-around  reporter 
and  copyreader  one  year,  all  on  the  same 
mighty  middleweight  in  state  capital 
city.  Want  a  crack  at  the  big  time.  Lucid, 
fast,  accurate.  Academics  solid.  Favo¬ 
rite  writer  Raymond  Chandler.  Box 
9226,  Editor  &  Publisher. 


PAINSTAKINGLY  ACCURATE  BUSI¬ 
NESS  REPORTER,  award  winner,  seeks 
business  reporting  job  in  Zone  9  maga¬ 
zine  or  medium-sized  daily  newspaper. 
With  more  than  two  years  experience,  I 
have  the  initiative  to  dig  for  stories  plus  a 
clear  writing  style  that  incorporates  a 
fine-tuned  sense  of  language.  If  you  be¬ 
lieve  that  business  stories  should  be 
more  absorbing  and  more  than  dusty 
back  page  filler,  you  might  profit  from 
my  services.  Send  inquiries  to  Box 
9253,  Editor  &  Publisher. 


QUALITY-ORIENTED,  award-winning 
editor  seeks  top  spot  on  Zone  2  daily. 
Interested  in  start-ups,  turnarounds, 
dogfights.  Solid  news  judgment,  layout 
skills,  staff  motivation  are  my  special¬ 
ties.  Box  9195,  Editor  &  Publisher. 


QUALITY  NEWSMAN,  46,  with  impress- 
able  credentials  seeks  new  challenge. 
Now  department  head  at  100,000  daily. 
Many  writing,  editing,  design  awards. 
Good  health  and  a  non-drinker.  Mini¬ 
mum  $33,000.  Box  9261,  Editor  & 
Publisher. 


EDITORIAL  WRITER  seeks  position  with 
Middle  West  or  Northeast  daily  100,000 
plus  circulation.  Desire  city  with  sense  of 
community  and  easy-going  edit  board. 
Young,  neo-conservative  presently  with 
major  city  daily.  Knows  contemporary 
culture.  Will  add  a  fresh,  colorful,  ex¬ 
uberant  voice  to  an  editorial  page.  Box 
9264,  Editor  &  Publisher. 


EXPERIENCED  SPORTS  PERSON 
wants  new  location.  Zones  1-2-3-4-5. 
Not  a  photographer;  writing,  desk,  edit¬ 
ing,  column,  ok.  Box  9269,  Editor  & 
Publisher. 
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VETERAN  EDITOR,  33,  offers  know-  j 
ledge,  leadership,  imagination,  enthu-  ; 
siasm.  Seeks  news  management  posi-  | 
tions.  Box  9192,  Editor  &  Publisher.  1 

WASHINGTON  CORRESPONDENT.  Ex¬ 
perienced  journalist  based  in  nation’s 
capital  seeks  freelance  and  contract 
work.  Capable  of  producing  daily  hard 
news  stories  and  in-depth  news/feature 
pieces  on  issues  and  personalities  of  in¬ 
terest  to  your  readers.  Previous  articles 
have  appeared  in  major  newspapers  and 
news  magazines.  Extremely  reasonable 
rates.  Box  9221,  Editor  &  Publisher. 

VERSATILE  COPY  EDITOR,  veteran  of  a 
major  Midwest  newspaper  war.  Service 
with  600,000-plus  dailv  included  stint 
as  copy  cheif .  Now  with  financial  daily  in 
New  York  City.  Experienced  with  busi¬ 
ness,  sports,  general  news.  Seeking 
escape  from  urban  blight  wth  situation  in 
rural  or  semi-rural  area  of  Zone  1, 2  or  3. 
Extremely  quality-conscoius;  would  like 
newspaper  with  similar  approach.  Two- 
income  family  involved,  which  allows  job 
satisfaction  to  outweigh  salary  consid¬ 
erations.  Position  with  some  reporting/ 
writing  and/or  managerial  responsibi- 
lites  preferred.  Box  9225,  Editor  &  Pub¬ 
lisher. 

WRITER-COPY  EDITOR  seeks  news 
challenge.  Zone  5  or  7  daily;  writing 
awards,  11  years  daily/experience  cover¬ 
ing  government,  police-court,  farm, 
business  and  feature  stories;  6  years 
copy  desk.  Box  9228. 

WRITER 

Lifestyles  editor,  columnist,  features 
writer,  promo  writer  and  general  facto- 
1  turn  desires  challenge  and  change  of 
[  scene.  VDT/photo/etc.  Very  creative, 

1  productive,  gifted  writer.  Ideal  new  posi- 
i  tion  would  be  on  magazine,  special- 
1  target  publication  or  quality  PM  paper  in 
Zones  3-4.  Government  agencies  wel- 
i  come.  For  more  information  please  reply 
Box  9263,  Editor  &  Publisher. 

VETERAN,  Content-oriented,  shirt¬ 
sleeve  editor  of  10,000  California  daly 
seeks  new  challenge.  Strong  manage¬ 
ment,  desk,  reporting,  photo  skills.  Staff 
motivator.  Community  oriented.  Will  Re¬ 
locate.  (916)533-2812. 

Weekly  Newspaper  Reporter/Editor  posi¬ 
tion  where  owner  plans  to  retire  and  sell 
in  few  years.  Zone  1  and  NY.  Call:  Peter, 
(802)457-3815. 

FREELANCE 

MISL,  AHL,  CBA  -  Baltimore-based 
stringer  gives  your  road  copy  more  than 

1  the  score.  Beat  experience  backed  up  by 
:  solid  clips.  TRS-80  Model  100  equip- 
!  ped.  Pete  Kerzel,  (301)  744-5303. 

QUALITY-ORIENTED,  award-winning 
editor  seeks  top  spot  on  Zone  2  daily. 
Interested  in  start-ups,  turnarounds, 
dogfights.  Solid  news  judgment,  layout 
skills,  staff  motivation  are  my  special¬ 
ties.  Box  9195,  Editor  &  Publisher. 

1  PHOTOJOURNAUSM 

REPORTER.  Accurate,  productive,  self¬ 
starter.  1  have  6  years  experience  as  a 
beat  reporter  (city  hall,  religion,  educa¬ 
tion)  and  feature  writer.  1  can  write  (Ivy 
League  education).  Relocation  no  prob¬ 
lem.  For  resume  and  samples:  Alice 
Sturgis  Feinstein,  2723  SE  52nd,  1, 
Portland,  OR  97206.  (503)  234-4519. 

jpHOTO  EDITOR/DESIGNER/ 
i  PHOTOGRAPHER.  Raw  talent,  good 
!  taste,  needs  seasoning  and  heat,  ^nre 

1  alone  or  in  a  graphics  stew.  Box  1884, 

1  Denton,  TX  76202. 

I 

PHOTOGRAPHER 

REPORTER,  32,  with  The  Big  D.C.  daily 
looking  to  return  to  cover  first  love:  Con¬ 
gress,  politics  and  federal  government  in 
Washington.  Experienced,  lots  of  enter¬ 
prise  for  news,  features,  target  coverage. 
Let’stalk.  Box9155,  Editor& Publisher. 

j  HELP!  The  newspaper  I’m  with  has 

1  taken  a  turn  for  the  worse.  Photographer 

1  with  three  years  experience  seeks  staff 

1  position  on  a  daily.  Ambitious  to  work  for 

1  a  quali^  publication.  Zones  2,  3.  4. 

Robert  Thomason,  231  IH:45N.  2712, 

1  Conroe.  TX  77304.  (409)  760-3276. 

SPORTS  COPY  CHIEF  at  major,  quality 
metro  seeks  sports  editor  job.  Two-time 
APSE  Best  Selection  winner  while  sports 
editor  at  40,000  AM.  Box  9232,  Editor 
&  Publisher. 

1  PHOTOJOURNALIST.  Solid  25  year  Pro. 

Self  starter.  Award  winner,  all  phases. 

I  Returning  from  private  venture.  Scenic 
!  area  needed.  (214)  495-8545. 

THE  BIG  APPLE  has  a  sour  taste  after 
eight  years  in  the  trenches  and  the  temp¬ 
tation  to  spl  it  for  green  pastures  is  now  so 
overpowering  I’ve  finally  taken  this  ad. 
REPORTER/COLUMNIST  with  prizes, 
etc.  State  of  Maine  particularly  wel¬ 
come,  but  will  listen  to  anything.  Act 
now!  Big  City  burnouts  are  often  fatal! 
Box  9197,  Editor  &  Publisher. 

PHOTOJOURNALIST ;  just  out  of  college 
looking  for  position  with  daily  or  maga¬ 
zine.  (3ver  four  years  experience  with  dai¬ 
ly  while  in  collie,  two  internships,  good 
references.  Quality  work,  color/bw,  ^di- 
cated  to  profession,  hard  worker,  port¬ 
folio  available.  Box  9239.  Editors  Pub¬ 
lisher. 
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SHOP  TALK  AT  THIRTY 


Has  everything  become  toxic  today? 


By  Alan  Caruba 

Given  the  dramatic  events  in  Bho¬ 
pal,  India,  and  again  in  Institute,  West 
Virginia,  it  is  not  surprising  that  the 
headlines  today  are  filled  with  fearful 
news  of  chemical  hazards. 

If  “civil  rights”  was  the  buzzword 
of  the  60’s  and  “Vietnam”  for  the 
70’s,  then  surely  “toxic”  will  be  the 
word  that  defines  journalism  in  the 
I980’s. 

Still,  every  so  often,  we  must  pull 
back  from  the  job  of  producing  the 
news  and  ask  whether  what  we  deter¬ 
mine  to  be  “news”  is  generating 
events  whose  portents  are  far  worse 
than  those  selling  today’s  news¬ 
papers. 

As  a  columnist  who  writes  about 
the  structural  pest  control  industry, 
this  was  brought  home  to  me  when  I 
received  a  letter  from  a  reader  in  des¬ 
perate  need  of  help.  He  wrote,  “I 
have  such  an  obsessive  fear  of  (chem¬ 
icals)  that  I  am  talking  to  a  psychi¬ 
atrist.”  He’s  not  alone. 

Dr.  Richard  Lipsey,  a  noted  en¬ 
vironmental  toxicologist,  feels  that 
the  media  “has  created  a  generation 
of  ‘chemophobics’  who  have  a  neu¬ 
rotic  fear  of  minute  traces  of  chem¬ 
icals.” 

My  reader  asked  “  ...  at  what 
point  or  time  is  it  safe  to  come  in  con¬ 
tact  with  treated  areas  or  objects?” 
Would  it  really  do  any  good  to  tell  him 
that  he’s  safe?  To  tell  him  that  drugs 
are  the  most  often  reported  source  of 
poisoning  last  year,  accounting  for 
over  25,700  occurrences  and  22 
deaths?  That  cleaning  agents  are  the 
next  primary  non-drug  cause  of 
poisoning?  That  only  four  deaths 
were  linked  to  pesticides  last  year 
according  to  the  American  Journal  of 
Emergency  Medicine.  I  doubt  it  at  this 
point. 

Americans  are  in  a  chemophobic 
panic  these  days  and,  ladies  and  gent¬ 
lemen  of  the  press,  we  helped  put 
them  there  by  failing  to  truly  question 
the  claims  of  every  self-anointed  en¬ 
vironmentalist  who  sent  any  press  re¬ 
lease. 

I  could  cite  the  massive  inaccu¬ 
racies  surounding  the  Love  Canal 
story,  the  Agent  Orange  story,  or  any 


(Caruba  is  the  media  liaison  for  the 
National  Pest  Control  Association,  a 
syndicated  book  reviewer  and  col¬ 
umnist,  freelance  journalist  and  public 
relations  counselor.) 


of  the  campaigns  to  target  a  given  pes¬ 
ticide  or  herbicide  for  banning,  but 
let’s  look  at  just  one,  a  termiticide 
called  chlordane. 

Given  the  dramatic  events  in  Bho¬ 
pal,  India,  and  again  in  Institute,  West 
Virginia,  it  is  not  surprising  that  the 
headlines  today  are  filled  with  fearful 
news  of  chemical  hazards. 

If  “civil  rights”  was  the  buzzword 
of  the  60s  and  “Vietnam”  for  the  70s, 
then  surely  “toxic”  will  be  the  word 
that  defines  journalism  in  the  1980s. 
does  not  know  that  chlordane  has 
been  used  for  more  than  forty  years  to 
protect  property  without  any  evi¬ 
dence  to  date  that  such  use  has  proven 
lethal  to  anyone. 


Americans  are  in  a 
chemophobic  panic  these 
days  and,  iadies  and 
gentiemen  of  the  press, 
we  heiped  put  them  there 
by  faiiing  to  truiy 
question  the  ciaims  of 
every  seif-anointed 
environmentaiist  who 
sent  any  press  reiease. 


According  to  Dr.  Lipsey,  there  is 
“no  hard  evidence  that  any  of  the  pes¬ 
ticides  (pest  control  operators)  we  are 
using  presently  cause  cancer  in  hu¬ 
mans.” 

However,  the  political  climate  has 
been  so  charged  with  chemophobic 
rhetoric  that  chlordane  has  been 
banned  in  two  states  because  of  what 
officials  termed  the  “potential”  for 
harm  despite  the  overwhelming 
scientific  evidence  presented  in 
defense  of  its  continued  use.  If 
“potential”  is  the  criteria,  we  had 
best  ban  cigarettes,  alcohol, 
automobiles,  and  all  over-the-counter 
drugs. 

Hazard  vs.  Reality 

Any  high  school  chemistry  teacher 
will  tell  you  that  all  chemicals  are 
potentially  hazardous. 

Today’s  reader  isn’t  being  given  the 
whole  story  because  that  would  de¬ 
tract  from  the  drama  of  each  new 
“potentially  hazardous  or  carcin¬ 
ogenic  chemical.”  In  pursuit  of  the 
latest  chemical  scare  story,  the  media 


has  precipitated  a  still  more 
horrendous  situation. 

The  next  buzzword  of  journalism 
is,  I  promise  you,  “insurance.” 

As  the  momentum  for  stories  about 
the  latest  life-threatening  chemical  or 
leak  has  grown,  so  has  the  American 
penchant  for  suing  at  the  drop  of  a 
tort. 

The  result  is  beginning  to  manifest 
itself  in  headlines  addressing  the  fact 
that  firms  doing  toxic  cleanup  jobs 
can’t  get  insurance  coverage,  nor  can 
pest  control  operators,  lawn  care  pro¬ 
fessionals,  arborists,  nurse  midwives, 
child  care  centers,  various  kinds  of 
physicians,  even  accountants  and 
lawyers  in  some  cases. 

In  the  July  issue  of  Forbes,  an  arti¬ 
cle  asks  if  we  may  find  ourselves  in 
“A  World  Without  Insurance?” 

The  failure  to  apply  any  kind  of  sci¬ 
entific  or  even  editorial  evaluation  to 
the  huge  flow  of  dire  warnings  issuing 
from  so-called  environmentalists  has 
created  a  situation  in  which  the  para¬ 
meters  by  which  risk  was  formally 
assessed  have  been  lost  in  an  ocean  of 
litigation. 

As  a  result,  the  insurance  industry 
in  1 984  paid  out  $  1 1 6. 1 0  for  every  $  1 00 
received  in  premiums  which,  accord¬ 
ing  to  Forbes,  are  “the  worst  numbers 
since  the  San  Francisco  earthquake 
and  fire.”  In  short,  they  just  aren’t 
making  a  profit. 

Today’s  “scare  stories”  may  sell 
newspapers,  but  they  have  contrib¬ 
uted  to  putting  our  major  professions 
in  such  jeopardy  that  they  are  no 
longer  insurable. 

Suddenly,  we  find  ourselves  facing 
a  very  real,  tangible  danger  as  various 
professions  and  service  industries 
find  themselves  unable  to  protect  the 
(Continued  on  page  36) 


KEEP  YOURSELF  UP-TO-DATE 
WITH  WHAT  IS  GOIHG  OH  IH 
AUSTRALIA  BY  SUBSCRIBIHG  TO 


ADVERTISING  NEDS 


(published  every  second  Friday),  the  oldest  established 
and  liveliest  newspaper  covering  the  advertising  and 
communications  industry  in  the  very  active  and  growing 
Australian  market. 


ADVIRTISING  NEWS 
Yaffa  Building,  432  Elizabeth  Street 
Surry  Hills  N.S.W.  2010,  Australia 
Send  a  copy  of  each  issue  for  one  year  (26  issues)— 
Annual  Subscription  to  U.S.A.  for  SA  88.00.  Payment 
must  be  made  by  bank  draft  in  Australian  currency. 
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THE  GPS  5000  SmCXER- 
ABAICHDROPHEIGHTASliOWAS 
TWO  Macs  imOVES  PRODUaOUALITY. 


The  GPS  5000  Stacker,  noncompensating 
model,  features  a  drop  distance  of  two  to  three 
inches.  The  compensating  model  drops  the 
batch  12  to  13  inches,  significantly  less  than  the 
20  inches  of  most  other  drop  batch  stackers. 

GPS  5000  also  offers  all  the  key  benefits  of 
the  respected  Goss  257S,  but  costs  less.  Micro' 
processor  control  is  standard.  And  the  GPS 
5000  is  compatible  with  a  comprehensive  Goss 
computercontrolled  system  for  the  entire  maih 
room.  Like  the  257S,  it  offers  dual  carrier 
drives  monitored  by  top'of  stack  sensors,  plus 
programmability,  download  capability  and  self 
diagnostics.  And  the  advantages  of  true  one' 
second  cycle  time  and  three'side  joggers.  All 
backed  by  reliable  Goss  service  worldwide. 

The  GPS  5000  Stacker  is  the  top'ofthe'line 
stacker  from  a  wide  range  of  innovative  GPS 
mailroom  products  and  systems.  For  more 
information,  contact  Goss  Processing  Systems, 
Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central  Avenue, 
Chicago,  IL  60650. 312'656'8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Aerospace  /  Electronics  /  Automotive 
General  Industries /A-B  Industrial  Automation 


Howard  Archive  at  Indiana  University  There  you  will  find  an  extensive 
collection  of  materials  chronicling  the  life  and  works  of  Roy  W  Howard- 
the  first  general  news  manager  of  United  Press  and  long-time 
president  of  Scripps  Howard  Newspapers. 

These  are  two  ways  Scripps  Howard  is  keeping  a  sharp  eye  on  the  past. 
Because  knowing  where  we've  been  will  give  SCRIPS  HOWAIUD 

us  all  a  clearer  vision  of  where  we're  going.  S!9  FOUNDATION 


Without  a  comprehen¬ 
sive  record  of  what  has 
gone  before,  journalists 
might  well  spend  more 
time  covering  old  ground 
than  breaking  new 

The  Scripps  Howard 
Foundation  is  doing  some¬ 
thing  to  assure  that 
doesn't  happen.  By  estab¬ 
lishing  the  Meeman  Ar¬ 
chive  at  the  University  of 
Michigan,  we  are  helping 
to  preserve-and  make 
accessible  to  the  public- 
some  of  the  best  environ¬ 
mental  reporting  in  the 
US  The  archive  indexes 
more  than  100  subjects 
dealing  with  conservation, 
natural  resources  and  the 
environment. 


THEFUTUEE 
OF  JOURNALISM 
DEFENDS  (»HTS  EBST 
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